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"Scepticism  is  a  thing  of  the  past.  In  future  I  will 
confidently  encourage  homoeopathy  as  a  genuine  complementary 
alternative  to  conventional  treatments." 

X-RAYSER,  CHEMIST  &  DRUGGIST,  JAN  19,  1991. 

Even  the  staunchest  sceptics  are  turning  to  homoeopathic  remedies. 
And  what  better  to  turn  to  than  New  Era  -  the  natural  brand  leader. 

New  Era 

HOMOEOPATHIC  PREPARATIONS 

IT'S  ONLY  NATURAL 
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evolutionary 
New  Kyomi. 
Everybody  will  be 
rolling  in  it. 


Kyomi  isn't  just  a  new  brand.  It's  a  new  product  sector.  Neither  an  anti-perspirant 
nor  a  deodorant,  Kyomi  is  the  first  ever  Deo-perspirant.  Instead  of  blocking  | 
pores,  Kyomi  lets  them  breathe  and  its  natural  plant  fibres  absorb  any  i 
wetness.  Kyomi  works  with  the  body,  not  against  it.  Available  in  aerosol,  J 
stick  and  roll-on  and  in  modern  fragrances  of  Aqua,  Coral  and  Blush,  i^Q^poMi 
Kyomi  will  sell  at  a  premium.  So  you  can  expect  a  higher  margin.  I 
Proof  indeed  that  the  consumer  won't  be  the  only  one  rolling  in  it.  .?„ 
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0TC  manufacturers  cound  find  some  of  their  worst  fears 
realised  if  the  proposals  being  put  before  the  European 
Parliament  on  the  advertising  of  medicines  are  adopted 
(p582).  Pharmacists  can  feel  unhappy  too,  since  the  knock- 
on  effects  are  likely  to  seriously  impair  their  counter  trade. 
While  a  proposal  to  prohibit  television  and  radio  advertising 
was  rejected,  the  restrictions  which  a  potential  advertiser 
could  face  may  make  him  wonder  if  it  is  worth  it.  The  PAGB 
last  week  highlighted  the  flat  state  of  the  OTC  medicines 
market.  With  the  negative  influences  any  advertiser  may 
have  to  contend  with,  what  incentive  will  there  be  in  the 
future  to  expand  the  market  by  seeking,  for  example,  POM 
to  P  changes?  While  pharmacist  recommendation  is 
important,  experience  has  shown  it  is  not  enough  and  needs 
to  be  supported  by  responsible  advertising.  The  existing 
system  of  self-regulation  which  operates  with  a  high  degree 
of  success  in  the  UK  provides  just  that. 

Many  questions  remain  to  be  answered  but  the  PAGB 
is  undoubtedly  right  in  saying  many  of  the  proposals  are 
impractical  and  unsuitable  for  both  the  industry  and  the 
consumer.  Even  the  Consumers'  Association  remains  to 
be  convinced  over  the  benefit  of  including  voluminous  small 


print  on  side  effects,  contra-indications  and  precautions  in 
adverts.  And  does  the  European  Commission  really  think 
a  consumer  wants  a  run  down  of  a  product's  pharmacology 
in  an  advert?  The  packaging,  labelling  and  patient  leaflets 
are  the  places  for  comprehensive  information. 

The  proposed  advertising  Directive  does  little  to 
bolster  Government  policy  either.  The  limited  list  was 
introduced  to  cut  the  NHS  prescription  bill  and  by 
implication  to  encourage  consumers  to  self-medicate  for 
minor  self- limiting  ailments.  Promoting  health  care  in  the 
High  Street  has  been  a  recurrent  Government  theme  in 
recent  years;  being  able  to  effectively  advertise  the 
medicines  that  are  available  must  be  an  important 
component  of  that  strategy.  So  what  is  the  Government's 
attitude?  Health  Minister  Virginia  Bottomley  is  on  record 
as  warning  against  any  ill-considered  changes  to  the 
present  "well  established  and  well  proven"  system  of  self- 
regulation.  The  concern  must  be  that  the  Directive  has  got 
past  the  consultation  phase  where  the  industry  lobby  can 
put  its  case  to  best  effect.  Some  heavy  leaning  will  be 
required  to  make  this  politically  inspired  and  unrealistic 
Directive  anything  like  acceptable. 
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NEWS 


EC  comes  down  hard  on 
medicine  advertisements 


Far  reaching  changes  in  the  way 
over  the  counter  medicines  can  be 
advertised  and  promoted  in  the 
UK  are  in  prospect  as  a  result  of 
decisions  made  by  the  European 
Commission  last  week. 

The  Environment,  Public 
Health  and  Consumer  Protection 
Committee  accepted  a  number  of 
amendments  to  the  pharma- 
ceutical advertising  Directive 
which  are  seen  by  the  industry  as 
highly  damaging. 

If  they  are  adopted  by  the 
European  Parliament  in  June,  all 
advertisements  for  OTC 
medicines  will  have  to  carry 


extensive  information  on  dosage, 
precautions  and  side  effects. 

Any  "congresses  for  health 
professionals"  will  have  to  be 
vetted  by  the  health  authorities 
(which  could  be  the  Medicines 
Control  Agency  in  the  UK).  This 
presumably  includes  the  kind  of 
evening  educational  event  often 
undertaken  by  OTC  medicine 
manufacturers. 

The  Proprietary  Association  of 
Great  Britain  is  dismayed  at  the 
outcome  of  last  week's  meeting. 
Spokesman  Gopa  Mitra  says 
many  of  the  amendments  voted 
through  are   "impractical  and 


PAGB  situation  summary 


The  results  of  voting  by  the 
EC's  Environment,  Public- 
Health  and  Consumer 
Protection  Commitee  on  the 
major  issues  in  the 
Pharmaceutical  Advertising 
Directive  are  as  follows: 

1.  Public  advertising  to  include: 

—  All  contra-indications,  the 
main  side-effects,  appropriate 
precautions  regarding  use,  any 
interactions  with  other 
products,  other  special  warnings 

—  An  express  invitation  to  read 
the  package  leaflet 

—  A  recommendation  to  consult 
a  doctor/pharmacist 

—  The  pharmacology  of  the 
medicinal  product. 

2.  During  any  television  or 
cinema  advertising  a  box  shall  be 
superimposed  on  the  screen, 
containing  warnings  and  contra- 
indications as  well  as  an  express 
invitation  to  read  the  package 
leaflet  carefully.  At  the  end  of 
the  advertisement  there  shall  be 
a  voice-over  reading  out  the 
statement  in  4.  below. 

3.  At  least  20  per  cent  of  an 
advertising  space  for  a  medicinal 
product  shall  be  reserved  for 
warnings,  references  and 
contra-indications.  The  words: 
"This  is  an  advertisement" 
must  be  included. 

4.  A  warning  shall  be  included 
stating:  "Any  medicinal  product 
can  be  dangerous  if  used 
incorrectly.  Consult  your 
doctor". 

5.  The  Economic  and  Monetary 
Affairs  Committee  proposal  to 
allow  reminder  advertising  for 
OTC  medicines  was  rejected. 

6.  Distribution  of  medicinal 
products,  gifts,  bonuses  and 
complimentary  handouts  to  the 
public  for  promotional  purposes 


to  be  prohibited. 

7.  Advertising  suggesting  that  a 
particular  medicine  is  more 
efficacious  than  another 
treatment  to  be  prohibited. 

8.  Advertising  mentioning  the 
symptoms  of  illness  for  which 
the  product  is  recommended  to 
be  prohibited. 

9.  Advertising  directed  solely  or 
mainly  at  children  or  at  young 
people  under  18  prohibited. 

10.  A  levy  of  0.2  per  cent  of 
turnover  to  be  donated  by 
industry  to  establish  a  data  base 
on  medicines  available  to  all 
health  care  professionals. 

11.  A  total  prohibition  on  giving 
doctors  any  gifts,  pecuniary 
advantages  or  benefits  in  kind. 

12.  A  Code  of  Practice  to  be 
drawn  up  by  the  EC  covering 
information  aimed  at  the  medical 
profession. 

13.  Pre-vetting  by  health 
authorities  of  the  arrangements 
for  congresses  for  health 
professionals.  A  60  day  period  of 
notice  is  proposed. 

14.  Establishment  of  a  scientific- 
board  within  each  company- 
responsible  for  advertising. 

15.  Requirement  for  corrective 
advertising  if  an  advert  infringes 
the  Directive.  Correction  to 
appear  in  the  same  media,  of 
same  duration,  or  size,  and  to 
same  circulation  as  the  offending 
advertisement. 

16.  The  proposed  amendments 
to  prohibit  television  and  radio 
advertising  were  rejected. 

17.  The  proposed  prohibition  of 
advertising  for  reimbursable 
medicines  was  rejected. 

18.  Proposals  which  would  have 
introduced  compulsory  pre- 
publication  vetting  were 
withdrawn  or  rejected. 


unsuitable  for  both  the  industry 
and  the  consumer". 

The  Environment  Committee 
is  the  lead  committee  discussing 
pharmaceutical  legislation 
(directives  on  consumer 
information,  wholesale 
distribution  and  legal  status  are 
also  in  the  pipeline).  The 
Committee  has  a  preponderance 
of  socialist  members  who  are 
perceived  as  responsible  for  its 
"anti-industry"  stance. 

A  report  from  the 
Environment  Committee  will  go 
forward  for  debate  in  full  session 
of  the  European  Parliament  in 
June.  A  second  reading  of  the  draft 
Directive  is  unlikely  before 
September.  After  this  the 
proposals  go  back  to  the 
Commission  for  further 
consideration. 

The  draft  directive  then  goes 
forward  to  the  Council  of 
Ministers  when  a  common 
position  is  reached  and  the 
legislation  becomes  ready  for 
implementation. 

The  target  date  for  the 
advertising  Directive  to  come  into 
effect  is  December  31,  1992. 
However,  as  the  PAGB  points 
out,  the  proposals  have  proved 
more  contentious  than  the 
Commission  bargained  for  and  the 
timetable  is  in  danger  of  slipping. 

Earlier  this  year  the  Economic 
and  Monetary  Affairs  Committee 
accepted  a  proposal  that 
advertisements  for  medicines  on 
television,  radio  and  and  in  the 
Press  must  carry  detailed 
information  (C&D  'March  9). 


However,  the  UK  Consumers' 
Association  has  told  the  EC  it 
remains  to  be  convinced  of  the 
usefulness  of  providing  detailed 
product  information  in  consumer 
advertising. 

The  PAGB  has  always  argued 
that  the  advertising  Directive  was 
unnecessary,  since  the  controls 
already  in  place  provide  sufficient 
consumer  protection.  The 
Association  has  commissioned 
research  which  shows  that 
consumers  cannot  fully 
understand  detailed  information  in 
advertisements.  The  industry  has 
always  maintained  that  " simple 
advertising  for  medicines  should 
be  complemented  by  detailed 
packaging  instructions  and  inserts 
on  their  safe  and  proper  use. 

The  Government  has  also 
given  support  to  the  current  UK 
system  of  advertising  self- 
regulation.  Health  Minister 
Virginia  Bottomley,  addressing 
OTC  manufacturers  in  November 
1989,  said  the  system  was  '  'well- 
established  and  well  proven. 
Consequently  any  proposal  for 
change  must  be  very  carefully 
balanced  against  the  possible 
erosion  of  this  long-standing 
system". 


New  discount 


scale 


A  new,  lower  scale  of  discount 
recovery  by  the  Department  of 
Health  comes  into  effect  this 
month.  A  notice  to  this  effect 
appears  in  the  April  Drug  Tariff. 

There  has  been  a  pro-rata 
downward  adjustment  of  the 
scale.  The  old  scale  was  high 
because  it  applied  only  to  eight 
months  of  1990-91:  the  old 
recovery  target  was  10.41  per 
cent,  the  new  one  is  9.67. 


Missed  Pill  advice 


A  concensus  of  opinion  has  been 
reached  over  the  advice  for 
patients  who  have  missed  a 
contraceptive  Pill. 

The  six  leading  UK 
manufacturers  of  oral 
contraceptives  have  held  a  series 
of  meetings  with  interested 
organisations  including  the  Family 
Planning  Association  and  the 
National  Association  of  Family 
Planning  Doctors. 

Dr  Patrick  Bye,  senior  medical 
adviser  at  Schering  Healthcare 
told  C&D  that  the  advice  covered 
the  so-called  "seven  day  rule".  If 
one  or  more  Pills  are  missed  by 
more  than  12  hours,  the  woman 
should  take  the  most  recently 
missed  Pill  and  use  other 
contraceptive  cover  for  the  next 
seven  days.  The  woman  should 


also  continue  taking  the  Pill  for  the 
next  seven  days,  he  said.  If  the 
normal  Pill-free  break  comes 
within  these  seven  days,  the  next 
pack  should  be  started  straight 
away. 

Schering  Healthcare  have 
already  incorporated  the  new 
advice  into  their  Data  Sheets  and 
patient  booklets,  said  Dr  Bye. 
The  guidelines  are  to  be  published 
in  the  British  Medical  Journal 
sometime  in  May. 

Dr  Robert  Donnelly,  medical 
director  at  Cilag  Pharmaceuticals, 
told  C&D  the  agreement  was  an 
attempt  to  harmonise  the  advice 
given  by  various  manufacturers 
and  other  organisations.  He 
stressed  that  any  changes  to  Data 
Sheets  or  patient  information  leaf- 
lets will  take  time  to  filter  through. 
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'Royal  jelly  no 
better  than 
cornflakes' 

Royal  jelly  is  no  better  a  source  of 
nutrients  than  cornflakes, 
according  to  the  latest  issue  of  the 
Consumers'  Association 
publication  Which?  way  to  health. 

The  levels  of  vitamins, 
minerals  and  other  nutrients  in  a 
500mg  dose  of  royal  jelly  are 
inferior  to  those  in  a  bowl  of 
cornflakes  -  -  30g  of  which 
provides  30  times  more  thiamine 
and  riboflavin,  90  times  more 
niacin  and  nearly  400  times  more 
folic  acid.  "And  the  cornflakes  are 
much  cheaper,"  says  the 
Association. 

The  article  goes  on  to  examine 
possible  benefits  which  it 
concludes  are  likely  to  be  due  to  a 
placebo  effect.  Anti-bacterial 
chemicals  are  not  present  in 
sufficient  levels  to  have  an  effect 
inside  the  body,  it  says,  and 
although  one  report  showed  a 
marginal  slowing  in  mouse  tumour 
growth,  "the  overall  results  were 
very  inconsistent,  making  it 
impossible  to  draw  any  firm 
conclusions." 

Deirdre  Moroney  for  Booker 
Nutritional  Products  points  to  the 
fact  that  many  people  believe  that 
they  have  benefited  from  the 
product  since  its  introduction. 

"Any  adverse  publicity  such 
as  the  product  has  received  over 
the  last  few  days  is  not  good  news. 
However,  we  believe  that  the 
majority  of  consumers  who  know 
the  product  works  for  them  will 
continue  to  purchase  it,  despite 
the  coverage." 


NPA  oppose  Food  Act  registration 


The  National  Pharmaceutical 
Association  is  strongly  opposing  a 
Department  of  Health  proposal 
which  would  require  all 
pharmacies  selling  foods, 
including  food  supplements  and 
chewing  gum,  to  be  registered 
with  their  local  authorities. 

These  proposals,  for 
Regulations  under  the  Food 
Safety  Act  1990,  would  apply  to  all 
premises  selling  foods.  At  its 
March  meeting,  the  NPA's  Board 
of  Management  felt  that 
pharmacies  should  be  exempt 
because  they  were  already 
registered  with  the  local  authority 
under  the  Offices,  Shops  and 
Railway  Premises  Act  and  with 
the  Royal  Pharmaceutical  Society. 

The  NPA  is  to  write  to  the 
Department     asking  that 


Welcome  for  MAFF  report 


The  main  organisations 
representing  producers  of  food 
supplements  have  welcomed  the 
Ministry  of  Agriculture's  working 
group  report  on  dietary 
supplements  and  health  foods. 

The  report,  which 
recommended  that  the 
Government  should  start  wide 
consultations  on  the  control  of 
these  products,  is  seen  as  the  first 
step  in  overcoming  shortfalls  in 
the  current  Regulations.  The 
working  party  suggested  areas 
where  action  might  be  necessary 
to  improve  the  level  of  public 
protection,  and  the  Government 
has  agreed  to  review  the  safety  of 
some  food  products  containing 
substances  that  have  been 
withdrawn  from  medicines. 

The  Proprietary  AssociatH  in  i  if 
Great  Britain  welcomes  the 
Government's  intention  to  look  at 
the  need  for  purity  criteria  and  to 


review  the  existing  enforcement 
procedures. 

Maurice  Hanssan,  president, 
Health  Food  Manufacturers' 
Association,  and  Angus 
McKciizie,  chairman.  C  ommittee 
for  Responsible  Nutrition,  said  in 
a  joint  statement ,  ' '  We  have  been 
complaining  to  the  regulatory 
authorities  for  some  years  that 
existing  laws  should  be  enforced 
to  control  misleading  or  medicinal 
claims  for  non-licensed  products. 
It  is  good  to  see  that  MAFF  is  now 
supporting  our  call  for  action. ' ' 

They  are  more  cautious  about 
the  report's  suggestion  that  high 
dose  products  should  not  be 
readily  available  from  general 
retail  outlets.  "This  'interesting 
recommendation'  requires  careful 
study  because  we  believe 
consumers  should  have  the  fullest 
access  to  these  products 
compatible  with  safety." 


pharmacies  be  exempt  from 
registration  under  the  new  Act 
and  that  its  enforcement  in 
pharmacies  be  carried  out  by  the 
Society. 

European  Wholesaling  Directive  Concern 
has  been  expressed  by  UK 
representatives  about  the 
European  Parliament's  proposed 
amendments  to  the 
Pharmaceutical  Wholesaling 
Directive. 

In  the  Commission's  original 
proposed  Directive,  "wholesale 
dealing"  had  been  defined  as 
including  sales  by  retail.  While  this 
did  not  seem  appropriate  to  the 
1'K,  it  was  not  a  major  worry 
because  there  was  an  exemption 
for  retail  pharmacists  from  the 
requirement  to  hold  a  wholesale 
dealer's  licence.  The  European 
Parliament  has  not  changed  the 
definition,  but  it  has  removed  the 
exemption.  This  has  serious 
implications  because,  if  adopted, 
all  retail  pharmacists  would 
require  wholesale  dealer's 
licences.  The  European 
Pharmaceutical  Group  is  to  lobby 
strongly  against  the  amendment. 

The  Board  was  pleased  to  hear 
that  the  Council  of  Ministers  had 
made  significant  changes  to  the 
Directive,  removing  the 
requirement  for  pharmacists  to 
keep  records  of  all  receipts,  sales 
and  supplies  of  medicines  and, 
more  importantly,  redefining 
"wholesale  dealing"  in  the 
Directive. 

Colette  McCreedy,  has  been 
appointed  secretary  of  the  UK 
delegation  to  the  Community 
Pharmaceutical  Group. 
Out  of  hours  dispensing  The  Board 
was  concerned  to  learn  that 
Lancashire  Police  were  not 
prepared  to  give  "protection"  to 
pharmacists  called  out  to  dispense 
urgent  prescriptions.  The 
problem  had  been  highlighted  at  a 
meeting  of  the  Morcombe  Bay 


NPA  Branch  which  had  been 
called  to  set  up  an  out-of-hours 
dispensing  service  for  patients  in 
the  Lancashire  FHSA  area.  The 
Board  agreed  that  this  lack  of 
Police  co-operation  represented  a 
major  stumbling  block  to  the 
introduction  of  a  nationwide 
24-hour  pharmaceutical  service. 
Compulsory  contracts  The  Board  is  to 
oppose  a  proposal  which  would 
require  an  employer  to  issue  a 
contract  or  statement  of 
employment  to  every  employee 
working  more  than  eight  hours 
per  week.  This  proposal  had 
appeared  in  a  consultation 
document  based  on  the  draft 
European  Community  Directive, 
issued  by  the  Department  of 
Employment,  on  proof  of  an 
employment  relationship. 
Strict  liability  The  original  proposal 
for  a  European  system  of  strict 
liability  has  been  withdrawn  and 
replaced  by  a  proposal  for  a  new 
Directive  —  but  it  still  does  not 
meet  with  the  Board's  approval. 
The  new  proposal  effectively 
reverses  the  burden  of  proof  and 
makes  it  easier  for  a  consumer  to 
claim  damages  against  an  allegedly 
negligent  supplier  of  services. 
The  supplier  would  be  obliged  to 
prove  that  he  had  not  been 
negligent  rather  than,  as  at 
present,  the  consumer  having  to 
establish  that  there  had  been 
negligence.  Board  members 
agreed  that,  in  practice,  the 
Directive  would  have  only  a 
marginal  effect  on  pharmacy 
unless  the  advisory  role 
expanded.  It  would  be  difficult  for 
pharmacists  to  prove  that  they 
had  not  been  negligent  and 
therefore  the  proposal  should  be 
opposed. 

Credit  card  rates  New  rates  for 
members  participating  in  the 
Midland  Bank  duality 
arrangement  for  credit  card 
transactions  come  in  on  June  1 . 
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The  speakers  at  the  fertility  seminar  (see  p601)  co-sponsored  by  Carter- 
Wallace  Ltd  and  Chemist  &  Druggist  line  up  for  the  camera.  They  are 
(from  left)  John  Dickson,  director  of  the  National  Association  for  the 
Childless;  Dr  Mike  Smith,  Woman's  Own  advice  columnist  and  the 
Jimmy  Young  Show  radio  doctor;  and  Professor  Tim  Chard  from  the 
Department  of  Reproductive  Physiology,  St  Bartholomew's  Hospital, 
London  .Dr  Smith  was  voted  the  '  'experts '  expert ' '  by  other  media  medics 
in  last  week 's  Observer  magazine 


COUNCIL  STATEMENT 


Abuse  of  OTC  medicines 


Rural  news 

Two  rural  pharmacy  applications 
are  still  waiting  for  dates  for 
review  by  their  respective  family 
health  services  authorities. 

Staffordshire  FHSA  is 
considering  an  application  for  a 
pharmacy  in  Lichfield  Road, 
Fazeley.  South  East  Staffordshire 
Community  Health  Council  had 
co-ordinated  comments  from 
interested  parties  in  the  area  and 
their  spokeswoman  told  C&D 
only  eight  responses  had  been 
received  —  five  opposed  to  the 
application  and  three  in  favour. 

The  CHC  itself  had  opposed 
the  application  on  the  grounds  that 
"the  applicant  does  not  propose  to 
offer  a  full  range  of  dispensing 
services". 

Staffordshire  FHSA  confirmed 
that  comments  had  been  also  been 
received  from  the  town  council 
but  were  not  willing  to  disclose 
their  nature. 

Residents  of  Chalford  Hill  near 
Stroud  are  also  waiting  a  decision. 
Gloucestershire  FHSA's  general 
manager  told  C&D  that  the 
meeting  had  been  postponed  at 
the  request  of  both  the  medical 
and  pharmaceutical  parties.  The 
FHSA  had  received  about  600 
comments,  mostly  from  patients 
in  the  area  and  the  mood  was 
generally  one  of  opposition. 

Yorks  RHA 
takes  on  rural 
appeals 

The  Department  of  Health  has 
officially  announced  that  a  number 
of  family  health  services  authority 
adjudication  functions  have  been 
devolved  to  Yorkshire  Regional 
Health  Authority,  which  will  now 
act  on  behalf  of  all  RHAs. 

Among  these  are  appeals  on 
pharmacy  matters,  particularly 
rural  dispensing  decisions  made 
by  FHSAs.  These  were 
previously  dealt  with  by  the 
Secretary  of  State  for  Health,  but 
it  became  clear  that  when  the 
Rural  Dispensing  Committee  was 
abolished  under  the  NHS  reforms 
the  system  would  be  revised. 

Other  functions  devolved  are: 

•  Appeals  on  CPs'  terms  of 
service  and  remuneration 

•  Matters  relating  to  GP  trainees 

•  Questions  as  to  whether  a 
substance  is  a  drug. 

Yorkshire  RHA  has  set  up  an 
FHSA  appeals  unit  to  carry  out  its 
new  functions.  The  DoH  has 
advised  it  on  procedures  "which 
will  ensure  adjudications  are 
carried  out  with  due  propriety  and 
which  will  preserve  the  existing 
support  of  the  professions". 


Some  over  the  counter  medicines 
and  non-medical  products  are 
liable  to  be  abused  which  in  this 
context  usually  means  (a) 
consumption  over  a  lengthy 
period  and/or  (b)  consumption  of 
doses  substantially  higher  than 
recommended.  Such  products 
should  be  sold  personally  by  the 
pharmacist  and  sales  should  be 
refused  if  it  is  apparent  that  the 
purchase  is  not  for  a  genuine 
medical  purpose  or  if  the 
frequency  of  purchase  suggests 


Asthmatics  who  use  pressurised 
inhalers  have  a  non-compliance 
rate  of  50-60  per  cent  which,  with 
counselling,  could  be  reduced  to 
15-16  per  cent,  according  to  Mark 
Horsley,  a  prinicipal  pharmacist 
with  the  West  Midlands  Regional 
Health  Authority. 

Mr  Horsley  was  speaking  at 
the  National  Association  of 
Women  Pharmacist's  weekend 
school  at  Loughborough. 
Counselling  for  good  inhaler 
technique  is  the  single  most 
important  thing  a  pharmacist  can 
do,  he  told  the  120  members 
present. 

After  counselling,  every 
asthmatic  should  know: 

•  What  each  of  their  medicines  is 
supposed  to  do 

•  Which  medicine  needs  to  be 
taken  regularly  and  which 
occasionally 

•  What  happens  if  too  little  or  too 
much  of  each  medicine  is  taken 

•  What  to  do  in  an  attack. 


over  use .  A  pharmacist  should  not 
attempt  on  his  own  to  control  an 
abuser's  habit,  but  should  liaise 
with  bodies  such  as  drug 
dependency  clinics  in  any  local 
initiative  to  assist  abusers. 

An  up-to-date  list  of  products 
known  to  be  abused  nationally 
appears  in  the  Medicines,  Ethics 
and  Practice  Guide.  The  products 
which  are  abused  are  subject  to 
change  and  pharmacists  should 
keep  abreast  of  local  and  national 
trends. 


Asthma  drugs  were  best 
understood  by  patients  in  terms  of 
the  way  they  are  used,  said  Mr 
Horsley.  "Revivers"  (bronchodi- 
lators)  give  rapid  relief  of  symp- 
toms, while  "preventers"  (long 
acting  bronchodilators,  inhaled 
steroids)  are  longer-acting, 
preventative  drugs.  "Acute 
savers"  (oral  corticosteroids) 
offset  or  treat  an  attack. 

Pharmacists  also  heard  that 
asthmatics  tend  to  be  complacent 
about  the  severity  of  their 
condition. 


A  new  alliance  of  national  charities  has 

been  formed  to  work  for  people 
with  incurable  long-term 
conditions  that  can  be  treated  and 
managed.  The  Long-Term 
Medical  Conditions  Alliance 
(LMCA)  involves  11  charities 
representing  over  one  million 
sufferers.  The  Alliance  can  be 
contacted  through  chairman  Miss 
Susan  Knight  (tel:  071-323  1531). 


Less  salt, 
less  deaths 

Reducing  dietary  intake  of  salt  by 
3g  a  day  (30  per  cent  of  the 
average  intake)  by  avoiding  salty 
foods  and  not  adding  salt  to  food  in 
cooking  or  at  the  table  would 
reduce  strokes  by  a  fifth  and 
ischaemic  heart  disease  by  a  sixth, 
according  to  new  research. 

In  a  series  of  three  papers  in 
the  British  Medical  Journal,  Drs 
Malcolm  Law,  Christopher  Frost 
and  Professor  Nicholas  Wald  of 
the  Department  of  Environmental 
and  Preventive  Medicine  at  St 
Bartholomew's  Hospital,  London, 
say  such  measures  would  prevent 
6,000  deaths  a  year  among  the 
under  65s,  and  40,000  deaths  in 
all. 

The  doctors  suggest  the 
widespread  use  of  salt  in  food 
processing  limits  what  people  can 
achieve  on  their  own.  A  reduction 
in  the  amount  of  salt  added  by 
manufacturers,  in  addition  to 
personal  measures,  could  halve 
sodium  intake  to  lOOmmol  per 
day,  reducing  strokes  by  39  per 
cent  and  ischaemic  heart  disease 
by  30  per  cent.  This  would 
prevent  11,000  deaths  a  year  in 
the  under  65s  and  75,000  in  all. 

"The  effect  of  salt  reduction 
on  blood  pressure  is  larger  than 
has  previously  been  thought, ' '  say 
the  researchers,  who  collated  the 
measurements  on  47,000  people 
worldwide  and  looked  at  78  trials 
on  reducing  salt  intake.  Their 
work  has  also  shown  that  the 
previously  held  belief  that  salt 
reduction  lowers  high  blood 
pressure,  but  has  no  effect  on 
normal  blood  pressure,  is  untrue. 

Reductions  in  salt  intake  by  3g 
(50mmol)  per  day  in  the  over  50s 
would  be  expected  to  lower 
systolic  BPs  by  an  average 
5mmHg  (7mmHg  in  hyper- 
tensives). A  reduction  of 
lOOmmol  sodium  would  lower 
systolic  pressures  by  an  average 
of  lOmmHg  (14mmHg  in  hyper- 
tensives). Reductions  in  diastolic 
blood  presssure  would  be  half 
these  values. 

NHS 

compensation 

Harriet  Harman,  Labour's 
Shadow  Health  Minister,  is 
demanding  clarification  of 
compensation  arrangements  for 
patients  under  the  new  NHS 
reforms.  In  a  letter  to  Secretary  of 
State  for  Health,  William 
Waldegrave,  Ms  Harman  asks  for 
an  end  to  the  confusion  over  who 
has  responsibility  and  how 
compensation  will  be  financed. 


Pharmacists  urged  to 
counsel  asthmatics 
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nelsons 
homoeopathic 
hayfever  tablets 

Margin  40% 
1990  Sales  up  25% 
Stock  it 
and  See 


nelsons 


NELSONS 


HAY  FEVER 
TABLETS 


April  Price 
List  soon 

Subscribers  will  soon  be  receiving 
the  postponed  April  edition  of  the 
C&D  Price  List.  The  List  shows 
calculated  retail  prices  based  on 
17.5  per  cent  Value  Added  Tax 
(indicated  by  "C"  in  the  VAT 
column),  but  retains  the  standard- 
rate  code  ("S")  where  there  is  no 
recommended  retail  price.  Non- 
cumulative  Price  Supplements  are 
already  carrying  revised  prices 
notified  by  manufacturers  and 
distributors.  A  full  explanation  of 
the  changes  appears  on  the  inside 
back  cover  of  the  April  Price  List. 


Lothian  seeks 
partner 

Lothian  Health  Board  is  looking 
for  a  commercial  partner  to  join  its 
area  hospital  pharmacy  service  in 
the  purchase,  storage  and 
distribution  of  pharmacy  products 
to  hospital  pharmacies  and  other 
locations. 

Chief  administrative 
pharmaceutical  officer,  David 
Bolton  told  C&D  an  established 
wholesaling  group  would  be  an 
ideal  joint  venture  partner,  but  he 
was  not  ruling  out  other  pharmacy 
organisations. 

Lothian  Health  Board  includes 
32  hospitals  serving  a  population 
of  over  half  a  million.  Mr  Bolton 
says  his  service  is  sophisticated 
but  "we  would  see  benefits  in 
getting  into  a  partnership  with  a 
specialist  in  the  field. 

"We  are  looking  to  improve 
our  transport  arrangements, 
improve  costs  and,  in  the  future, 
look  at  stock  reductions  in 
pharmacy  departments  using  the 
expertise  of  our  joint  venture 
partner. ' '  Mr  Bolton  is  also  keen 
to  improve  stock  control  through 
better  use  of  technology. 

Lothian  are  taking  a  different 
line  from  Grampian  Health  Board, 
who  last  year  put  pharmacy 
procurement  wholly  out  to 
tender.  After  a  number  of  tenders 
were  received,  including  one  from 
the  in-house  team,  the  Health 
Board  decided  in  January  not  to 
award  a  contract. 

We  saw  what  was  going  on  in 
Grampian  and,  obviously,  there 
has  been  concern  generally  in 
hospital  pharmacy  about 
competitive  tendering,"  says  Mr 
Bolton.  A  precis  specification  is 
now  available  lor  interested 
companies.  The  mam 
specification,  on  which  tenders 
will  be  invited,  will  be  ready  at  the 
end  of  May,  and  Mr  Bolton  hopes 
the  joint  venture  will  be  "in 
business"  by  the  Autumn. 


Access  to 

OTC 
medicines 

The  Proprietary 
Association  of  Great  Britain 
would  like  to  see  an 
expansion  of  the  range  of 
medicines  available  on  the 
General  Sales  List  (C&D 
April  6  p532)  as  they  see 
this  as  the  only  way  to 
expand  a  stagnant  market. 
The  Association  does  not, 
however,  appear  to 
recognise  the  unavoidable 
financial  connection 
between  the  supply  of  OTC 
medicines  from  pharmacies  and  the  NHS. 

As  pharmacists  we  must  provide  the 
public  with  maximum  access  to  medicines, 
preferably  from  registered  premises.  The 
restriction  of  NHS  contract  has  prevented 
unnecessary  duplication  of  service  but  has 
also  limited  entrepreneurial  openings  in 
marginal  areas  because  a  community 
pharmacy  can  rarely  be  viable  without  an 
NHS  contract.  Family  health  services 
authorities  must  accept  some 
responsibility  for  this  situation  and  should 
be  prepared  to  vary  the  contract  in  order 
to  improve  access  to  pharmaceutical 
services. 

Where  this  cannot  include  a  full 
dispensing  service  then  a  part-time 
contract  or  even  one  without  any  element 
of  dispensing  should  be  devised.  In  this 
situation  the  co-operation  of  a  local  shop  or 
other  community  facility  would  be 
required  to  provide  a  secure  area  for  the 
display  and  storage  of  "P"  medicines.  A 
local  community  pharmacist  would 
contract  to  attend  at  these  premises  at 
stated  hours  for  the  maintenance  of  a 
collection  and  delivery  service  for 
dispensed  medicines  and  for  patient 
consultations,  with  OTC  medicines  being 
sold  where  appropriate. 

A  contractural  recognition  of  this  much 
broader  service  role  of  the  pharmacist 
would  then  enable  the  public  to  enjoy  a 


much  wider  availability  of 
OTC  medicines  as  desired 
by  the  PAGB  whilst 
maintaining  the  professional 
supervision  of  the 
pharmacist  under  which 
ideally  all  medicines  should 
be  sold. 

Roulette  on 
the  rates 

I  am  sorry  if  I  have  offended 
Mr  Moore  for  my 
preference  of  the  uniform 
business  rate  over  its 
predecessor  (C&D 
Letters  April  6)  but  it  was 
Parliament  that  decided  to 
levy  a  tax  on  business  which  was  not  profit 
related.  Disagreement  with  that  principle 
can  only  be  rectified  at  the  ballot  box,  but 
meanwhile  that  tax  should  be  fair. 

The  major  problems  that  arose  with 
the  introduction  of  the  UBR  related 
principally  to  the  changes  in  valuation 
since,  for  political  reasons,  a  new  valuation 
list  had  not  been  determined  since  1973. 
Inevitably  the  distortions  over  17  years 
left  many  winners  and  losers  but  in  fact  the 
greater  the  loss  in  1990  then  the  greater 
the  gain  that  had  been  enjoyed  in  previous 
years  and  vice  versa. 

Having  established  a  new  valuation 
list,  Parliament  then  decided  to  apply  a 
uniform  poundage  whose  change  was  tied 
to  inflation  and  therefore  not  subject  to  the 
vagaries  of  local  authority  policy.  Under 
the  previous  independent  levy  system 
profligate  councils  could  exert  an 
unreasonable  rates  burden  on  their 
business  community  when  that 
community  had  neither  control  nor  vote. 
Inevitably  for  similar  valuations  there 
were  massive  variations  in  amounts 
payable.  I  consider  that  system 
"intrinsically  unfair". 

Under  the  new  system  both  valuation 
and  poundage  are  determined  centrally 
and  apply  equally  across  the  whole 
country.  Win  or  lose,  I  consider  that 
system  "intrinsically  fair". 
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THE  ^IE^XlT*  STEP 


Incorporating  the  latest  unique  monoclonal  and 
polyclonal  antibody  technology,  Early  Bird  in  a  single 
test  ensures  virtually  100%  accuracy  on  the  day  of  a 
missed  period. 
It's  clear,  u  n  eq  u  i  vocal  (J)  or  ©  result  is  obtained  in  just 
5  minutes  -  No  pipetting,  washing,  shaking  or  stirring! 
Order  now  through  your  usual  wholesaler  and  follow 
the  leader. 
TEAL-PACKAGED  TO  DISPLAY 


Further  enquiries  to:  Kent  Pharmaceuticals  Ltd,  Letraset  Site-Wotton  Road- Ashford- Kent  TN23  2LL  Telephone:  (0233)  38614. 


COUNTERPOI  TS 


Vantage  get 
two  in  one 

AAH  Pharmaceuticals  are 
introducing  a  two  in  one  shampoo 
and  conditioner  range  to  their 
Vantage  own-label  range. 

The  shampoo/conditioner 
comes  in  three  variants  - 
dry/sensitive,  normal/greasy  and 
anti-dandruff. 

It  comes  in  200ml  shatterproof 
bottles  and  has  an  rrp  of  £1 .42  for 
dry/sensitive  and  normal/greasy 
and  £1.48  for  the  anti-dandruff. 
The  new  range  comes  in  outers  of 
12  at  a  trade  price  of  £10.86  for 
the  anti-dandruff  variant  and 
£10.47  for  the  other  two.  AAH 
Pharmaceuticals.  Tel:  0928 
717070. 


Jackel toy 

Jackel  have  launched  a  bouncing 
cradle  and  buggy  toy  with 
adjustable  arms  and  quick-release 
spring  clips  into  their  Tommee 
Tippee  range.  The  toy  can  be 
attached  to  any  make  of  bouncing 
cradle  or  buggy,  says  the 
company. 

The  toy  features  two  rattling, 
spinning  pandas  on  a  bar,  in  a 
choice  of  two  colours,  and  sells  for 
£6.99.  Jackel  International  Ltd. 
Tel:  091-250  1864. 


Mawdsleys  launch 
own-label  baby  range 


Chemist  wholesaler  Mawdsleys 
have  entered  the  own-label 
market  with  a  range  of  eight 
babycare  products. 

The  range  <  miipnses  bab\  oil 
(250ml  £0.89),  baby  lotion,  baby 
bath  and  baby  shampoo  (all  250ml 
£0.65),  baby  talc  (350ml  £0.79), 
baby  wipes  (100s  £1.29),  zinc  and 
castor  oil  cream  BP  (250g£1.19) 
and  petroleum  jelly  BP  (225g 
£0.89). 

The  packaging  will  feature 
graphics  incorporating  the 
Mawdsleys  logo  and  a  theme 
butterfly  design  in  boy  and  girl 
colours.  The  labels  carry  a 
"naturally  simple"  message  and 


emphasise  dual  product  usage  — 
' '  For  baby  and  for  you ' ' . 

Display  materials  available 
include  shelf  strips,  posters  and 
plastii  mobiles. 

Mawdsleys  have  teamed  up 
with  the  NSPCC  for  the  launch 
and  will  donate  60p  per  outer  for 
all  ex-warehouse  sales  during  the 
introductory  period.  The  display 
material  highlights  this. 

Pharmacy  customers  will  also 
be  offered  a  "range  purchase" 
extra  discount  and  a  window 
display  competition  for  both 
Salford  and  West  Bromwich 
accounts.  Mawdsleys  Wholesale 
Chemists.  Tel:  061-833  9741. 


Two  new  Avent  safety 
soothers  from  Cannon 


Cannon  Babysafe  have  launched 
two  premium  quality  soothers  — 
"standard"  and  "designs"  - 
under  their  Avent  brand. 

Both  soothers  incorporate  a 
ring  handle  —  an  important  safety 
feature  (BS  Standard  5239)  - 
which  allows  the  soother  to  be 
removed  from  a  child's  mouth 
more  easily,  says  the  company. 


They  also  feature  protective  caps 
for  greater  hygiene.  Both  come  in 
clear  display  packs  of  two.  There 
will  be  an  introductory  offer  to 
retailers  of  ten  soothers  in  a 
display  tray  for  the  price  of  nine  at 
£10.17  (standard  soothers)  and 
£12.69  (designs).  The  respective 
rrps  are  £1 .99  and  £2.49.  Canon 
Babysafe  Ltd.  Tel:  0787280191. 


Disposable 
Bottles 

A  new  range  of  babycare  products 
are  available  for  the  independent 
chemist  sector.  Called  Botties, 
the  initial  range  comprises  two 
products. 

The  Botties  changing  kit 
(£0.99)  contains  a  unisex 
disposable  nappy,  a  disposable 
changing  mat,  three  large  baby 
wipes  and  a  scented  nappy 
disposable  bag.  It  comes  in  two 
sizes:  toddler  for  babies  of 
20-401bs,  and  child  size  for  babies 
33-551bs. 

The  Botties  disposable 
changing  mats  are  also  available  as 
a  separate  item  in  packs  of  three 
(£0.99). 

Both  lines  are  packed  in 
display  outers  for  easy 
merchandising.  Sales  and 
Marketing  Innovations  Ltd.  Tel: 
0562  825100. 

Name  change 
for  Milupa 
baby  drinks 

Milupa  will  be  changing  the  names 
of  products  in  their  baby  drinks 
range  in  May. 

The  infant  drinks  will  be  called 
herbal  baby  drinks,  and  the  herbal 
blend  variant  remains  peppermint 
and  fennel. 

The  junior  drinks  will  be  called 
herbal  and  fruity  baby  drinks,  and 
a  new  variety,  hibiscus,  apple  and 
raspberry,  is  to  be  introduced. 
Milupa  Ltd.  Tel:  081-5739966. 

Robinson  Healthcare  are  promoting 
their  Fresh-Ups  throughout  April 
and  May.  offering  free  products 
with  volume  orders.  To  qualify 
customers  need  to  order  either 
three  cases  of  Fresh-ups  sachets, 
six  cases  of  tubs  or  a  combination 
of  the  two.  Robinson  Healthcare. 
Tel:  0246220022. 
Stimerol  chewing  gum  is  being 
supported  with  a  European 
advertising  campaign  on  the 
satellite  MTV  channel.  Warner 
Lambert  Confectionery.  Tel:  061- 
7665471. 
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raqiKiHM'ini 


Revlon  are  offering  a  travel 
organiser  bag  free  with  any 
purchase  made  from  their  Roma 
fragrance  range,  excluding  the 
40ml  deodorant  and  soap.  The 
promotion  runs  from  June  1  for  two 
weeks  or  while  stocks  last.  Revlon 
International.  Tel:  071-629  7400. 


£lm  spend 
for  Deep 
Fresh 

A  £1  million  advertising  campaign, 
the  biggest  spend  ever  for  the 
brand,  is  about  to  break  for  Deep 
Fresh  bath  and  shower  products , 
say  Reckitt  &  Colman. 

Concentrated  into  April,  it  will 
put  Deep  Fresh  shower  gel  and 
foam  bath  on  television  screens 
nationwide.  This  coverage  is 
further  supported  in  London  and 
the  South-East  with  slots  on  the 
top  radio  stations. 

Both  adverts  are  themed  to  a 
new  jingle  with  the  refrain 
"Makes  a  body  sing",  and  are 
directed  at  all  members  of  the 
family.  Reckitt  &  Colman.  Tel: 
0482  26151. 

Tone  up  in  the 
shower! 

Pierre  Fabre  have  brought  out 
Elancyl  toning  shower  gel 
containing  extracts  of  ivy.  It  is  said 
to  leave  skin  soft  without  drying  it. 

The  gel  (250ml  £5.35)  can  be 
used  in  the  bath  or  shower.  The 
pack  has  a  loop  allowing  it  to  be 
hung  on  the  shower  or  bath,  and 
contains  sufficient  for  30 
applications,  say  Pierre  Fabre. 

Consumers  can  claim  a  free 
transparent  toilet  bag  containing 
the  new  shower  gel  and  a  cotton 
mitt  with  purchases  of  Elancyl 
products  worth  over  £18.  Pierre 
Fabre  Ltd.  Tel:  0865  742525. 


Max  Factor  go  underwater 


Max  Factor  have  introduced  a 
mascara  which  they  claim  will  stay 
on  for  up  to  three  hours  while 
swimming  in  salt  or  chlorinated 
water. 

Called  Aqua  Lash,  it  comes  in 
four  shades  —  black,  brownish 
black,  brown  and  navy.  It  is  said  to 
be  tearproof,  smudgeproof,  hypo- 
allergenic  and  fragrance  free, 
suitable  for  contact  lens  wearers 
and  women  with  sensitive  eyes. 

It  has  an  rrp  of  £3.75  but  will 


be  offered  at  £3.49  for  the 
introductory  period  from  the  end 
of  June  until  August.  Max  Factor 
Ltd.  Tel:  0202  524141. 

Estee  Lauder's  latest  addition  to  their 
sunpreps  range  is  a  self-action 
tanning  creme  (£10.50)  in  three 
shades  —  light,  medium  and  dark. 
It  does  not  contain  a  sunscreen  so 
should  be  worn  under  a  sun  filter. 
Estee  Lauder  Cosmetics  Ltd.  Tel: 
071-4939271. 


AAH  Pharmaceuticals  have  improved 
the  formulation  of  their  Vantage 
nail  polish  remover.  It  now 
includes  moisturisers  and  a 
conditioner  and  comes  in  250ml 
shatterproof  bottles  with  an  rrp  of 
£0.92  in  trade  outers  of  12  (6.63). 
AAH  Pharmaceuticals.  Tel:  0928 
717070. 

The  new  Impulse  variant  Vive  has  been 
launched  by  Elida  Gibbs  this 
month  into  the  female  body  spray 
market  worth  £39  million,  and  not 
as  stated  in  Counterpoints, 
March  30,  p496.  Elida  Gibbs  Ltd. 
Tel:  071-486 1200. 


MORE  PROFIT 
PER  SORE  FOOT 


The  new  Carnation  Two-Facing  Shelf  Unit 
(CAR  717)  offers  you  all  this. 

HIGH  PROFITS     Available  throughout  March, 
April  and  May  at  the  Carnation  Deal  Price  of  £23.29 

•  Gives  at  least  36.4%  P.O.R.  (£13.34  per  unit). 

•  Maximum  profit  for  minimum  space. 

TOP  PRODUCTS     UK's  fastest  growing  Verruca 
Treatment  (GSL)  with  63%  distribution  through 
pharmacy. 


•UK's  leading  Corn  Cap  brand  with  97%  distribut 
through  pharmacy. 

QUALITY  UNIT     Prominent  display  gives  2-4 
times  more  sales  (Independent  Data  1991). 
•  Complete  with  education  cards,  leaflets  and  detai 
of  exciting  competition  for  your  staff. 

STRONG  PROMOTION     Biggest  ever  press 
campaign  -  21.4  million  women  will  have  opportun  f: 
to  see  campaign  5  times  (April-Sept). 
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Abidec 
promotion 

Warner-Lambert's  Abidec 
multivitamin  drops  are  being 
suppi  >rted  by  an  on-pack  offer  of  a 
six-piece  child's  jigsaw  puzzle. 

The  six  piece  jigsaw,  designed 
for  toddlers,  is  worth  £3  and  is 
available  free  of  charge  to  anybody 
who  writes  to  the  manufacturer. 
Warner-Lambert  Health  Care. 
Tel:  0703  620500. 


Chefaro  offer  Bergasol 
sunpreps  parcel 


A  new  point  of  sale  unit  for 
Bergasol  products  is  available  to 
match  the  repackaged  range. 

The  unit  contains  a  selection  of 
36  Bergasol  products  plus  a 
further  36  items  to  top  up  the 
display.  It  includes  a  leaflet 
dispenser  and  skin  type  selector 
to  help  customers  choose 
products.  The  package  is  available 


as  a  trade  parcel  for  £353.46. 

Chefaro  have  also  put  together 
a  haircare  parcel  containing  three 
protective  hair  gels,  four  aftersun 
shampoo/shower  gels  and  three 
after  sun  conditioners. 

A  window  showcard  featuring 
the  new  Bergasol  advertisement 
is  available.  Chefaro  Proprietaries 
Ltd.  Tel:  0223  420956. 


CARNATION 

VERRUCA 
TREATMENT 

A  COMPLETE  SIMPLE  T1 


ARNATION 
CORN  CAPS 


MMflUHlK 


Verruca  and  com 
treatments  that  work  , 

CARNATION 

- 


isive  promotion  to  professionals  -  district, 
e  and  school  nurses. 

>nal  Leisure  Centre  Poster  Campaign. 

lation  have  provided  proven  and  trusted 

e  treatment  for  millions  of  users  for  over  60 


der  your  display  unit  and  for  more 
ition  contact  your  wholesaler  or  local 
Representative. 


CARNATION 

Complete  care  for  ipur  feet 


Cuxson  Gerrard  &  Co  (Dressings)  Ltd. 
Oldbury,  Warlev,  West  Midlands  Bh4  3BB. 


FJH  Ltd,  UK  distributors  of  the 
Aqua  Rapid  brand,  hare  intro- 
duced a  range  of  swimcaps  for 
1991.  They  come  individually 
boxed  in  children's,  ladies  and 
universal  styles  in  display  trays  of 
five.  Price  details  are  available 
from  FJH  Ltd.  Tel:  0304  242747. 


Elastoplast 
play  safe 

Smith  &  Nephew  are  joining 
forces  with  the  Department  of 
Transport  to  promote  a  children's 
cycling  safety  campaign  with  the 
theme  "Play  Safe". 

A  condensed  version  of  the 
DoT  safety  code  will  be  featured 
on  promotional  packs  of 
Elastoplast,  advising  on  common 
cycling  dangers. 

An  on-pack  offer  will  be 
featured  on  Elastoplast  packs  for 
a  free  cycling  bottle  and  holder 
worth  about  £10.  An  Elastoplast 
sampling  campaign  will  also  take 
place  in  the  women's  Press. 
Smith  &  Nephew  Consumer 
Products.  Tel:  021  327  4750. 


Free  gifts 
from  AAH 

AAH  Pharmaceuticals  are  offering 
travel  gifts  with  orders  of  selected 
products  in  their  Gillette  "On  the 
move"  promotion. 

On  ordering  eight  packs 
customers  can  claim  a  magnetic 
chess  or  backgammon  game, 
while  12  packs  qualify  for  an  AA 
road  atlas  of  the  UK.  With  orders 
of  18  packs  travel  bags  are  on 
offer.  AAH  Pharmaceuticals  Ltd. 
Tel:  092S  717070. 

McFarlane  Laboratories  distribute  the 
products  mentioned  m  our  Hellex 
preview  (C&D  March  30  p506) 
under  the  headline  "From  the 
sea. . . " .  McFarlane  Laboratories. 
Tel:  081-5679654. 
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COUNTERPOINTS 


Aydslim  gets 
Ultra  touch 

The  30-year  old  slimming  aid 
Aydslim  cubes  have  been  updated 
and  renamed  Ultra  Aydslim. 

The  glucose-based  cubes  are 
packaged  in  handy  eight-cube 
packs  (£0.81).  Added  benefits  are 
that  they  now  contain  vitamin  C; 
they  are  small,  concentrated 
cubes  for  frequent  use;  and  they 
now  contain  only  17  calories  per 
cube. 

Ultra  Aydslim  comes  in  vanilla, 
orange  and  raspberry  flavours. 
Multi-flavour  merchandisers 
containing  24  packs  are  available. 
Distributors  Dep  (UK)  Ltd.  Tel: 
0753  820743. 

Free  from 
Charles 

Charles  of  the  Ritz  are  offering  a 
free  gift  with  purchase. 

A  brightly  coloured  cool  bag  is 
offered  with  every  two  purchases 
from  the  Stratgem  sun  range.  The 
promotion  runs  from  mid-June  for 
two  weeks.  Charles  of  the  Ritz. 
Tel:  071-629  2772. 


DERBAC-M  IS  LETHAL  TO  LICE 
BUT  GENTLE  ON  SKIN 

•  DerbaoM  is  the  only  aqueous  malathion  liquid.        •  Its  efficacy  has  been  proven  in  the  community 

over  many  years. 

•  Suitable  for  yostr  patients  with  asthma, 

sensitive  or  broken  skin.  •  Its  pleasant  fragrance  ensures  ready  acceptance. 


Ultra  Glow  are  offering  a  toiletry  travel  purse  for  Summer.  Styled  in  black 
and  white  cotton  overlaid  with  clear  PVC,  the  purse  contains  Ultra  Glow 
original  loose  bronzing  powder,  compact  super  duster,  lipstick  and  nail 
polish.  It  retails  for  £23.50,  representing  a  saving  of  £7.05  to  the 
consumer.  Ultra  Glow.  Tel:  071-607  9983 


Gillette  get  set  to  travel 

Gillette  are  producing  a  travel  size 
of  their  Right  Guard  Sport  and 
Vogue  antiperspirant  deodorant 
aerosols,  as  part  of  their 
sponsorship  of  three  regional 
festivals  of  sport  in  London, 
Glasgow  and  Manchester. 


The  special  size  (75ml  £0.69) 
will  be  in-store  during  May,  June 
and  July.  In  addition  to  the 
promotion,  a  £3. 7m  advertising 
campaign  is  supporting  the  brand 
in  1991.  Gillette  UK  Ltd.  Tel: 
081-5601234. 


Panda  UK  have  launched  a  new 
campaign  for  their  All  Natural 
liquorice  confectionery  range. 
The  £60,000  spend  consists  of  a 
series  of  themed  consumer 


advertisements  in  the  Press.  An 
offer  allows  consumers  to  buy  a  t- 
shirt  for  £2.99  plus  three  product 
wrappers.  Panda  UK  Ltd.  Tel: 
071-9285482. 


New  Zealand  Natural  Food  Co, 

importers  of  Comvita  propolis 
products,  are  offering  a  discount 
of  5  per  cent  on  the  range  at 
Helfex,  and  10  per  cent  off  their 
royal  jelly  and  propolis  product. 
Comvita  children's  cough  elixir 
and  propolis  mouthwash,  which 
will  be  launched  later  this  year  can 
be  seen  on  stand  14  at  Helfex  on 
April  14-15.  New  Zealand  Natural 
Food  Co  Ltd.  Tel:  081-444  5660. 

Ulc-aid  mouth  ulcer  gel  has  been 
repackaged  in  line  with  the  recent 
new  look  for  Ulc-aid  mouth  ulcer 
tablets.  The  formulation  is 
unchanged.  Details  of  high  profit 
bonuses  can  be  obtained  from 
representatives,  say  Cupal  Ltd. 
Tel:  0254  580321. 

Burn  Aid  cream  has  been 
reformulated  and  has  been 
reclassified  as  a  GSL  medicine. 
The  cream  no  longer  contains  the 
topical  antihistamine  antazoline 
hydrochloride  or  perfume. 
Aminacrine  hydrochloride 
remains  as  the  active  ingredient. 
Cupal  ltd.  Tel:  0254  580321. 

Fragrance  manufacturers  the  CPL 

Group  have  bought  H.E.  Daniel,  a 
subsidiary  of  Berisford 
International.  Daniel's  fragrance 
manufacture  is  sad  to  be 
complementary  to  C PL's  and  will 
continue  from  the  Tunbridge 
Wells  factory.  CPL  Group  Ltd. 
Tel:  0279  70573. 


The  fresh 

ofOXY 


OXY  Starting  the  1990's  with; 

•  Dynamic  new  packaging  for  a  clearer  range  identity. 

•  A  £2  million  National  Advertising  Spend  starting  from  May. 

•  A  range  that'll  knock  spots  off  anybody. 

For  further  details  contact  SmithKline  Beecham  Health  Care  Tel  081  975  4325 


SO 


SmithKline  Beecham 

Consumer  Brands 


OUNTERPOINTS 


I  milupa 

Babymilk 


Babymilk 


milupa 

Babymilkr 


milupa 

Aptamil 

Babymilk 


Increase  your  shell  space  and 
profits  with  the 

milupa  Babymilk 


V 


L  UP  TO 

:  £100  1 
mass    £  £150  f 

CASH    '      '  E'TRfl 


mSlupa 
Babym* 


Aptamil 

Babymilk 


bymilk  incentive 


Milupa  are  to  launch  a  prize 
incentive  scheme,  exclusively  for 
their  independent  chemist 
customers,  aimed  at  consolidating 
sales  of  their  infant  formulae, 
Aptamil  and  Milumil. 

Each  extra  facing  created  for 
the  babymilks  over  their  usual 
space  allocation  will  entitle  the 
chemist  to  a  voucher  which  could 
win  participants  a  £50  cash  prize. 
The  incentive  scheme  begins  this 
month  and  runs  until  July. 

Milupa  are  supporting  the 
scheme  with  point-of-sale  material 
available  from  its  sales  force. 


Participating  chemists  will  also  be 
advised  by  the  sales  team  on  how 
to  maintain  the  correct  stock 
levels  to  maximise  profits 
throughout  the  scheme's 
duration. 

Participating  chemists  should 
retain  their  extra  facing  for  the 
duration  of  the  prize  promotion  in 
order  to  qualify  for  the  prize  draw: 
random  checks  will  be  made  to 
ensure  that  the  qualification  rule  is 
adhered  to.  Increased  shelf 
presence  has  boosted  sales  in 
some  outlets  by  60  per  cent,  say 
Milupa  Ltd.  Tel:  081-5739966. 


Illllllllllllllllllllllllllllllllll 

SWAINS 

THE  PHOTO  CHEMIST 
WHOLESALER 


OVER  10,000  PHOTO  PRODUCTS  AVAILABLE 
IFULL  COMPREHENSIVE  PRICE  LIST  AVAILABLE 
NATIONAL  SALES  FORCE 
NEXT  DAY  DELIVERY  TO  UK  MAINLAND 
OFFICE  OPEN  FROM  7.30  a.m. 
TELE  SALES  TEAM  ON  0485  533393 
FAX:  0485  5332  44 


SWAINS  FOR  ALL  YOUR 
PHOTOGRAPHIC  PRODUCTS 


Eastland  House,  Westgate,  Hunstanton.  Norfolk.  Tel.  0485  533393  Fax  0485  533244 


Sangers'  new 
tripods 

Sangers  have  added  four  new 
camera  tripods  to  their  Prisma 
range  at  prices  ranging  from 
£29.99  to  £69.99.  The  tripods 
have  been  designed  for  use  with 
either  still  or  video  cameras. 

The  four  models,  styled  V100 
to  V400,  have  maximum  heights 
ranging  from  1.55m  to  1.68m. 
They  all  feature  an  elevator 
tension  adjuster,  brace  and  quick- 
release  head.  Sangers 
Photographic  Ltd.  Tel:  021-523 
4471. 

Fuji  to 
expand 
compact  line 

Fuji  have  added  a  twin  lens  model 
to  their  range  of  compact 
cameras. 

The  Fuji  DL-180  Tele  features 
both  a  35mm  lens  for  wide  angle 
shots  such  as  landscapes  and 
interiors  and  a  55mm  tele  for 
close-up  work. 

Fuji  maintain  that  the  camera  is 
exceptionally  easy  to  load  —  an 
important  issue  for  many  potential 
customers  in  the  compact  market. 
To  load  the  DL-180  open  the 
back,  drop  in  the  film  and  press 
the  shutter  once;  the  camera  is 
then  ready  to  use. 

Automated  features  include 
the  film-wind,  a  flash  which  fires 
automatically  in  low  light 
conditions,  and  an  autofocus 
system. 

A  sliding  cover  protects  the 
lens  and  locks  the  shutter  when 
the  camera  is  not  in  use.  Fuji's 
guide  price  for  the  camera  is 
£81.73. 


Fuji  are  also  adding  to  their 
zoom  compact  range  with  the 
introduction  of  the  DL-900  Zoom. 
The  main  features  include  a 
38-85mm  motorised  zoom  lens,  a 
three-beam  autofocus  system  and 
a  self-timer. 

The  self-timer  is  an  advance 
on  the  traditional  type,  offering 
three  shots  instead  of  just  the  one. 

Other  features  include  Fuji's 
drop-in  loading  and  prewind 
system  and  an  led  frame  counter. 
Fuji's  guide  price  for  the  camera  is 
£153.25.  Fuji  Photo  Film.  Tel: 
071-5865900. 


BRIEFS 


A  leaflet  for  sufferers  of  stress 
incontinence  has  been  produced 
by  Nidd  Valley  Micro  Products.  It 
explains  the  condition,  symptoms 
and  the  treatments  available. 
Acupad,  the  company's 
neuromuscular  treatment,  is 
explained  in  detail.  Copies  of  the 
leaflet  can  be  obtained  from  The 
Northern  Region  Continence 
Advisory  Service  Helpline  (tel 
091-213  0050)  or  from  Nidd  Valley 
Micro  Products  Ltd,  Executive 
Health  Division.  Tel:  0423 
866375. 

Torbet  Laboratories  are  replacing  the 
36-tablet  pack  of  Fam-lax  with  a 
30-tablet.  The  price  remains 
unchanged.  Torbet  Laboratories 
Ltd.  Tel:  0622  762269. 
Cussons  have  updated  their  1001 
carpet  care  range.  The  new  packs 
are  brightly  coloured  with  modern 
graphics  together  with  a  new 
strap  line  "Best  cleaning,  lasting 
protection".  Cussons  UK  Ltd. 
Tel:  061-7926111. 
Warner-Lambert  Confectionery  are 
sponsoring  the  Greater 
Manchester  Police's  search  for  a 
Young  Citizen  of  the  year. 
Applicants  need  to  be  between 
five  and  16  years  of  age. 
Applications  must  be  received  by 
June  30  and  the  award  ceremony 
will  be  held  on  September  27. 
Warner-Lambert  Confectionery. 
Tel:  061-766 5471. 


|                   ON  TV  NEXT  WEEK  1 

GTV  Grampian 
B  Border 
BSB  British  Sky 
Broadcasting 
C  Central 

CTV  Channel  Islands 
LWT  London  Weekend 

C4  Channel  4                    TV-am  Breakfast  Television 

U  Ulster                         STV  Scotland  (central) 

G  Granada                        Y  Yorkshire 

A  Anglia                         HTV  Wales  &  West 

TSW  South  West              TVS  South 

TTV  Thames  Television      TT  Tyne  Tees 

Anadin  Extra: 

All  areas  except  Y,  CTV,  &  TTV 

Aquafresh  toothpaste: 

All  areas  except  CTV,  C4  &  TV-am 

Denivit: 

C4  &  TV-am 

Libra  Bodyform: 

All  areas  except  CTV,LWT,TTV,C4 

Macleans  Mouthguard: 

All  areas  except  U,CTV,C4  &  TV-am 

Mum  deodorant: 

All  areas 

Nurofen/Nurofen  Soluble: 

All  areas 

Solpadeine: 

All  areas 

Wrigley's  Extra/Orbit  sugar-free  chewing  gum  G 
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How  do  you  improv 
the  leading  family 
of  head  lice 
treatments? 


CARYLDERM 

•  -  -  -   LOTION 

PRIODERM    ;  ™- 

LOTION 


110  ml 


J 


Complete  the  range  with... 


PRIODERM  &  CARYLDERM® 
Lotions 

Recommend  first  line  in  accordance  with 
health  authority  rotational  policy. 


FULL  MARKS"  Shampoo 

A  simple,  pleasant  alternative  for  those 
who  cannot  tolerate  alcohol  based 
lotions. 


watch  this  space! 


Continuing  commitment  to  pharmacy  support 
and  consumer  education  with  sales  force 
back-up,  videos  and  information  leaflets. 


_  _^>v  i  onsumei  Products  Division.  Napp  Laboratories  Limited, 
(NAPP)  [  ambridgeSi  lence  Pari ,  Milton  Road,  Cambridge  C1M  iGW 
Member  of  Napp  Pharmaceutical  Group. 
®NAPP,  I  ULI  MARKS,  PRIODERM  AND  CART  LI  )l  RM  arc 
Registered  Irade  Marts  © Napp  Laboratories  Limited,  1991 


40  YEARS  EXPERIENCE 

in  head  lice  treatment 


Sure  Shot  for 
Crookes 

Crookes  Healthcare  are  giving 
away  cameras  and  barbecues  in  a 
display  competition  running  during 
April  and  May. 

Pharmacists  exhibiting  new 
window  displays  for  Farley's, 
Optrex  and  Mycil  will  be 
automatically  eligible  to  enter. 
Alternatively,  entries  can  be 
gained  by  ordering  any  Crookes 
product.  Some  50  Canon  Sure 
Shot  cameras  and  50  Gaucho 
Bistro  barbecues  are  on  offer. 

In  addition,  pharmacists 
ordering  between  25  and  39  cases 
of  any  Crookes  products  will 
receive  a  free  Thermos  jug. 
Orders  for  40  or  more  cases  win  a 
duet  Pac  cool  box.  Crookes 
Healthcare  Ltd.  Tel:  0602507431. 


Three  for  two 
film  offer 

Unichem  are  offering  pharmacists 
three  of  their  own-label 
photographic  films  for  the  price  of 
two  throughout  April. 

In  addition  a  15  per  cent 
discount  is  offered,  giving  a  POR 
of  4 1 . 7  per  cent .  The  promotion  is 
offered  on  a  unit  containing  20  of 
the  special  offer  135-24  films,  at 
£34.71. 

Consumers  will  also  be  able  to 
purchase  three  films  for  the  price 
of  two,  which  will  be  banded 
together  and  available  for  £3.50, 
making  a  saving  of  £1.75. 
Unichem.  Tel:  081-391  2323. 

Kodak  provided  the  first  glimpse  of 
their  new  photo  cd  system  at  this 
year's  Ideal  Home  exhibition.  The 
photo  cd  system,  which  throws 
your  snapshots  onto  the  television 
screen,  is  due  to  be  launched  next 
year.  The  system  also  works  as  a 
standard  audio  cd.  Kodak  Ltd. 
Tel:  0442  61122. 


PRESCRIPTIONS  SPECIALITIES 


Leo's  calcipotriol  ointment 
goes  into  use  for  psoriasis 


Leo  Laboratories  are  launching 
Dovonex  ointment,  which 
contains  vitamin  D  derivative 
calcipotriol,  to  hospital  physicians 
on  April  29  and  to  GPs  on  July  1. 
Calcipotriol  binds  to  specific 
receptors  for  active  vitamin  D3, 
found  in  skin  keratinocytes, 
causing  an  increase  in  cell 
differentiation  and  a  decrease  in 
cell  proliferation.  This  leads  to  a 
more  normal  pathway  of  skin 
development. 

Manufacturer  Leo  Laboratories 
Ltd,  Longwick  Road,  Princes 
Risborough,  Aylesbury,  Bucks 
HP179RR 

Description  Smooth,  white, 
preservative-free  ointment  base 
containing  50mcg  calcipotriol  per 
lg 


Uses  Topical  treatment  of  mild  to 
moderate  plaque  psoriasis 
(psoriasis  vulgaris)  affecting  up  to 
40  per  cent  of  the  skin  area 
Dosage  Adults  Apply  twice  daily. 
Maximum  weekly  dose  should  not 
exceed  lOOg  and  a  course  of 
treatment  should  not  exceed  six 
weeks 

Contra-indications,  warnings 

etc  Patients  with  known 
disorders  of  calcium  metabolism. 
Hypersensitivity  to  any 
constituents.  Advise  patients  not 
to  apply  to  the  face,  and  to  wash 
hands  after  use  to  avoid  transfer. 
Avoid  use  in  pregnancy  unless 
there  is  no  safer  alternative 
Side-effects  Transient  local 
irritation  may  occur  after 
application.   Facial  or  period 


Unilet  lancets  range  gets 
extended  with  the  Superlites 


Owen  Mumford  are  adding  to 
their  range  of  Unilet  lancets,  with 
the  launch  of  Unilet  Superlite  and 
G  Superlite. 

Superlites  are  produced  with  a 
slimmer  needle  and  a  new  two 
facet  Duosharp  point,  which 
allows  quicker  and  smoother  skin 
penetration.  They  are  targeted  at 
patients  who  need  to  take 
repeated  blood  samples  —  less 
pain  when  taking  samples  results 
in  patients  complying  more  readily 
with  the  routine  of  blood 
monitoring,  says  the  company. 

The  two  shaped  lancets  —  the 
round  Unilet  Superlite  and  the 
square  Unilet  G  Superlite  —  will  fit 
the  wide  range  of  blood  letting 
devices.  A  readily  available  chart 
explains  exactly  which  lancet  will 
fit  into  which  brand  of  blood  letting 
device. 

Both  types  of  Superlites  are 
available  in  dispenser  packs  of  100 


(£3.05)  and  200  (£5.78,  both 
prices  trade).  The  launch  will  be 
backed  by  an  advertising  and 
promotional  campaign  targeting 
both  clinics  and  diabetics.  Owen 
Mumford  Ltd.  Tel:  0993  812021. 


dermatitis  may  occur  rarely 
Supply  restrictions  POM 
Pack  30g  tube  £7.95,  lOOg  tube 
£22.85,  both  prices  trade 
Product  licence  0043/0177 
Issued  April  1991 


BRIEFS 


Syntex  say  they  are  temporarily 
unable  to  supply  Syntaris  nasal 
spray  in  glass  bottles  (Specials 
February  9)  due  to  an  increase  in 
demand.  They  will  package  it  into 
white  plastic  bottles  for  about  two 
months,  after  which  they  will  be 
able  to  return  to  glass  bottles.  A 
package  insert  will  advise  patients 
of  this  course  of  action.  Syntex 
Pharmaceuticals  Ltd.  Tel:  0628 
33191. 

Cusi  have  taken  over  responsibility 
for  the  marketing  and  distribution 
of  Neo-Cortef  eye/ear  drops  1.5 
per  cent  (5ml  £3.98)  and  eye/ear 
ointment  1 . 5  per  cent  (3 .  9g  £2 . 98 
both  prices  trade,  effective  April 
22).  Cusi  (UK)  Ltd.  Tel:  0428 
61078. 

Kerfoot's  diazepam  tablets  5mg  are 
now  coded  "K/271".  Kerfoot 
Pharmaceuticals.  Tel:  061  330 
4531. 

Ener-G  white  rice  bread  has  been 
approved  by  the  ACBS  for  FP10 
prescription.  This  means  that  all 
currently  available  Ener-G  gluten- 
free/wheat-free  breads  are 
prescribable.  General  Designs 
Ltd.  Tel:  081-3379366. 
Biotrol  Elite  stoma  bags  are  now 
available  in  transparent  front 
versions  for  use  post-opera tively . 
This  allows  continued  monitoring 
of  the  stoma  by  nursing  staff. 
CUnimed  Ltd.  Tel:  0628 
850100. 

Hillcross  are  adding  the  following 
generic  products  to  their  range: 
cimetidine  tablets  800mg  (30 
£17.72);  co-trimoxazole  pae- 
diatric  suspension  (100ml  £2.09); 
indomethacin  suppositories 
lOOmg  (10  £1.83);  isosorbide 
mononitrate  tablets  (100  £14.10); 
and  amoxycillin  suspension  sugar 
free  125mg  (100ml  £1.75)  and 
250mg  (100ml  £3.26).  Hillcross 
Pharmaceuticals.  Tel:  0282 
25932. 


WYETH  S  REGULAR  TELEPHONE 
SERVICE  ENSURES  YOU  NEVER 
RUN  SHORT  OF  OUR  QUALITY 
GENERIC  PROPUCTS  


RING  US  ON 

(0628)  604377 
extn.  4519 
or  let  us  call  you  on  a 
regular  basis 

WYETH 


GENERICS 


QUALITY  ASSURED 
SERVICE  ASSURED 

Wyeth  Laboratories,  Taplow,  Maidenhead,  Berks 

'trade  mark 


596 


CHEMIST  &  DRUGGIST  13  APRIL  1991 


CREAM  E45  &  BATH  E45 
BOTH  AVAILABLE  ON 


FP10 


WASH 
£45 


At  last  a  complementary  skin 
maintenance  programme  that  is  not  only 
recommended  by  dermatologists 
and  doctors,  but  is  so  effective  that  your 
customers  actually  recommend 
it  to  each  other. 

THE  ART  OF  SKIN 
MAINTENANCE 


Recommend  all  3  products 
to  use  on  a  wide  range  of  problem 
dry  skin  conditions. 
Cream  E45:  Britain's  biggest  selling 
emollient  and  6th  largest 
OTC  product  in  pharmacy  It  can  be 
relied  upon  to  soothe  and  help 
relieve  a  wide  range  of  dry  skin  conditions 
from  sunburn  to  the  dry  stages 
of  eczema. 
Wash  E45:  A  dermatological  washing 
cream  for  the  whole  body 
It's  unique  non-drying  formula  actually 

cleans  effectively  without 
removing  the  skin's  natural  barrier  of  oils. 

Bath  E45:  The  latest  addition  to 
the  E45  programme.  Ideal  for  soothing 

widespread  dry  skin  conditions, 
because  of  its  long  lasting  emollient  effect. 

The  E45  skin  maintenance 
programme,  because  the  customer 
is  always  right. 


E45 

ERMATOLOG  1  CA  L    SKIN  CARE 


NEW  RAP-EZt 


mm 


Rennie  and  Rdp-eze  are  trademarks  Nicholas  Laboratories  Ltd, 


225  Bath  Road,  Slough,  SLl  4AU  Available  now  from  your  wholesaler 


FROM  RENNI 


Rennie,  the  undisputed  leader  in  O.TC.  indigestion  relief 
out-sells  the  competition  in  both  the  peppermint  and  spearmint 
flavour  sectors  of  the  market. 

Now,  Rennie  is  proud  to  introduce  new  Rap-eze.  It's  fast, 
ts  effective.  In  fact  it's  absolutely  everything  you  would 
expect,  coming  from  Rennie. 

Rap-eze  is  very  different  from  any  indigest- 
ion remedy  you  have  ever  tasted  before 
being  superior  in  its  refreshing  taste 
and  pleasant  texture. 
Available  in  packs  of  32  tablets,  your 
customer  has  the  choice  of  the  four 


truit  assortment  (orange, lemon, raspberry 
and  blackcurrant)  or  the  single  orange  flavour. 
And,  as  if  Rap-eze  hasn't  got  enough  going  for  it, 
we're  also  backing  it  with  a  spend  of  over  2  million  pounds 
on  television  in  1991.  Stock  up  now,  because  Rap-eze 
will  definitely  bear  fruit. 


RAPID  INDIGESTION  RELIEF  IN  FOUR  FRUIT  FLAVOURS, 


m  \\ 


750  years  on... 

1991  marks  the  750th  anniversary  of  the 
profession  of  pharmacy  in  Germany  and  a 
commemorative  stamp  has  been  issued  by  the 
Bundespost.  However,  the  stamp  has  a 
distinctly  international  flavour.  Its  design, 
showing  a  monk  weighing  out  a  medicinal 
preparation,  is  based  on  a  miniature  from  a 
13th  century  French  Codex,  the  original  of 
which  is  owned  by  Trinity  College, 
Cambridge. 


Ironically,  the  celebrations  marking  the 
unveiling  of  the  stamp  were  held  in  times 
hardly  less  turbulent  than  those  of  the  13th 
century.  Pharmacy,  and  particularly  the  West 
German  drug  companies,  probably  received 
more  unfavourable  attention  from  the  Press 
and  TV  in  the  first  few  days  of  1991  than  ever 
before.  The  cause  of  the  media's  attention 
was  the  alleged  "boycott"  by  the  Western 
drug  firms  of  supplies  to  the  former  East 
Germany  in  protest  at  the  55  per  cent  price 
reduction  imposed  bv  Bonn  (C&D,  January 
12). 

TV  pictures  of  worried  and  angry  patients 
besieging  pharmacies  in  the  East  quickly 
brought  all  parties  back  to  the  negotiating 
table.  A  complicated  compromise  was 
reached,  largely  based  on  alternative 
proposals  put  forward  by  pharmacists,  drug 
companies  and  wholesalers  and  earlier 
dismissed  by  Health  Minister  Blum.  However 
the  compromise,  by  which  all  three  parties 
bear  some  share  of  a  price  reduction  of  about 
25  per  cent,  will  not  come  into  force  before 
April  1  at  the  earliest.  In  the  meantime 
pharmacists  in  the  ex-DDR  are  still  facing 
great  difficulties  in  obtaining  certain  drugs  and 
are  bearing  the  brunt  of  public  anger. 

Doctors  in  the  East  apparently  have  no 
idea  what  they  can  prescribe  under  the  health 
insurance  schemes  —  there  is  even  a  shortage 
of  prescription  forms!  Prices  change  on  a  daily 
basis,  defying  the  ability  of  even  the  most 
sophisticated  computer  pricing  systems  to 
cope,  and  some  large  drug  companies  are 
bypassing  wholesalers  and  insisting  on  dealing 
direct  with  pharmacists.  A  two  tier  pricing 
system  is  in  operation  for  many  products,  with 
the  full  Western  price  payable  if  the  item  is 


bought  by  the  patient,  but  the  55  per  cent 
reduction  applied  if  the  product  is  prescribed 
under  the  health  insurance  scheme. 

East  German  pharmacists  have  to  buy 
everything  at  the  full  Western  price  and  then 
a  lengthy  and  complex  clawback  process 
begins.  For  some  the  situation  became  so 
intolerable  that  they  went  on  strike.  This 
action  was  quickly  condemned  by  the  Western 
President  of  ABDA.  However,  feeling  their 
difficulties  were  not  fully  appreciated  by  their 
new  colleagues,  some  East  Germany 
pharmacists  have  now  formed  their  own 
separate  association  once  more. 

Western  drug  companies  have  blamed  the 
continuing  supply  problems  on  poor 
communications.  However,  there  is 
undoubtedly  an  underlying  worry  on  their  part 
that  the  price  reductions  could  ultimately  be 
applied  to  the  rest  of  the  country. 


Parliamentary 
changes 

Of  the  143  pharmacists  who  stood  in  the  first 
all-German  elections  in  recent  times,  only  five 
were  successful.  However,  the  long- 
expressed  desire  of  pharmacists  for  a  separate 
Ministry  of  Health  has  at  least  been  fulfilled 
and  the  first  incumbent  of  the  new  post  is  a 
woman  economist,  Gerda  Hasselfeldt,  former 
Minister  for  Construction,  whose  PPS  is  to  be 
the  former  President  of  the  East  German 
Parliament  and  specialist  in  pulmonary 
medicine,  Frau  Bergmann-Pohl. 

The  extent  to  which  the  55  per  cent 
reduction  fiasco  contributed  to  the  removal  of 
health  matters,  including  health  insurance, 
from  the  remit  of  Blum's  cumbersome 
ministry  will  probably  never  be  known.  But  in 
the  eyes  of  many  he  himself  had  to  make  a 
humiliating  climb  down,  caused  by  his  ill- 
thought  out  and  over-hasty  scheme  to  cut  the 
funding  deficit  from  medical  insurance 
contributions  in  the  ex-DDR. 


Wholesalers  in 
deep  trouble 

The  12  leading  German  pharmaceutical 
wholesalers  have  been  accused  by  the  Federal 
Monopolies  Commission  of  operating  a  cartel 
between  1987  and  1990  and  are  facing  fines  of 
up  to  £2.5  million  each,  which  in  some  cases 
amounts  to  about  half  of  the  annual  profits. 

In  addition,  the  individual  staff  of  some 
wholesalers  may  have  to  pay  personal  fines  of 
between  £6,800  and  £68,000.  The 
Commission  described  the  fines  as 
moderate"  as  consideration  had  been  given 
to  the  current  weak  financial  situation  of  the 
companies  whose  profitability  is  extremely 
low.  Although  the  alleged  actions  of  the 
wholesalers  were  to  the  detriment  of  German 
pharmacists,  the  President  of  ABDA  has 
come  to  their  defence:  some  are  wholly  or 
partly  owned  by  pharmacists  themselves.  The 
anxiety  among  these  shareholders  is  that  they 
will  end  up  double  losers,  having  apparently 
paid  excessively  high  prices  and  now  liable  for 
hefty  contributions  to  the  payment  of  the 
fines. 

One  of  the  country's  leading  newspapers, 
the  Frankfurter  Allgemeinen  Zeitung, 
described  the  indicted  system  as  a 
masterpiece  of  cartel-forging  and  said  it  had 
been  fostered  by  the  concentration  of 
wholesalers  over  recent  years,  whose 
numbers  had  dropped  from  91  in  the  early 
1960s  to  the  current  23. 


Mozart  —  a  new 


angle 


Two  centuries  ago  Mozart  died  in  Vienna  and 
few  will  escape  "Mozart  mania"  in  1991. 
Hopefully,  Mozart  devotees  will  not  literally 
follow  their  hero  right  to  his  death,  which  one 
medical  historian  has  now  attributed  to 
laxative  abuse. 

Mozart  went  to  the  grave  at  the  early  age 
of  35  and  the  cause  of  his  death  has  long  been 
a  matter  of  considerable  controversy.  Now 
one  doctor  has  suggested  that  one  of  the 
favourite  causes  —  chronic  kidney  damage  — 
could  have  been  induced  by  mercury- 
containing  laxatives.  Apparently  calomel 
(mercurous  chloride)  was  a  widely  used  home 
panacea  at  the  time  and  a  constituent  of 
Plummer's  Pills  for  constipation  (named  after 
a  Scottish  doctor,  Andrew  Plummer,  who  died 
in  1756  and  whose  pills  were  still  included  in 
the  1934  BPC!). 

These  reports  come  from  a  correspondent  with 
'acknowledgements  to  the  German 
pharmaceutical  Press:  Deutsche  Apotheker 
Zeitung  and  Pharmazcutischc  Zeitung. 
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CHEMIST& 
DRUGGIST 

PHARMACY  TRAINING  SEMINAR 


CO  SPONSORED  BY 


CARTER-WALLACE  LTD 

FERTILITY 

This  is  the  eighteenth  of  a  Chemist  &  Druggist  initiated  series  of  training  seminars  for 
pharmacists  and  their  assistants  —  sponsored  jointly  with  companies  which  have  a 
particular  expertise  in  the  chosen  subjects 

Ovulation  and  pregnancy  testing 

Professor  Tim  Chard,  Department  of  Reproductive  Physiology,  St  Bartholomew's  Hospital,  London,  introduces  the 

technology  behind  ovulation  prediction  and  pregnancy  tests 


In  the  past  decade  there  has  been 
a  revolution  in  the  technology  of 
immunoassay  —  the  procedure  by 
which  it  is  possible  to  measure 
small  molecules  such  as  hormones 
in  the  blood  and  urine.  The 
advantages  include  the  use  of 
highly  specific  monoclonal 
antibodies,  and  tracers  allowing 
simple  visual  endpoints  such  as  a 
colour  change.  The  new  gold-sol 
technology  takes  full  advantage  of 
all  these  developments.  In 
particular,  it  allows  the 
unambiguous  determination  of 
luteinising  hormone  (LH)  and 
human  chorionic  gonadotropin 
(hCG)  in  urine  specimens  from 
normal  women.  These  molecules 
are  chemically  very  similar  and 
until  recently,  a  clear  distinction 
between  them  could  only  be  made 
by  sophisticated  testing  in 
laboratories.  Now  the  same 
option  is  open  to  all  women  in  the 
privacy  of  their  own  home. 

Luteinising  hormone 

Luteinising  hormone  is  produced 
by  the  pituitary  gland.  As  a  result 
of  feedback  control  by  steroid 
hormones  from  the  ovary, 
together  with  a  specific  signal 
from  the  brain  (hypothalamus), 
there  is  a  massive  peak  of  LH 
secretion  around  day  14  of  a 
typical  menstrual  cycle  (see 
diagram).  This  peak  is  responsible 
for  the  process  of  ovulation,  in 
which  a  ripe  ovarian  follicle 
releases  an  oocyte  (female  egg 
cell).  The  oocyte  is  picked  up  by 
the  fallopian  tube  and  fertilisation 
by  a  sperm  takes  place.  After 
further  development,  the  early 


embryo  reaches  the  cavity  of  the 
uterus  where  it  implants  to  form  a 
definitive  pregnancy. 

By  measuring  LH  in  serial 
samples  of  blood  or  urine  it  is 
possible  to  identify  the  midcycle 
LH  peak  in  all  women  in  whom  this 
occurs.  A  positive  result  is  quite 
unambiguous:  with  current 
technology,  there  are  no  known 
interfering  materials  which  could 
also  yield  a  positive  result. 
However,  although  it  is  possible  to 
clearly  identify  the  LH  peak,  this 


does  not  guarantee  that  ovulation 
will  take  place.  In  a  small 
proportion  of  women  the  ovulation 
process  fails  even  in  the  presence 
of  such  a  peak.  Furthermore,  in 
some  women  with  apparently 
normal  cycles  there  is  no  LH 
peak.  The  frequency  with  which 
this  occurs  is  uncertain  but  it  may 
be  as  high  as  20  per  cent  of  all 
cycles.  Thus  it  is  possible  for  a 
woman  to  be  able  to  detect  a 
normal  LH  peak  in  one  cycle  and 
no  peak  in  the  next. 


Chorionic  gonadotropin 

The  surface  cells  of  the  very  early 
embryo  are  known  as  the 
trophoblast:  these  cells  will 
eventually  form  the  placenta. 
From  a  very  early  stage  the 
trophoblast  secretes  hCG  and  tins 
can  enter  the  mother's  blood  from 
the  time  of  implantation  onwards, 
i.e.  from  approximately  seven 
days  after  the  time  of  fertilisation. 
Thereafter,  with  further  growth  of 
the  trophoblast,  there  is  a  rapid 
increase  in  hCG  secretion.  The 
biological  function  of  hCG  is  to 
prevent  what  would  have  been  a 
normal  menstrual  period  some 
seven  days  after  implantation. 

Using  current  technology  it  is 
possible  to  identify  extremely 
small  quantities  of  hCG,  even  in 
the  presence  of  LH.  Sopfusticated 
tests  can  detect  hCG  in  maternal 
blood  within  two  or  three  days  of 
implantation.  On  the  seventh  day 
after  implantation  (i.e.  at  around 
the  time  of  the  expected  period), 
current  over-the-counter 
pregnancy  tests  become  positive 
in  most  cases.  Using  state-of-the- 
art  procedures  the  finding  of  a 
positive  pregnancy  test  should  be 
virtually  unambiguous.  There  are 
no  clearly  identified  interfering 
factors  and  the  false-positive  rate 
is  now  close  to  zero.  False- 
negatives  are  also  very  rare  and 
can  be  virtually  eliminated  by 
repeating  the  test  a  week  later. 

Interestingly  the  over-the- 
counter  tests  from  any  pharmacy 
are  identical  to  the  qualitative 
tests  used  in  most  routine  medical 
laboratories.  In  other  words, 
there  is  no  significant  difference 
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between  the  woman  performing 
the  test  herself,  or  sending  it  to  a 
laboratory  via  her  doctor. 

It  must  always  be 
remembered  that  identification  of 
a  very  early  pregnancy  does  not 
guarantee  that  the  pregnancy  will 
be  normal.  A  substantial  number 
of  spontaneous  abortions  occur  in 
the  first  12  weeks  of  gestation. 
The  chances  of  delivery  of  a 
normal  baby  nine  months  after  a 
positive  test  at  the  time  of  the 
missed  period  are  probably  only 
70-80  percent. 


Infertility 


There  are  many  causes  of 
infertility,  which  can  be  divided 
into  three  broad  groups:  those 
involving  the  woman  herself; 
those  involving  the  male  partner; 
and  those  involving  the  two 


partners  together.  There  is  also  a 
small  fourth  group  in  which  no 
cause  is  found.  Obviously  a  test  of 
the  presence  or  absence  of 
ovulation  will  only  address  those 
cases  in  which  the  problem  lies 
with  the  woman. 

Current  management  of 
infertility  may  include  one  or  more 
of:  stimulation  of  ovulation; 
surgery  to  release  blocked 
fallopian  tubes;  and  assisted 
reproduction.  The  latter  is  the 
term  applied  to  all  those 
procedures  (IVF,  GIFT  etc)  in 
which  the  gametes  (sperm  and 
egg)  are  collected  and  handled  in 
the  laboratory  before  being 
returned  to  the  woman.  Today, 
assisted  reproduction  may  be  an 
appropriate  if  expensive 
management  for  as  many  as  70 
per  cent  of  all  couples  with 
infertility. 


Coping  with  infertility 


John  Dickson,  director  of  the  National  Association  for  the  Childless  (NAC),  details  the  role 

of  his  organisation  and  others  like  it 


The  National  Association  for  the 
Childless  (NAC)  is  one  of  a 
number  of  charities  which  aim  to 
help  people  with  fertility 
problems.  Others  include  CHILD, 
and  specialist  organisations  such 
as  the  Endometriosis  Society,  the 
Miscarriage  Association  and 
SANDS  -  the  Stillbirth  and 
Neonatal  Death  Society. 

NAC  is  the  largest  group 
working  in  the  infertility  area, 
helping  people  who  seek 
treatment,  adoption,  inter- 
country  adoption  and  those  who, 
finding  they  have  a  problem, 
decide  to  remain  childless  but  still 
need  help  and  support.  NAC 
provides  information,  support  and 
in  some  cases  counselling  to  those 
who  have  fertility  problems. 


The  problem 


One  in  six  couples  will  need  help 
with  infertility  at  some  time  in 
their  reproductive  lives,  according 
to  a  study  by  Michael  Hull  (British 
Medical  Journal,  December 
1985) .  Working  up  from  this  figure 
that  means  2  million  people  in  the 
country  will  be  affected. 

Infertility  is  not  a  well 
resourced  area  of  the  Health 
Service.  Coupled  with  this, 
testing  and  treatment  is  not 
always  given  quickly  or 
appropriately,  which  is  reflected  in 
the  calls  to  the  NAC  Helpline, 
started  in  July  last  year.  Calls  to 
the  line  are  confidential  but  these 
three  cases  are  an  illustration  of 
the  problem. 

■  An  Afro  Caribbean  female  who 
had  had  an  ectopic  pregnancy.  She 
lost  one  tube  and  needed  tubal 
surgery  on  the  remaining  tube. 
Unfortunately,  this  failed  leaving  a 
diagnosis  that  the  only  suitable 


treatment  would  be  IVF.  No  such 
treatment  is  available  on  the  NHS 
in  her  area. 

■  A  woman  was  given 
clomiphene  for  seven  years  by  her 
GP  with  no  attempt  before  or  after 
to  see  if  she  was  ovulating.  Putting 
a  woman  on  a  fertility  drug  without 
knowing  whether  it  is  going  to  be 
useful  is  one  thing,  but  to  continue 
this  for  seven  years!  In  this  case 


into  the  uterus  to  see  if  it  flows 
through  the  tubes  properly. 

NAC  was  formed  in  1976 
to  help  these  people.  Besides 
information,  support  and 
counselling,  it  is  also  involved 
in  a  very  high  profile  way  with 
the  media,  in  the  political  area. 
Last  year  NAC  put  a  big  effort 
into  campaigning  on  the  Human 
Fertilisation  and  Embryology 


should  the  pharmacist  have 
questioned  these  repeat 
prescriptions? 

■  Fear  of  laparoscopy.  This  is  one 
of  the  major  tests  carried  out  to 
discover  what  might  be  causing 
infertility.  The  woman  is  given  a 
general  anaesthetic  and  a  small 
incision  is  made  above  her  belly 
button  inserting  an  optical 
instrument  called  a  laparoscope. 
Through  another  small  incision 
carbon  dioxide  gas  is  used  to 
inflate  the  stomach  cavity.  The 
test  allows  visual  inspection  of 
ovaries,  tubes  and  uterus,  and  is 
usually  coupled  with  injecting  dye 


Bill,  which  offers  proper  licensing 
for  clinics  giving  in  vitro 
fertilisation  (IVF)  and  donor 
insemination  treatment.  NAC  has 
also  campaigned  strongly,  and 
with  some  success,  to  have 
gamete  intra  fallopian  transfer 
(GIFT)  bought  under  the  same 
legislation. 

Information 

A  major  role  is  to  bring  clear 
information  on  infertility  and 
treatment  to  members,  which 
currently  number  7,000,  including 
professionals.  Some  members 


have  children,  as  not  all  infertility 
is  primary  infertility  —  an  inability 
to  have  the  first  child.  The 
treatment  for  secondary  infertility 
—  the  inability  to  have  a  second  or 
even  later  desired  child  —  is 
substantially  the  same  as  for 
primary  infertility. 

Where  treatment  for  infertility 
has  not  been  successful  many 
people  turn  to  adoption. 
Unfortunately,  there  are  so  few 
children  available  that  this  is  not 
really  a  satisfactory  solution.  The 
1987  figure  for  children  up  to  one 
year  was  only  1 ,333  for  the  whole 
country. 

NAC  publishes  17  factsheets 
and  has  a  further  two  in 
preparation.  It  also  produces  a  list 
of  clinics  where  IVF  and  artificial 
insemination  are  offered.  To 
understand  these  terms,  a 
glossary  is  also  available.  A 
detailed  booklist  of  recommended 
reading  can  be  supplied  to 
members  who  are  encouraged  to 
write  or  telephone  the  NAC 
Helpline  for  specific  answers  to 
their  questions,  or  write  detailed 
medical  questions  to  be  answered 
by  a  medical  adviser. 


Support 


There  are  two  major  ways  of 
supporting  people  who  join  NAC 
through  existing  members,  these 
are  called  contacts  and  helpful 
members.  Contacts  are  members 
who  give  advice  and  support  to  a 
local  area,  usually  a  county.  Many 
run  local  self  help  groups.  They 
are  a  "friendly  ear"  available 
evenings  and  weekends,  and 
although  trained  only  to  a  limited 
extent  can  be  a  great  support  and 
help  in  difficult  times. 

Helpful  members  speak  on 
their  own  experiences.  Some 
cover  particular  kinds  of  infertility 
or  solutions  including  various 
types  of  treatment.  Some  of  the 
categories  covered  by  NAC  are 
adoption,  donor  insemination,  in 
vitro  fertilisation,  gamete  intra 


Pregnancy  planning — the  role  of  the  GP 
and  the  pharmacist 

Dr  Mike  Smith,  Woman's  tfuwadvice  columnist  and  the  Jimmy  Young  Show radio  doctor 

advises 


fallopian  transfer,  hysterectomy, 
secondary  infertility  and  egg 
donation.  If  there  is  a  problem  not 
covered  by  helpful  members,  a 
new  group  is  instituted  and  people 
encouraged  to  put  their  names 
forward. 

Issue  is  a  quarterly  magazine 
produced  by  NAC  and  avidly 
devoured  by  the  members.  Within 
48  hours  of  its  publication, 
members  are  responding  to 
articles  and  commenting. 

Helpline  is  a  free  service.  In  its 
first  month  over  2,000  calls  were 
made  to  the  line,  although  the 
single  counsellor  could  only  take 
400  of  those  calls.  Through 
monitoring  done  by  British 
Telecom  the  requirements  to 
match  the  demand  was  found  to  be 
three  full  time  counsellors  and  five 
telephone  lines  —  meaning  an 
annual  running  cost  of  £52,000. 

An  appeal  has  nearly  raised 
that  sum  for  the  coming  financial 
year  with  a  further  £10,000 
pledged  towards  the  1992-93 
financial  year. 

Conclusions 

In  these  days  of  recession,  funds 
are  often  hard  to  come  by,  and  it  is 
difficult  for  NAC  and  its 
contemporary  charities  to 
maintain  a  sufficiently  high  profile 
as  far  as  the  general  public  are 
concerned.  Some  who  could 
benefit  from  the  advice  simply  do 
not  join  because  they  are  unaware 
of  NAC s  existence. 

So  how  can  pharmacists  help? 
As  frontline  healthcare 
recommenders  pharmacists  can 
display  material  produced  by 
charities  like  NAC.  Literature 
produced  by  companies  such  as 
Carter-Wallace  includes  a  section 
of  useful  addresses  where  NAC 
etc  are  detailed.  At  least  they  can 
note  the  number  of  the  fertility 
Helpline  -  021-359  7359.  Giving 
out  that  number  could  put  people 
in  touch  with  the  help,  advice  and 
support  that  they  need. 


People  with  conception  difficulties 
often  suffer  twice,  firstly  when 
they  discover  what  they  barely 
thought  possible  —  when  they 
actually  decide  to  start  a  baby, 
sometimes  after  many  years  of 
using  contraception,  nothing 
seems  to  happen.  And  they  feel  it 
a  second  time  when  they  talk  to  a 
healthcare  professional  and  feel 
they're  not  being  taken  seriously. 
In  both  instances  the  hurt  could  be 
lessened,  if  not  prevented  with  a 
few  changes. 

Information 

It  seems  to  be  a  commonly  held 
belief  that  a  pregnancy  will  start 
every  time  a  couple  make  love 
without  contraception.  In  fa«  t,  one 
in  five  such  couples  will  still  not  be 
pregnant  at  the  end  of  a  year.  At 
present,  information  about  such 
intimate  problems  is  usually 
directed  at  the  achievement  of 
sexual  satisfaction  or  efficient 
contraception.  That  the  body 
might  have  a  basic  design  fault  and 
be  unable  to  produce  a  child  is 
rarely,  if  ever,  mentioned.  It  is 
therefore  mind  blowing  when, 
having  taken  a  rational  decision  to 
start  a  baby,  it  just  doesn't 
happen. 

If  a  couple  have  decided  to 
delay  their  parenting  until  their 
early  thirties,  they  can  feel  time  is 
running  out  on  them.  They  first 
become  disappointed,  and  then 
despair  as  every  month  their 
expectation  grows,  only  to  fall  fiat 
with  the  onset  of  yet  another 
period  —  or  with  no  period  but  a 
negative  pregnancy  test  because 
the  woman  hasn't  ovulated  that 
month. 

Many  couples,  are  willing  to 
mortgage  themselves  even 
further  if  they  are  advised  to  sei  k 
private,  expensive  and  potentially 
inefficient  techniques  of  the 
thought-to-be-simple  SIFT  - 
semen  intra-fallopian  transfer. 
This  is  one  of  the  latest  in  "tesi 
tube"  baby  techniques,  involving 
the  recovery  of  ova  to  be  mixed 
with  a  semen  sample  outside  the 
body  and  then  re-inserted  into  the 
fallopian  tubes.  Regrettably,  the 
failure  to  make  a  proper  diagnosis 
of  the  underlying  problem 
beforehand  can  make  the  chances 
of  a  successful  pregnancy  virtually 
zero.  This  situation  could  be 
avoided  if  the  couple  start  from 
their  own  GP. 

Even  the  young  are  not 
immune  from  a  failure  to  conceive. 
Women  in  their  late  teens  or  early 
twenties  may  be  unable  to  come  to 


terms  with  their  apparent  inability 
to  become  pregnant,  especially 
when  they've  been  told  that  they 
mustn't  necessarily  expect  to 
conceive  before  a  year  is  up.  They 
are  further  distressed  when  the 
simplest  of  advice,  examination  or 
investigation  has  not  been  offered 
under  the  philosophy  "there's 
time  enough  yet " .  And  since  the 
majority  of  "sufferers"  are  going 
to  get  pregnant,  on  their  own, 
eventually,  considerable  anguish 
could  be  avoided. 

Latest  research  shows  that 
pharmacies  receive  6  million 
customer  visits  each  day  and  1 
million  of  those  daily  seek  their 
pharmacists  advice  about 
medicines  or  ailments.  Not  only 
does  this  save  the  NHS  around  £1 
billion  each  year,  it  puts 
pharmacists  on  the  front  line  when 
it  comes  to  offering  advice  on 
healthcare. 

Advice 

How  should  advice  be  given?  In 
the  CP's  case,  the  outline  facts 
about  infertility  could  be 
mentioned  at  the  time 
contraceptive  advice  is .  being 
sought .  When  a  couple  are  having 
difficulty,  the  GP  could  also  take  a 
history  to  see  they  are  healthy, 
that  the  woman's  periods  are 
normal,  that  she  is  ovulating,  and 
that  they  understand  the  basic 
physiology  of  conception. 

"Elders  tales"  abound  from 
the  days  when  some  clinics  gave 
general  advice  and  examination. 
They  tell  of  the  countless  couples 
who  avoided  the  "middle  of  the 
month"  believing,  incorrectly, 
that  it  was  the  least  fertile  time 
and  of  women  who  were  still  virgo 
intui  tu  because  no  one  told  them 
about  the  need  for  penetration. 
On  one  occasion,  a  couple  had 
mistaken  the  woman's  urethra  for 
the  vagina. 

Advice  should  be  given  on  the 
best  intercourse  position  for 
conception  to  occur.  This  is  with 
the  woman  on  her  back,  with  a 
pillow  under  her  hips.  She  should 
remain  lying  down  for  about  15 
minutes  after  ejaculation  has  taken 
place . 

Examination 

A  physical  examination  of  the  man 
is  required  to  rule  out  atrophied 
testes  or  a  variococele  —  the 
latter  is  rectifiable,  and  the 
former,  a  reason  for  undertaking 
early  semen  analysis.  At  all  stages 
it  is  important  that  everything  is 


explained  as  clearly  as  possible  to 
the  i  ouple. 

For  a  woman,  an  internal 
examination  is  important, 
checking  for  t  he  absence  of  pelvic 
pathology  such  as  endometriosis. 
Advice  or  investigation  to  make 
sure  that  ovulation  is  taking  place, 
by  temperature  method  or  by  one 
of  the  more  accurate  and  straight- 
forward urine  LH  testers  is  also 
advisable. 

Perhaps  the  greatest  value  in 
all  this,  for  the  greatest  number,  is 
the  therapeutic  effect  of  personal 
and  positive  support.  It's  not 
unlikely  that  this  beneficially 
reduces  stress  and  tension  levels 
and  could  hasten  conception.  It  is 
also  important  for  the  GP  and 
pharmacist,  if  asked,  to  pass  on 
self  help  tips  to  increase  the 
chances  of  conception  such  as 
following  a  healthy  diet  and  life- 
style, advising  against  smoking 
and  excessive  alcohol.  Also,  the 
testicles  should  be  kept  cool,  as 
nature  intended,  by  wearing 
jockey  shorts  rather  than  Y- 
fronts,  for  example. 

Pharmacist's  role 

Pharmacists  have  the 
responsiblity  of  helping  those  who 
literally  cannot  face  a  consultation. 
The  'impersonal'  but  invaluable 
leaflet  is  essential,  displayed 
within  easy  reach  at  the  front  of 
the  counter.  It  may  be  all  that's 
needed  to  relieve  a  .couples 
anxiety,  providing  information 
from  a  source  recognised  as  being 
reliable. 

Additionally,  it  is  the 
pharmacist  who  can  give  this 
sometimes  craved  for  privacy,  by 
supplying  the  home  ovulation 
prediction  test  which  allows  the 
woman  to  see  for  herself  whether 
or  not  she  is  ovulating  before 
involving  the  doctor.  It  is  also  the 
pharmacist  who  supplies  the  home 
pregnancy  testing  kit.  Today's 
highly  reliable  monoclonal 
antibody  tests  allow  women  either 
a  few  moments  of  private  joy 
confirming  pregnancy  or  a  few 
moments  of  private  sadness  if  the 
result  is  negative.  In  the  latter 
case,  if  the  pharmacist  is  seen  to 
be  approachable,  the  woman  may 
return  for  factual  information  —  or 
she  can  be  re-directed  to  her  GP. 

The  provision  of  a  small  but 
quiet  room,  as  recommended  by 
the  Royal  Pharmaceutical  Society, 
would  enable  the  pharmacist  to 
provide  a  "no-appointment- 
necessary"  general  information 
service,  of  a  kind  which  is  best 
given  out  of  ear  shot  of  everyone 
else.  Indeed,  it's  likely  that,  under 
that  old  guise  of  "my  sister  needs 
to  know",  many  women  would 
feel  quite  comfortable  about 
seeking  help  from  the  pharmacist 
in  a  way  that  they  couldn't  from  a 
doctor.  Either  as  counsellor  or 
product  seller,  it  is  the  pharmacist 
who  is  often  first  in  line  for  that  all 
important  inquiry. 


Thank  you 

Can  I  use  your  columns  to  express 
my  thanks  to  Unichem.  About  3 
o'clock  on  a  Monday  afternoon,  I 
received  a  prescription  for  Zofran 
tablets.  1  had  none  in  stock:  all  my 
efforts  to  obtain  them  locally  were 
in  vain,  and  my  patient  was  quite 
desperate.  I  phoned  Unichem  in 
Livingstone  and  explained  my 
predicament.  Although  I  was  not 
due  a  delivery  until  Tuesday 
morning,  Ken  Dewar,  Unichem's 
security  officer,  drove  all  the  way 
to  Kilmarnock  and  delivered  the 
tablets  In  about  fipm.  His  return 
to  Livingstone  would  entail  a 
return  trip  of  over  100  miles. 

The  results  were  a  satisfied 
and  relieved  patient  and  a  chemist 
grateful  to  Unichem. 


C.  Kilpatrick, 

Kilmarnock 


The  wrong 
way 

I  am  concerned  about  Xrayser's 
problems  with  Eusol  but  my 
concern  lies  not  with  his  difficulty 
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in  supplying  but  the  fact  that  he 
dispensed  the  prescription  at  all. 
Surely  he  would  have  been  better 
using  his  energies  to  contact  and 
convince  the  prescriber  that  he 
was  prescribing  an  outdated  and 
useless  product  instead  of 
worrying  about  his  remuneration! 

Anyone  who  has  attended  a 
recent  wound  management 
course  will  be  aware  that  there  is 
no  place  for  Eusol  in  wound 
treatment  and  a  combination  of  a 
modern  dressing  and  irrigation  of 


the  wound  with  sterile  normal 
saline  is  the  treatment  of  choice. 
Unfortunately  not  many  GPs  find 
time  to  attend  such  courses  so  this 
provides  pharmacists  with  an  ideal 
opportunity  to  act  in  an  advisory 
capacity.  If  community  pharmacist 
took  on  this  role  then  I  feel  their 
supply  problems  could  be  con- 
siderablv  reduced. 


Kath  Fullerton 

Maidenhead 


NEWS  BRIEFS 


The  composition  of  pharmacy  practices 
committees,  set  up  by  Health 
Boards  in  Scotland,  is  laid  down  in 
the  NHS  (General  Medical  and 
Pharmaceutical  Services) 
(Scotland)  Amendment 
Regulations  1991  (SI  No 
572(S57);  HMSO,  £3.40).  The 
committees  are  to  consist  of 
seven  members,  three  of  whom 
are  pharmacists,  and  provision  is 
made  for  deputies. 
The  National  Pharmaceutical  Association 
would  like  to  hear  from  members 
with  experience  of  electronic  point 
of  sale  systems.  Anyone 
interested  should  contact 
Mallinson  House  (tel  0727 
8:^21Hl)ext213. 
The  Scottish  Home  and  Health  Department 
has  funds,  to  a  maximum  of  £5,000 
per  award  per  year,  available  to 


support  community  practice 
research  into  priority  areas, 
including  aseptic  dispensing 
services,  domiciliary  services, 
services  to  GPs  and  compliance 
aids  for  the  disabled.  Research  in 
other  areas  will  also  be 
considered.  The  Pharmaceutical 
General  Council  (tel:  031-556 
2076)  has  further  information  and 
will  provide  advice  on 
submissions. 

Any  unredeemed  Unipath  Clearblue 
tokens  should  be  submitted  to  the 
National  Pharmaceutical 
Association  at  Mallinson  House, 
38  St  Peter's  Street,  St  Albans  as 
soon  as  possible.  Although  the 
tokens  carry  a  redemption  date  of 
March  31 ,  the  company  have 
agreed  to  an  extension  of  one 
month. 
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A  long  soak  in  a  warm  bath  is 
known  to  be  relaxing,  but  S. 
Hakim  of  London  W 13  thinks  this 
doctor  may  be  taking  things  a  bit  too 
far  with  the  drowsiness  warning  on 
the  top  script!  As  for  the  bottom 
one. . .  any  ideas?  Hindering  patient 
communication  is  the  fact  that  it  is 
for  a  child  aged  3'/2,  says  Michael 
Irons  ofGarent,  Dyfcd 


PLUG  INTO  THE  PULUNC  POWER  OF 


Now  there  is  a  very  cost-effective  way  of  increasing 
customer  traffic  It  creates  impact,  it  conveys 
information.  And  it  encourages  action. 

it':  Fsprif's  "Moving  Messages."  -  an  electronic  unit 
with  information  that  moves  across  its  display 

No  ordinary  display  unit,  this  system  has  words  and 
graphics  that  move  in  colour  -  16  in  all.  It  is  the  only  one 
available  with  a  hand-held  remote,  vital  for  changing 


messages  quickly  and  easily  And  it  is  hard  for  people 
to  ignore  it.  It's  bright,  very  bright 

Only  available  from  Esprit,  "Moving  Messoges»  can 

advertise  your  special  offers  and  product  information 
24  hours  a  day. 

And  from  as  Utile  as  £6  99  per  week  (lease  details 
available)  -  including  a  3-year  parts  and  labour 
warranty  -  it's  worth  plugging  into  the  pulling  power 


mwmt;  hessroes? 


of  »A>1oving  Messages"  right  now1  Call  Esprit  on 
071  436  4343 


07  J  436  4343 


f  sprit  Communrcofrons  PLC 
Showroom 

85  Greol  Portland  Street.  London  WIN  5RA 
•  Telephone  071-436  4343 
.Fm  071  436  0814 
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asing  the  strain 


Constipation  has  a  number  of  causes  and  affects  people  of  all  ages.  Jane  Sheridan,  MRPharmS,  Boots 
teacher/practitioner  at  the  School  of  Pharmacy,  University  of  London,  looks  at  the  problem  and  how  laxatives  and 

bulking  agents  may  help 


A  laxative  is  a  product  which  is 
used  to  increase  bowel  activity 
and  frequency  of  defaecation. 
Laxatives  are  required  when,  for 
various  reasons,  bowel  action  is 
not  "normal".  Normal  bowel 
action  is  difficult  to  define  and 
varies  from  person  to  person.  It 
also  alters  at  different  times  of  life 
and  according  to  lifestyle, 
childhood,  pregnancy,  and  old 
age.  Various  lifestyle  factors  affect 
bowel  movement  such  as  diet  and 
exercise. 

The  term  used  to  define  poor 
bowel  action  and  infrequency  is 
constipation.  In  general, 
constipation  is  associated  with  a 
difficulty  in  passing  stools,  often 
accompanied  by  a  feeling  that  the 
bowel  action  has  not  been 
complete.  Patients  may  also 
complain  of  abdominal  pains, 
abdominal  distension,  nausea, 
headache  and  a  feeling  of  malaise . 

In  the  elderly,  constipation 
may  be  caused  by  a  low  fluid 
intake,  lack  of  physical  exercise, 
lack  of  fibre  in  the  diet  (the  elderly 
tend  to  eat  and  drink  less), 
denying  the  call  to  stool  and  lack  of 
muscle  tone  in  the  gut  wall.  The 
gut  transit  time  for  food  may  be 
longer  than  normal  due  to  this,  and 
this  may  tend  to  produce  harder, 
more  impacted  stools  which  are 
painful  to  pass. 

It  is  not  unusual  for  the  elderly 
to  have  a  less  frequent  bowel 
action  than  when  they  were 
younger  and  constipation  is  not 
uncommon.  However,  it  is  worth 
noting  that  severe  constipation 
occurring  in  the  elderly  and 
middle-aged  where  there  has 
been  no  prior  history  either  of  this 
or  a  change  in  lifestyle,  may  be 
due  to  a  tumour,  although  this  is 
very  rare. 

In  children,  constipation  is  not 
normal.  It  may  occur  due  to  poor 
diet,  although  it  is  thought  to  be 
more  often  caused  by  emotional 
problems.  Over-rigorous  toilet 
training  before  the  child  is  ready 
and  parental  anxiety  about  bowel 
movements  mav  affect  the  child's 


attitude.  Children  may  also 
withhold  the  faeces  as  a  means  of 
manipulating  parents.  It  is 
important  to  treat  both  the 
constipation  and  possible 
emotional  disturbances  as  the 
problem,  although  care  should 
obviously  be  taken  not  to  jump  to 
conclusions  or  practise  any 
amateur  psychology! 

Psychogenic  constipation  is  a 
term  used  to  describe  an  irrational 
belief  about  bowel  movements 
and  stool  consistency.  These 
fears  often  lead  to  laxative  abuse 
and  consequent  constipation. 

Haemorrhoids  may  also  cause 
secondary  constipation  as  passing 
stools  may  be  very  painful. 

Constipation  is  usually  termed 
simple  or  secondary  depending  on 
the  cause.  Simple  constipation 
may  be  due  to  the  following 
factors: 

1.  Lack  of  fluid  intake  or 
dehydration.  This  may  occur 
after  a  bout  of  diarrhoea.  It  may 


also  occur  in  patients  taking 
diuretics,  especially  the  elderly 
whose  fluid  intake  tends  to  be  low. 

2.  Lack  of  fibre  in  diet.  Fibre 
produces  a  larger  and  softer  stool 
and  poor  fibre  intake  should  be 
suspected  in  children  and  the 
elderly  who  are  constipated. 

3.  Change  in  lifestyle.  Long 
journeys,  especially  air  travel,  can 
cause  constipation.  Stress, 
change  of  job  and  change  of  diet 
may  also  be  causes. 

4.  Failure  to  pass  faeces  when 
the  urge  is  present.  This  may 
be  due  to  conditions  such  as 
haemorrhoids.  In  the  elderly  it 
may  be  due  to  lack  of  mobility  and 
in  children  due  to  emotional 
problems. 

5.  Reduced  muscle  tone  in  the 
small  and  large  intestines. 

6.  Breast  fed  babies  have  less 
frequent  bowel  action  than  bottle 
fed  babies  and  this  does  not 
usually  require  any  treatment. 

Secondary  constipation  is 


characterised  as  being 
precipitated  by  a  reaction  to  other 
circumstances: 

1.  Diseases.  Anxiety, 
depression,  irritable  bowel 
syndrome,  diverticular  disease, 
tumours,  hypercalcaemia. 

2.  Effects  of  progesterone  in 
pregnancy.  Progesterone 
inhibits  smooth  muscle  action  of 
the  bowel.  Also  the  weight  of  the 
developing  foetus  putting 
pressure  on  the  colon  and  the 
tendancy  to  take  less  exercise  are 
also  contributing  factors  to 
constipation  in  pregnancy.  Iron 
supplements  may  also  cause 
constipation. 

3.  Laxative  abuse. 

4.  Effects  of  other  drugs.  Many 
drugs  may  cause  constipation  as  a 
side  effect:  aluminium  antacids, 
antihistamines  (anticholinergic 
action),  calcium  antagonists, 
codeine,  diuretics  (dehydration), 
iron,  opioid  analgesics, 
phenothiazines  and  tricyclics. 

The  community  pharmacist  is 
frequently  asked  for  laxatives  and 
it  is  easy  to  fall  into  the  pattern  of 
suggesting  a  small  range  of 
"favourite"  products.  But  how 
carefully  do  we  question  our 
patients?  Patients  should  be  asked 
the  following  questions,  where 
appropriate,  before  a  final 
diagnosis  is  formed: 

■  How  old  is  the  patient? 

■  How  long  have  they  had  the 
problem? 

■  What  is  normal  bowel  action 
and  frequency  for  them? 

■  Are  there  any  other  symptoms, 
eg  abdominal  pain,  nausea, 
distension,  malaise,  fever? 

■  Is  there  any  pain  on  passing 
stools,  anal  itching  or  blood  in  the 
stools? 

■  Are  they  taking  any  medication 
(other  than  any  treatment  for 
constipation)? 

■  Have  they  used  anything  for 
the  constipation? 

■  General  questions  about 
lifestyle:  changes,  exercise,  diet 
and  fluid  intake. 

Continued  on  p608 
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Uniquely  balanced  formula  based  on  W.H.O. 
recommendation 

Pleasant  raspberry  flavour 

Convenient  5-sachet  pack 

Extensive  PR  and  consumer  education  programme 
will  support  market  growth  in  pharmacy 

Excellent  pharmacy-only  launch  deal 


RING  NOW  AND  ASK  FOR  RAPOLYTE™ 
ON  0800  581383  TO  MAXIMISE  YOUR  PROFIT 


Janssen  Pharmaceutical  Ltd 
Grove,  Wantage,  Oxon  OX1 2  ODQ. 

LEADERS  IN  ANTI-DIARRHOEAL  PRODUCTS 


IvjAKE  RAPOLYTE^  YOUR  PHAr^ACfxR^ 


Bulking  agents 

Bran 

Proctofibe 

Mot  envpn  whprp  lTTinartiori/ohcitriirfion  '^li'-inprtprl 

Fybranta 

May  cause  flatulence,  distension.  Safe  in  pregnancy. 

Ispaghula  husk 

Fybogel  (sf/gf) 

Takes  two  to  three  days  to  work.  Stress  adequate 

[qoctpI  fen 
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V>  C It  V  a\.-  LCI  U  o 

Srprrnha 

Normarol 

Stimulant  laxatives 

Bisacodyl 

Dulcolax  tabs 

Not  given  where  intestinal  obstruction  is  suspected, 

and  supps 

or  in  hypokalemia.  Avoid  in  young  children.  Action 

Oanthron 
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lead  to  abuse.  Work  in  six  to  eight  hours  (bisacodyl 

suppositories  one  hour). 

Lubricants  and  softeners 
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Glycerin  supps. 

with  oesophageal  problems  as  may  enter  lung  leading 

T  iniiiH  naraffin 
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Petrolagar  (sO 

to  nnpnmonia 

IV/    L/l  1V_,  HI  1  Iv/i  11C1  . 

Agarol  (sf) 

Osmotic  laxatives 

Lactulose 

Duphalac 

Lactulose  c/i  in  lactose  intolerance.  Takes  48  hours 

Magnesium  salts 

Milpar 

to  act.  Antibiotics  may  also  interfere  with  lactulose 

MgS04 

action.  Magnesium  salts  short  term  use  —  care  in 

renal/hepatic  impairment  and  in  elderly.  Long  term 

sf  =  sugar  free     gf  =  gluten  free 

use  may  lead  to  excess  Mg  in  blood 

Continued  from  p6()8 

Treatment  and  advice 

The  main  factors  that  will 
determine  the  choice  of  treatment 
are  cause  of  constipation  (if 
known),  age,  and  the  length  of 
time  there  has  been  a  problem. 

Changes  in  diet  and  lifestyle 
where  appropriate,  may  be  all  that 
is  required  to  restore  normal 
bowel  action.  It  should  be 
stressed  that  the  results  are  not 
immediate  and  that  the  changes 
need  to  be  maintained  long  term. 

Bulking  agents 

In  terms  of  laxatives  the  first 
choice,  where  possible,  is  likely  to 
be  a  bulking  agent.  These  include 
ispaghula,  sterculia,  and  methyl- 
cellulose.  They  work  by 
expanding  in  the  gut  by  absorbing 
water,  and  thus  increase  stool 
size,  stimulating  bowel  action.  Of 
all  the  laxatives,  their  action  most 
closely  resembles  normal  bowel 
action. 

Patient  counselling  should 
include  advice  on  the  importance 
of  taking  plenty  of  fluids  or  the 
bulking  agents  could  cause  a 
blockage  in  the  gut.  They  should 
be  taken  with  a  cold,  not  hot, 
drink.  Bulking  agents  take  two  to 
three  days  to  exert  their  action 
and  for  some  patients  this  may  not 
be  acceptable.  From  the  point  of 
view  of  long  term  treatment, 
these  products  are  the  safest. 

Side-effects  of  bulking  agents 
are  likely  to  be  abdominal 
distension  and  flatulence. 
Overuse  may  give  rise  to  foul 
smelling  faeces.  They  should 


never  ha  used  where  there  is  any 
possibility  of  the  presence  of 
faecal  impaction  or  intestinal 
obstructions. 

Stimulant  laxatives 

These  may  be  recommended  for 
cases  where  a  bowel  movement  is 
desirable  within  24  hours,  for 
short  term  use  and  where  bulkers 
are  not  recommended.  They 
work  by  irritating  the  gut  wall  and 
causing  increased  peristalsis. 
They  include  senna  glycosides, 
castor  oil,  and  bisacodyl.  Castor 
oil  is  no  longer  recommended  as  it 
tends  to  produce  griping  and  loose 
motions.  Phenolphthalein  has  a 
prolonged  action  and  may  cause 
skin  rashes. 

Senna  glycosides  need  to  be 
hydrolysed  by  bacteria  in  the  gut 
to  produce  the  active  agent. 
Patients  on  antibiotics  may  find 
that  senna  is  not  very  effective 
due  to  lack  of  gut  flora.  Senna 
takes  six  to  eight  hours  to  work 
and  should  be  taken  at  night.  It  can 
be  used  by  women  in  the  second 
and  third  trimester  of  pregnancy. 

Bisacodyl  may  be  taken  orally 
and,  like  senna,  should  be  taken  at 
night.  When  used  as  a  suppository 
the  effect  occurs  within  one  hour 
and  is  useful  for  those  patients 
whose  daily  routine  is  not  regular. 

Side-effects  of  stimulant 
laxatives  are  flatulence,  griping 
and,  in  sensitive  patients, 
diarrhoea.  Prolonged  use  will  lead 
to  tolerance  and  possible 
potassium  loss.  Because  they 
exert  their  effect  by  stimulating 
peristalsis,  they  are  useful  in 
patients  who  avoid  passing  a  stool 
when  they  feel  the  need. 


Osmotic  laxatives 

These  agents  exert  their  action  by 
retaining  fluid  in  the  bowel  lumen. 
They  include  magnesium  salts  and 
lactulose.  Magnesium  salts 
produce  an  effect  within  four 
hours.  Given  as  magnesium 
sulphate  it  has  a  very  bitter  and 
unpleasant  taste  and  severe 
griping  and  diarrhoea  may  result  in 
sensitive  patients.  Repeated  use 
may  lead  to  high  blood 
concentrations  of  magnesium, 
possibly  causing  confusion  and 
hypertension. 

Lactulose  takes  much  longer 
to  work  —  two  to  three  days.  As 
well  as  retaining  water,  gut  flora 
also  act  on  it  to  produce  acids 
which  stimulate  peristalsis. 
Lactulose  is  a  useful  laxative  for 
children  as  it  has  a  pleasant  taste 
and  the  dose  can  be  easily 
adjusted.  Patients  may  be  put  off 
by  the  cost.  Lactulose  should  not 
be  given  to  patients  with  lactose 
intolerance.  It  may  also  cause 
flatulence  and  distension. 

Lubricants  and  faecal 
softeners 

Docusate  sodium  works  by 
reducing  surface  tension  and 
allowing  water  to  get  into  the 
stools  making  them  softer  and 
easier  to  pass.  It  is  useful  in 
patients  who,  although  they  are 
regular,  are  only  producing  small, 
hard,  pellet-like  stools  which 
maybe  painful  and  difficult  to  pass, 
and"  where  straining  is  to  be  avoid, 
for  example  after  myocardial 
infarction. 

Liquid  paraffin  acts  as  a 


lubricant.  However,  it  may  leak 
from  the  anus  and  may  also  seep 
into  the  lungs  and  cause 
pneumonia. 

Glycerin  suppositories  both 
lubricate  the  anal  passage  and 
stimulate  bowel  action  as  a 
consequence  of  insertion. 

Enemas  and  suppositories 

Large  volume  enemas  should  be 
warmed  to  body  temperature. 
Enema  nozzles  and  suppositories 
should  be  moistened  prior  to 
insertion.  Phosphate  enemas  and 
Micralax  should  not  be  given  to 
patients  on  low  sodium  diets. 

Laxative  abuse 

In  patients  who  are  obsessed  with 
'  'one  bowel  movement  per  day' ' , 
there  is  a  temptation  to  use 
laxatives  frequently,  long  term 
and  in  increased  doses.  This  is 
often  common  in  the  elderly  as 
they  tend  to  have  this  belief  about 
bowel  movement.  Chronic  use  of 
stimulant  laxatives  can  give  rise  to 
tolerance  and  larger  doses  are 
needed.  This  may  lead  to 
electrolyte  loss,  resulting  in 
weakness  (potassium  loss)  and 
cramps  (sodium  loss). 

Laxative  abuse  is  also  common 
in  anorectics.  Repeated  purchases 
should  be  noted,  but  it  is  very 
difficult  to  counsel  patients 
abusing  these  substances  and  a 
gentle  and  understanding 
approach  is  needed. 

Practice  points 

■  Bulkers  are  the  first  choice 
where  appropriate  and  are  safe 
long  term  and  in  pregnancy. 
Adequate  fluid  intake  should  be 
stressed. 

■  Lactulose  may  be  preferable  for 
children  as  it  tastes  pleasant. 
Children  are  often  afraid  of 
medicines,  especially  enemas  and 
suppositories. 

■  Never  give  laxatives  where 
there  is  bowel  disease,  suspected 
appendicitis,  nausea  and  vomiting, 
fever,  severe  abdominal  pain  — 
these  cases  should  be  referred  to 
the  doctor. 

■  Counselling  may  be  given  on 
fibre  intake  (for  example:  fruit, 
raw  veg,  bran),  exercise,  fluid 
intake  and  stress  as  all  these  affect 
bowel  action. 


^hen  to  refer 

Fever 

Severe  abdominal  distension 
Leaking  diarrhoea  (may  be 
leaking  around  an  impaction) 
Pregnancy  (advise  patient  to 
contact  GP  first) 
Suspected  anorexia 
Bloody  stools 
Weight  loss 

Malaise,  nausea,  vomiting 
No  apparent  cause 
Long  duration  of  problem 
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CLOCKWORK  ORANGE 


When  customers  come  to  you  for 
advice  on  relieving  the  discomfort  of 
their  constipation,  they  may  well 
expect  you  to  recommend  a  laxative. 
But  most  simple  constipation  is  caused 
by  a  lack  of  fibre  in  the  diet.  Doesn't  it  make  sense  then,  to 
recommend  that  they  relieve  their  constipation  by  increasing  the 
amount  of  fibre  they  eat? 

Unfortunately,  many  people  may  be  unwilling  or  unable  to  change 


their  diets  to  include  more  high  fibre  foods.  This 
is  where  you  can  help,  by  recommending  fibre  in  a 
glass  —  Fybogel  Orange. 

Because  it  contains  Ispaghula  husk,  Fybogel  Orange 
can  help  to  replace  the  fibre  missing  from  so  many  modern 
diets,  easing  the  discomfort  of  constipation  and  restoring 
regularity.  Fybogel  Orange  is  a  convenient,  palatable  drink, 
flavoured  with  natural  orange.  A  natural  choice  for  the 
management  of  constipation. 


PRODUCT  INFORMATION  FOR  PHARMACY  RECOMMENDATION:  FYBOGEL  Active  ingredients:  each  sachet  contains  3.5g  Ispaghula  hush  B  P  Indications:  constipation,  conditions  requiring  a  high  fibre 
regimen  Contra  indications:  Fybogel  is  contraindicated  in  cases  ot  intestinal  obstruction  and  colonic  atony  Dosage  and  administration:  (to  be  taken  in  water)  Adults  and  children  over  12:  one  sachet  morning 
and  evening  Children  6-12  halttoone  5ml  spoonful,  depending  on  size  and  age,  morning  and  evening  Children  under  6  consult  your  doctor  Retail  price:  at  December '90  7  sachets  99p,  10sachetsE1  22 
Product  Licence  nos  Fybogel  Orange  44/0068,  Fybogel  44/0041  Fybogel  is  a  trade  mark  Further  information  and  display  material  is  available  on  request  from  Reckitt  &  Colman  Products,  Hull,  HU8  7DS,  U  K 


CD 


PILLS 

—  the  every  week 
story  of  pharmacy  folk 
episode  55. 

"IMMEDIATE  DRAMATIC 
EFFECT,  INCREASING  MY 
BUSINESS" 

said 

Stephen  Wise  M.R.Pharm.S. 
of  St  Albans. 

"My  feet  have  hardly 
touched  the  ground. 
Things  have  happened  to 
me  so  quickly.  Patients  are 
over  the  moon  with  the 
information  leaflets.  They 
embody  everything  that  I 
have  always  tried  to 
preach  about  patient 
counselling.  I  am  very 
pleased" 

\e<iffoh  "'■■■:z7,'"" 

The  technically  most 
advanced  system  can 
be  demonstrated  FREE 
without  obligation  in 
your  pharmacy. 


COMPUTING  LTD 

Nunn's  Corner,  Sandy  Lane, 

Stourport-on-Severn , 
Worcestershire  DY13  9QB. 
Telephone:  0299  827826 
Fax:  0299  827393 


PET  CARE 


4th-12th  May  1991 


It's  furry  friends  time  again!  Pharmacists  are  being  urged  to  make  the  most  of  National 
Pet  Week  including  giving  worming  products  greater  prominence  in  store 


National  Pet  Week  is  likely  to 
receive  considerable  media 
publicity  and  is  an  excellent 
opportunity  to  draw  the  public's 
attention  to  the  services 
pharmacists  offer. 

This  is  the  opinion  of  the  Royal 
Pharmaceutical  Society's 
assistant  secretary,  Roger  Odd, 
who  hopes  pharmacists  will  be 
prepared  to  take  part  in  the  event. 
The  Society  will  be  issuing  a  Press 
release  advising  that  pet  health 
starts  at  the  pharmacy  — 
particularly  in  relation  to  worming 
and  preventing  toxocara  —  and 
this  could  stimulate  inquiries  from 
the  public,  especially  at  those 
pharmacies  with  pet  care  centres. 

The  National  Pharamceutical 
Association  will  be  issuing  all 
members  with  an  information  and 
staff  training  leaflet  on  toxocard, 
together  with  ten  consumer 
leaflets  to  give  out  in  the  shop.  By 
May  1  the  NPA  also  hopes  to  have 
issued  a  Press  release  on 
toxocard,  drawing  attention  to  the 
pharmacy  as  a  source  of  pet  care 
advice. 

Stock  wormers 

Community  pharmacist  Nick 
Wood  stocks  a  wide  range  of  pet 
medicines  and,  as  a  Council 
member,  also  represents  the 
Society  on  the  Pet  Health  Council. 
He  would  like  to  see  more 
pharmacies  keeping  products  for 
dogs,  cats  and  small  furry  animals 
and,  in  appropriate  areas,  horse 
wormers.  Most  major 
wholesalers  stock  suitable  ranges, 
he  says,  particularly  Unichem  and 
Vestric.  And  the  specialist 
wholesalers  Vetchem,  run  by 
pharmacists,  will  give  advice  on 
setting  up  a  small  veterinary 
section. 

Mr  Wood  suggests  that 
pharmacies  stock  the  major 
worming  products,  especially 
those  classified  as  pharmacy  only, 
together  with  anti-parasite 
preparations  for  use  on  the  pet's 


bedding  as  well  as  on  the  animal. 
Multivitamin  and  mineral 
preparations  are  also  a  good  idea, 
as  are  grooming  products  such  as 
shampoos. 

Display  is  important,  he 
advises:  "It's  no  good  having 
these  items  tucked  away  out  of 
sight.  Ideally  they  should  be  near 
the  prescription-signing  point." 

As  before,  a  series  of  National 
Pet  Week  events  have  been 
organised  around  the  country, 
ranging  from  pet  shows  to  animal 
walks.  Vets  will  be  holding  a 
National  Worming  Campaign  in 
which  all  practices  will  be 
encouraged  to  supply  wormers 
free  of  charge  to  pet  owners 
visiting  them  during  the  week. 
The  aim  is  to  encourage 
responsible  ownership,  to  attract 
owners  who  do  not  bother  to 


worm  their  pets  and  to  show  them 
how  easy  it  is. 

Free  piperazine 

Julian  Wells,  British  Small  Animals 
Veterinary  Association,  told  C&D 
that  only  the  cheaper  GSL 
piperazine  preparations  will  be 
given  away.  Many  vets  already 
supply  these  free  as  part  of  their 
marketing  strategy,  for  example, 
if  they  vaccinate  an  animal  they 
will  worm  it  for  no  extra  charge. 

Keith  Thompson,  the 
pharmacist  managing  director  of 
Vetrepharm,  says  that  Pet  Week 
is  a  good  opportunity  for 
pharmacists  to  start  selling  pet 
medicines  if  they  are  not  already 
doing  so. 

Developments  in  Europe  lead 
him  to  suggest  that  GSL 
veterinary  medicines  will 
gradually  disappear  and  there  will 
be  three  categories  only  of  animal 
medicines  -  POM,  PML  and  P. 
New  products  are  likely  to  be 
classified  as  PML  or  P  rather  than 
GSL. 

"Pet  shops  are  unknown  in  a 
lot  of  EC  countries,"  he  adds. 

If  practices  wish  to  dispense 
non-GSL  or  broader  spectrum 
preparations  then  "appropriate 
dispensing  practice  and  pricing 
should  be  observed,"  he  says. 

Pharmacists  wishing  to  liaise 
with  their  local  Pet  Week  co- 
ordinators should  contact  Mrs 
Joyce  King,  Bracken  Hill, 
Wrington  Hill,  Wrington,  Avon 
BS18  7PN.  Promotional  material 
is  available  from  her  on  request 
(tel:0934  863377). 

A  range  of  customer  leaflets  is 
also  available  from  the  Pet  Health 
Council,  4  Bedford  Square, 
London  WC1B  3RA  (tel:  .071-631 
3795)  and  leaflets  on  worming  are 
available  from  the  Society. 

Finally,  a  "fascinating  fact" 
from  the  National  Pet  Week 
organisers:  Britain's  oldest 
goldfish  was  Fred  from  Sussex, 
who  died  in  1980  aged  41. 
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Let  the  good  times  roll. 


Wait  until  your  customers  find  [ 
out  about  new  Special  Touch  Lotion, 
in  its  easy  roll-on  dispenser  with  a 
unique  on-off  switch.  They'll  be 
rolling  up  in  droves.  ^ 

And  they're  definitely  going  to 
find  out,  because  we're  spending 


£1m  on  promotional  support  for 
Immac  products  this  year  alone. 

So  start  stocking  new  Special 
Touch  Roll -On  Lotion  from  Immac. 


H    It's  the  newest  way  to  remove 


hair,  and  it's  bound  to  make 
your  sales  grow  and  grow. 


ac 
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ADVERTISEMENT  FEATURE 


While  no  manufacturer  of  infant  formula  would  make  the  claim  that  bottlefeeding  is  superior  to  breast,  the  debate 
continues  over  when  and  where  an  infant  formula  should  be  used.  There  are  a  number  of  pro-breastfeeding  groups, 

such  as  the  National  Childbirth  Trust  and  La  Leche  League,  who  devote  much  time  and  effort  to  promoting 
breastfeeding;  others  maintain  the  view  that  mothers  should  have  the  right  to  choose  between  breast  and  bottle 

Breast  to  bottle  —  moves 


in  the  marketplace 


The  voice  of  the  pro-breastfeeding  lobby 
continues  to  make  itself  heard  and  it  has 
undoubtedly  contributed  to  the 
enforcement  of  restrictions  under  which 
infant  formula  manufacturers  currently 
operate.  However,  there  are  various 
sociological  factors  which  are  working  to 
the  benefit  of  infant  formula  manufacturers 
in  the  UK.  Bottlefeeding  provides  an  easier 
option,  as  mothers  return  to  work  at  an 
earlier  stage  of  their  child's  infancy  and 
increasingly  adopt  a  busy  lifestyle  which 
demands  greater  convenience  and 
flexibility. 

So  what  do  mothers  today  feed  their 
babies..? 


Half  of  all  mothers  today  use  infant  formula, 
and  an  additional  17  per  cent  feed  their 
children  with  both  breast  and  bottle  (1).  In 
other  words,  two  thirds  of  mothers  will  use 
an  infant  formula  at  some  stage  during  their 
baby's  infancy.  And  research  has  shown 
that  the  instance  of  bottle  feeding  in  the  UK 
is  on  the  increase. 

Recent  data  (2)  shows  that  the 
percentage  of  women  bottle  feeding  grew 
from  57.4  per  cent  to  62.1  per  cent  over  the 
four  months  to  December  1990,  while  the 
proportion  of  women  breast  feeding  fell 
from  17.4  per  cent  to  14.2  per  cent. 
Women  using  both  breast  and  bottle 
increased  slightly  from  11.1  per  cent  to 
12.7  per  cent.  The  decline  in  breast  feeding 
is  greatest  among  women  with  new  and 
younger  babies;  the  percentage  of  women 
with  babies  of  0-3  months  who  were 
breastfeeding  fell  from  24.9  per  cent  to  20.1 
per  cent  in  the  last  quarter  of  1990,  and 


mothers  with  babies  from  4-6  months 
dropped  by  over  5  per  cent  to  16.4  per 
cent. 

Crookes  Healthcare  group  product 
manager  Stephen  Martin,  comments:  "The 
stance  taken  by  pressure  groups  varies 
considerably,  but  they  are  united  in  the 
desire  to  promote  breastfeeding  over 
bottlefeeding.  At  Farley's  we  support  the 
'breast  in  best'  philosophy.  However,  we 
do  subscribe  to  the  Food  Manufacturers 
Federation  (FMF)  Code,  which  states  that 
the  consumer  should  be  provided  with 
balanced  information  about  both  breast  and 
bottle  feeding,  so  that  they  are  able  to  make 
an  informed  decision  as  to  how  they  feed 
their  baby  at  any  stage  during  its  infancy. 

Farley's  supply  a  range  of  formula  milks, 
not  only  for  the  normal  full-term  baby  — 
Farley's  OsterMilk  and  Farley's  OsterMilk 
Two  —  but  also  for  babies  with  special 
requirements,  like  premature  babies  or 
babies  who  cannot  tolerate  cows'  milk. 

Farley's  OsterMilk  has  been  carefully 
formulated  to  be  nutritionally  as  close  as 
possible  to  breast  milk,  and  is  therefore 
recommended  for  bottle  fed  babies  from 
birth  onwards.  The  unique  formulation  of 
Farley's  OsterMilk  Two  is  recommended 
to  satisfy  hungry  bottle  fed  babies  and  is 
also  suitable  from  birth  onwards.  The  main 
difference  between  Farley's  OsterMilk  and 
Farley's  OsterMilk  Two  is  the 
carbohydrate  source.  In  Farley's  OsterMilk 
Two  it  is  a  blend  of  lactose  and 
maltodextrin.  Farley's  OsterMilk  Two  is 


recommended  for  hungry  bottlefed  babies 
because  maltodextrin  is  absorbed  more 
slowly  than  lactose,  and  so  the  baby  will  feel 
satisfied  for  longer. 

The  fat  source  in  Farley's  OsterMilk  is 
provided  by  vegetable  oils.  These  are  easily 
digested  and  absorbed,  and  also  make 
Farley's  OsterMilks  the  only  infant  formula 
suitable  for  vegetarians  and  certain  ethnic 
groups. 

The  formulation  of  infant  formula  is  very 
carefully  controlled  —  Farley's  OsterMilks 
meet  all  recommendations  on  infant  formula 
composition;  the  World  Health 
Organisation,  and  Department  of  Health, 
the  American  Academy  of  Paediatrics  and 
atest  EEC  guidelines. 

Farley's  OsterMilks  are  the  fastest- 
growing  brand  of  infant  formula  in  the  UK. 
Sales  grew  by  almost  19  per  cent  year  on 
year  to  December  1990  —  that's  more  than 
double  the  market  growth  of  8.6  per  cent 
(3).  And  Farley's  are  committed  to  growing 
sales  and  share  still  further  in  1991 .  Over 
the  next  twelve  months  Farley's  are 
doubling  their  promotional  spend  behind  the 
OsterMilks  range  to  £3  million. 

Farley's  promotional  programme 
focuses  on  providing  information  to  target 
consumers,  both  direct  and  via  health 
visitors  and  midwives  as  key 
recommenders  of  infant  formula.  Adelaide 
Sharpies,  on  the  Farley's  OsterMilks 
marketing  team  explains:  "We  will  be 
supporting  marketing  drives  with  a 
consumer-targetted  educational 
programme.  Farley's  provides  clear  and 
easy-to-understand  information  on  all 
aspects  of  infant  feeding,  as  well  as  product 
information  to  build  awareness  of  the 
Farley's  OsterMilks  brand.  As  a  result,  we 
are  looking  forward  to  increased  consumer 
demand  and,  with  that,  a  bigger  slice  of  the 
market." 

Within  the  infant  formula  market  there  is  a 
strong  tendency  to  remain  loyal  to  one 
brand,  in  fact,  it  is  almost  unheard  of  for  a 
mother  to  change  brands  unless  she 
experiences  some  difficulty.  For  this 
reason,  usage  in  hospitals,  where  some  35 
per  cent  of  mothers  start  to  bottle  feed,  has 
a  major  impact  on  retail  sales  of  infant 
Formula. 

Usage  of  Farley's  OsterMilks  within 
NHS  hospitals  currently  stands  at  19.4  per 
cent.  And  the  share  of  hospitals  using  only 
Farley's  OsterMilks  has  increased  by  an 


impressive  50  per  cent  in  the  past  12 
months. 

This  achievement  is  largely  attributable 
to  Farley's  medical  field  force,  who  make  it 
their  job  to  stay  in  regular  contact  with  key 
hospital  staff  across  the  country.  Farley's 
medical  team  has  long  provided  support  to 
maternity  units  and  ante-natal  clinics 
through  the  supply  of  information  on  all 
aspects  of  infant  feeding,  as  well  as 
specifically  on  Farley's  OsterMilks. 

Recent  initiatives  on  the  medical  front 
include  a  newly  established  professional 
partnership  with  paediatricians. 
Recognising  that  there  is  a  need,  under 
recent  administrative  changes  in  the  NHS, 
for  health  professionals  to  brush  up  on  their 
business  skills,  Farley's  have  set  up  a 
special  school  to  assist  paediatricians  in  the 
newly  required  skills  of  administration  and 
finance. 

Farley's  have  also  recently  given  its 
support  to  a  two  day  Senior  Registrar 
Symposium  where  lectures  were  given  on 
topics  elected  by  the  Senior  Registrars 
themselves. 


According  to  Adelaide  Sharpies:  "The 
successful  working  relationships  Farley's 
medical  field  force  have  developed  with 
medical  staff  has  certainly  had  a  major 
impact  on  hospital  usage  of  Farley's 
OsterMilk.  We  are  committed  to  furthering 
usage  share  in  hospitals  through  every 
means  available  to  us.  Hospitals  usage  has 
an  immediate  impact  on  sales  of  Farley's 
OsterMilks  through  pharmacies  and  it  is 
important  for  pharmacists  to  stock  brands 
which  are  used  in  hospitals.  Because  of  the 
strength  of  brand  loyalty  within  this  market, 
mothers  who  have  been  using  Farley's 
OsterMilk  in  hospital  will  simply  go 
elsewhere  if  they  do  not  find  their  brand  of 
infant  formula  on  the  shelf.  However, 
pharmacists  should  note  that  while  mothers 
rarely  swap  brands,  they  will  frequently 
change  milks  within  the  same  brand  and  it  is 
therefore  also  important  to  stock  the  entire 
range." 

Recent  data  shows  that  sales  of  900g 
tins  of  Farley's  OsterMilks  are  currently 
outstripping  450g  tins,  which  represents  a 
reversal  in  previous  sales  trends. 
Pharmacists  should  ensure  that  they  stock 
both  sizes  of  Farley's  OsterMilk  and 
Farley's  OsterMilk  Two. 


Pharmacists  are  regarded  by  Farley's  as 
their  key  customers  —  in  fact,  a  higher 


Trends  in  infant  feeding 
Mothers  with  babies  aged  0-12  months 
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proportion  of  Farley's  OsterMilks  sales  are 
through  pharmacists  than  those  of  any  other 
infant  formula  manufacturer. 

In  recognition  of  their  valued  custom, 
Farley's  are  committed  to  sustained 
support  for  pharmacists.  One  such  support 
mechanism  is  Farley's  educational  training 
throughout  the  UK.  Valuable  information 
for  pharmacists  is  provided  about  infant 
feeding  in  general  as  well  as  about  the 
Farley's  OsterMilks  range.  A 
comprehensive  programme  of  training 
events  will  take  place  over  the  next  12 
months.  Consult  your  Crookes  Healthcare 
representative  for  details  of  events  in  your 
area. 

And  in  a  new  initiative  to  welcome  in  the 
Spring,  Farley's  have  teamed  up  with  other 
key  Crookes  Healthcare  brands  to  launch  a 
trade  incentive  whereby  pharmacists  have 
the  opportunity  to  win  one  of  50  Canon  Sure 
Shot  zoom  lens  cameras  or  a  second  prize 
of  a  quality  Gaucho  Bistro  Barbecue.  Ask 
your  Crookes  Healthcare  representative  for 
further  information. 


Farley's  are  the  biggest  UK  investor  in 
both  new  product  and  clinical  research  and 
development  to  ensure  top  quality  products 
that  meet  the  needs  of  the  marketplace. 

Farley's  provides  on-going  support  to 
the  Dunn  Nutrition  Unit  in  Cambridge  for 
research  into  all  aspects  of  infant  nutrition, 
particularly  in  respect  to  premature  babies. 
Farley's  Osterprem     launched  in  1983  - 
was  developed  in  close  collaboration  with 
the  Dunn  Unit.  A  major  study  completed  in 
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1990,  showed  that  premature  and  low- 
birthweight  babies  fed  with  Farley's 
Osterprem  in  the  first  few  weeks  of  life 
score  higher  in  developmental  tests  in  the 
first  18  months  of  life  than  those  fed  on 
standard  infant  formula.  (5) 


Farley's  OsterMilks  are  produced  in  Kendal 
in  the  Lake  District,  and  the  factory  is  the 
most  sophisticated  of  its  type  in  Europe. 
Here,  over  10  per  cent  of  staff  are 
employed  exclusively  in  quality  control  with 
checks  made,  on  average,  every  three 
minutes  of  every  day  of  the  year. 

This  level  of  control  guarantees  that,  at 
the  end  of  the  day,  Farley's  OsterMilks  are 
of  the  highest  possible  quality. 

With  use  of  the  bottle  showing  no  signs  of 
giving  way  to  breast  feeding,  the  future  for 
infant  formula  looks  bright.  Sales  are 
projected  to  increase  further  this  decade 
with  the  arrival  of  the  much-heralded  baby 
boom.  The  birth  rate  is  forecast  to  continue 
to  rise  up  until  at  least  1996,  so  infant 
formula  manufacturers  and  retailers  can 
look  forward  to  boom  times  ahead. 

Stephen  Martin  comments: 
"Sociological  factors  are  giving  the  market 
a  tremendous  boost  —  and  we  are  making 
the  most  of  this  opportunity  with  a  support 
package  which  targets  the  consumer,  the 
recommender  and  the  pharmacist.  As  long 
as  there  is  a  need  for  a  safe  alternative  to 
breastfeeding,  Farley's  will  continue  to 
supply  a  product  range  of  the  highest  quality 
and  we  will  give  it  maximum  support  so  that 
sales  of  Farley's  OsterMilks  continue  to 
grow  at  the  expense  of  our  rivals.  Farley's 
OsterMilks  is  already  the  fastest  growing 
brand  of  infant  formula  and  we  are 
committed  to  ensuring  that  sales  and 
market  share  continue  to  increase 
throughout  the  1990s." 

The  message  for  pharmacists  is  clear  — 
stock  up  with  Farley's  OsterMilks  -  or 
miss  out  on  a  great  profit  opportunity! 

1)  The  Farley's  Report  1990  (research  conducted  by 
(ulliip) 

2)  RSGB  Baby  Panel,  Dei  ember  1990 

3)  Nielsen,  December  1990 
I)  Me, in  are,  December  1990 

5)  A  Lucus,  R  Motley  el  al:  Medical  S.  ience:  Early  diet  in 
preeterm  b;ibles  ,tnd  development  st.itus  at  1 K  months 
(1990) 


BPSA  CONFERENCE 


tudents  focus  on  the  moral 
issues  and  education 

Topics  ranging  from  graduate  education  to  moral  issues  were  the  subject  of  lively  debate  at  the  49th  British 
Pharmaceutical  Students  Association  Conference  in  Aberdeen  last  week 


A  motion  that  individual 
pharmacists  should  have  the  right 
to  refuse  to  dispense  the  abortion 
drug  mifepristone  on  moral 
grounds  was  defeated  after  an 
emotive  debate. 

Joel  Hirst,  Northern  area 
coordinator  and  proposer  of  the 
motion,  said  that  conflict  between 
the  Code  of  Ethics  and  the  moral 
issue  could  even  result  in  some 
pharmacists  resigning. 

Gianpiero  Celino  (Strathclyde) 
pointed  out  that  no  doctor  or 
nurse  has  to  be  party  to  abortion, 
and  believed  that  pharmacists 
should  legally  have  the  right  to 
refer  patients  to  another 
pharmacy.  The  drug  would 
probably  be  confined  to  clinics  and 
maternity  hospitals,  he  said. 

Many  delegates  disagreed 
with  imposing  their  morals  on 
others,  and  there  was  concern  for 
the  patient,  along  with  worries 
that  the  issue  could  become  more 
widespread,  to  include  contra- 
ception, for  example.  Raj  Gokani 
(ex-Liverpool)  said  he  did  not 
think  that  religion  entered  the 
debate,  and  that  refusal  to  give  out 
the  drug  would  be  immoral,  with 
the  alternative  being  surgical 
abortion.  Gary  McCague  (ex 
BPSA)  said  that  refusal  would  be 
a  direct  contravention  of  what  the 
GP  knows  best.  "As  pharmacists, 
if  you  can't  stand  the  heat,  get  out 
of  the  kitchen,"  he  said. 

Honorary  BPSA  member 


Members  of  the  BPSA  executive  (left  to  right):  Greg  Miller  (international 
liaison  secretary),  Lesley  Beattie  (secretary  general),  Emily  Wilson 
(president),  Nicki  Gray  (public  relations  officer)  and  Miriam  Lister  (sports 
officer) 


Mark  Koziol  said:  "Every  one  of 
us  is  right.  As  pharmacists  and 
professionals  we  can  make 
decisions  outside  guidelines  in 
many  instances.  We  all  have  that 
birthright  as  pharmacists.  The 
decision  rests  with  the 
pharmacist,  and  that's  where  it 
should  stay,  not  with  the  motion. ' ' 


Up  in  smoke 


A  motion  that  was  neither  carried 
nor  defeated  was  that  cigarette 
smokers  should  not  be  allowed  to 
register  as  pharmacists. 
Proposing  the  motion,  treasurer 


Max  Kirkby  said:  "We're  trying 
to  push  pharmacists  as  health 
promoters.  I  think  if  we're  going 
to  do  that  we  should  set  an 
example  ourselves."  Although 
many  delegates  agreed  with  the 
spirit  of  the  motion,  many  felt  it 
was  a  blatant  attack  on  civil  rights . 
Criofan  Shannon  (Bradford) 
questioned:  "Is  it  a  requirement 
to  be  healthy  to  be  a  pharmacist? ' ' 
while  Mr  Gokani  replied:  "When 
you  smoke  you're  making 
someone  else  unhealthy."  Mark 
Shephard  (ex-Square)  said  that 
the  motion  was  "a  dangerous  road 
to  tread  down." 


Voluntary  registration 

A  motion  that  voluntary 
registration  of  patients  with  a 
specific  community  pharmacy 
would  benefit  both  patient  and 
profession  was  debated.  It  was 
neither  carried  nor  defeated. 
Ewan  Cuthbertson  (ex-BPSA) 
said  there  was  no  need  to  pass  the 
motion  because:  "Look  after  the 
punters  and  the  punters  come 
back  again  and  again. 


"Agent  provocateurs" 

The  BPSA  unanimously  voted 
that  research  involving  "agent 
provocateurs"  should  be  ethical 
and  scientifically  safe,  with  prior 
permission  sought  from  the 
parent  body  of  the  profession 
under  scrutiny,  and  comments 
made  by  them  before  publication. 

Proposing  the  motion,  Duncan 
Cripps  (Nottingham)  said: '  'It  is  all 
too  easy  for  this  type  of  research 
to  be  used  to  deliberately  smear 
the  profession."  The  recent 
Newcastle  study  (C&D  March  2, 
p321)  was  given  as  an  example. 

Many  delegates  were 
concerned  about  the  effect  of  such 
studies  on  both  inter-professional 
and  patient  relations.  However, 
Mr  Koziol  said:  "Someone's  fired 
a  shot  towards  pharmacy.  But  we 
must  not  lose  sight  of  the  fact  that 
we  should  be  concerned  about  it. " 


David  Kennedy  (ex-Aberdeen)  receives  his  £250  cheque  from  Approved 
Prescription  Specialities  public  relations  manager  Joyce  E  Kearney,  after 
winning  the  APS-sponsored  award  for  his  presentation,  entitled 
'  'Interaction  between  OTC  drugs  and  prescribed  drugs. ' '  His  literature 
survey  revealed  that  drugs  with  the  least  degree  of  control,  such  as 
paracetamol,  aspirin  and  antacids,  exhibit  the  greatest  potential  for 
interaction.  He  questioned  whether  such  medicines  should  be  removed  from 
GSL  status,  and  whether  patient  medication  records  should  be  extended  to 
OTC  medicines 


Paul  Ross  (centre),  from  Liverpool,  this  year's  winner  of  the 
BPSA/Janssen  patient  counselling  competition,  receives  his  £200  cheque, 
presented  by  Nicola  Trinder  (far  right),  commercial  development  manager 
at  Jansscn.  Also  shown  are  finalists  Catherine  Holm  (Sunderland)  on  the 
far  left  and  Carol  Palmer  (Cardiff).  Katy  Watkins  (Portsmouth)  was 
unable  to  attend  the  final.  Greg  Miller,  BPSA  international  liaison 
secretary,  is  pictured  second  right. 

BPSA  delegates  voted  unanimously  in  favour  of  incorporating  the 
competition  into  the  dispensing  course  at  each  school  of  pharmacy 
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ROBINSON  BABY  WIPES  AND  FRESH-UPS  -  TWO 
PRODUCTS  TO  CLEAN  UP  ON  PROFITS 


BABY  WIPES  -  NOW 
WITH  20%  EXTRA 

According  to  Datamonltor,  thin  wipes  account  for 
more  than  half  the  market.  A  market  which  is  growing  at  a 
staggering  30%  a  year. 

Thin  wipes  are  more  economical,  do  not  dry  out  as 
quickly  and  are  more  convenient  to  use  on  small  babies  than 
thick  wipes. 

You  will  not  be  surprised  to  learn  that  the  market 
brand  leaders  are  Robinson  Healthcare.  Robinson  Baby 
Wipes  are  alcohol  and  lanolin  free  -  a  more  natural  product 
which  is  kinder  to  babies  skin  and  ideal  for  all  over  cleansing. 

Now,  with  an  extra  20%,  there  is  even  more  reason 
for  your  customers  to  choose  Robinson  Baby  Wipes. 


ROBINSON-5^ 


STOCK  UP  WITH 
FRESH-UPS 

Now  we  are  into  spring,  with  summer  fast 
approaching,  Robinson  Fresh-Ups,  with  their  refreshing 
lemon  fragrance,  will  be  in  even  greater  demand. 

For  the  office,  home  or  car  there  is  the  economical 
tub  containing  75  wipes,  and  for  pockets  or  handbags  the 
re-sealable  sachet  of  25  wipes  is  perfect 

The  good  news  is  that  during  April  and  May  we  are 
giving  away  free  product  with  specified  volume  orders. 

Make  sure  you  see  your  Robinson  Representative  for 
details,  or  alternatively  telephone  0246  220022  and  ask  for 
Sales  Administration. 


ROBINSON 

HEALTHCARE 


HIPPER  HOUSE 
CHESTERFIELD  S40  I  YF 
UNITED  KINGDOM 


potlight  on  education 


There  has  been  a  noticeable 
decline  in  staff: student  ratios, 
revealed  an  on-going  working 
party  report  initiated  at  last  year's 
conference. 

The  report,  conducted  by  Mr 
Hirst  and  international  liaison 
secretary  Greg  Miller, 
investigated  the  education 
standards  of  pharmacy  students, 
and  looked  at  the  policies 
responsible  for  any  changing 
standards  within  schools  of 
pharmacy. 

Although  university  students 
thought  that  educational  standards 
had  improved,  lecturers  thought 
they  had  declined.  The  opinion  of 
polytechnic  students  varied  with 
no  strong  message.  However, 
student  centred  learning, 
involving  students  teaching 
themselves,  was  a  change  that 
seems  to  be  occuring  within 
polytechnics,  said  Mr  Hirst. 

"As  BPSA,  we  should  make 
sure  we  campaign  for  education 
and  ensure  it  is  looked  after 
properly,"  he  said. 

Two  motions  arising  from  the 
report  were  both  carried 
unanimously.  The  first  was  that 
the  BPSA  recognises  and  is 
concerned  about  pharmacy  staff 
being  subjected  to  ever-increasing 
workloads.  "It  is  only  because 
teaching  staff  are  willing  to  work 
harder  and  conscientiously  that 
courses  haven't  been  seen  to 
suffer  in  any  big  way,"  said  Mr 
Hirst,  who  warned  that  standards 
are  likely  to  fall  remarkably  when 
lecturers  can  take  no  more. 

Another  unanimous  vote  was 
obtained  for  the  motion  that  the 
time  available  for  personal 
consultations  between  lecturers 
and  students  should  be  considered 
as  an  important  factor  by  the 
Royal  Pharmaceutical  Society 
when  assessing  courses.  "The 
closer  ties  you  have  with  the 
lecturer,  the  better  you  get  on 
with  them  and  the  easier  it  is  to 
learn, ' '  said  Mr  Miller. 


Workshops 


The  BPSA  voted  that  the 
RSPGB,  in  conjunction  with 
students,  should  hold  workshops 
at  each  school  of  pharmacy  for 
regular  updating  on  current 
affairs . 

This  would  get  students 
"hooked"  on  pharmacy  politics  at 
an  early  age,  said  Mr  Hirst.  Yet 
public  relations  officer  Nicki  Gray 
felt  that  the  motion  would  be 
"spoonfeeding"  students  who 
were  unwilling  to  seek  information 
for  themselves. 

Steve  Wells,  pre  registration 
officer,  said  that  students  would 
benefit  from  teaching  from  Society 
members.  Mr  Kirkby  believed 
responsibility  for  keeping 
students  abreast  of  current  affairs 
should  lie  with  the  schools  of 
pharmacy.  "Lecturers  are  at 
breaking  point"  was  the  response 
from  Mr  Hirst. 

The  teaching  of  information 
technology  and  interview 
techniques  were  two  other 
subjects  which  delegates  voted 


should  be  incorporated  into  the 
syllabus. 

The  conference  also  agreed  to 
support  the  RSPGB 's  move  to 
push  for  a  lengthening  of  the 
English  and  Welsh  pharmacy 
undergraduate  course  by  one 
year.  In  the  words  of  Miss  Gray: 
"We  back  the  extension  to 
develop  our  skills  as  the  need 
arises  for  the  developing  role  of 
the  pharmacist." 

Yes  to  pre  reg  exam 

A  motion  welcoming  the 
introduction  of  the  pre  reg  exam 
was  also  carried  by  delegates. 
"We  have  talked  extensively 
about  assessing  tutors,  post- 
graduates, and  undergraduates.  If 
we  weren't  to  support  this,  we'd 
lose  the  meat  of  the  argument. 
It's  a  good  thing  anyway.  I  think 
it's  the  way  forward,"  said  Mr 
Kirkby.  Although  Rina  Parmar 
(Bath)  said  that  it  was  difficult  to 
accept  the  motion  on  its  own 
without  any  background  or  facts, 
Mr  Wells  said  that  in  his 
experience  as  pre  reg  officer  a  lot 
of  pre  regs  have  said  the  exam 
would  be  useful  because  it  would 
standardise  the  pre  registration 
graduate  syllabus. 


Dressed  to. . ,  well,  raise  money.  The  BPSA  fancy  dress  charity  soiree 
raised  over  £1 ,000 for  charities  for  the  blind 


1 


'  T  met  my  future  husband 
through  BPSA, ' '  said  president 
Emily  Wilson,  after  David 
Kennedy,  dressed  as  a  knight  in 
shining  armour,  proposed  to  her 
on  pantomime  horseback  at  the 
BPSA  ball  last  Friday.  The 
couple  met  two  years  ago  at  the 
Portsmouth  BPSA  conference 


Appointments 

The  British  Pharmaceutical 
Student's  Associaton  last  week 
voted  in  a  new  executive  for 
1991-92. 

Taking  over  as  president  is 
Nicki  Gray.  The  other  members 
are  Claire  Conway  (secretary 
general),  Joel  Hirst  (treasurer), 
Gianpiero  Celino  (public  relations 
officer),  Natasha  Isabelle  (inter- 
national liaison  secretary),  Maria 
Connolly  (sports  officer"),  Diedre 
McKieran  (pre  registration 
officer). 

The  four  area  co-ordinators 
are:  Catriona  Johnson  (Northern), 
Bhavini  Patel  (Eastern),  Greg 
Miller  (Pennine),  and  Beverley 
Smith  (Western). 

Last  year's  secretary  general, 
Lesley  Beattie,  and  treasurer 
Max  Kirkby  were  both  made 
honorary  life  members.  Joyce  E 
Kearney,  public  relations  manager 
of  APS,  was  also  awarded 
honorary  life  membership. 


J  A  lightly  fra^ranced  formula 
with  the  strength  of  coal  tar. 
f  Does  not  stain  the  skin, 
clothes  or  bath. 
J  Leaves  the  hair  shinv  and 
easy  to  manage. 


The  effective  scalp  treatment  in  a  cosmetic  shampoo. 


CROWE'S 


SKIN  CREAM  300ml 

NEW  DESIGN  &  IMPROVED  MARGINS 

NEW  DESIGN  CREMINE  SKIN  CREAM  IS 
AVAILABLE  NOW  THROUGH  YOUR 
WHOLESALERFROMFARILLON, ROMFORD 

Walker  Davis  &  Co  Ltd  0656  646600 
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\ow  to 
make  your 
sales  bloom. 


~fT~  _  j  New  Efamol"      1  cream  contains 

Evening  Primrose  (  HI. 

No  other  moisturising  cream 
contains  more.  Which  makes 
Efamol  10  llic  ol>\  ions  choice 
lor  amour  looking  lor  a  more 
nal  oral,  un  perfumed  answer  to  dry  or  rough  skin  problems. 

And  which  is  why,  bv  stocking  it,  your  sales  are  sure  lo  hloom. 


1  /'/.<(s 


■ml  me  further  details  about  Efamol'  10. 


"1 


N  \\l  [  : 
SlOlfl 


VDDKKSS: 


I'OSK  1)1)1 


Please  rriurn  to:  Efamol  lit,  Ereepost*  H  oodbridge  Meadows* 
Guildford,  Surrey  (.1  I  IRRordial  100  and  ask  for 
j     Freephone  Efamol  \utrition. 


\  MORE  NAT1  RAL  ANSWER  10  DRY  SKIN  PRORLEMS,  FROM  THE  WORLD  BRAND  LEADER  IN  EVENING  PRIMROSE  OIL  PRODUCTS. 


A  chief  advantage  of  the  stock  book  is  that  it 
produces  actual,  as  distinct  from  theoretical, 
figures.  It  is  important  to  remember  that  stock 
has  to  be  physically  counted  --  you  are  not 
working  on  a  computer  figure,  based  on  sales 
and  purchases  and  initial  stock. 

A  major  benefit  of  the  stock  book  is 
flexibility.  For  instance  you  can  fix  the 
intervals  at  which  checks  are  to  be  made  and 
can  vary  these  as  desired.  Furthermore,  you 
collect  only  the  information  you  require,  not  a 
mass  of  figures  you  lack  the  time  to  study.  You 
can  have  too  much  as  well  as  too  little 
computer-generated  data! 

Isiwlwg  staff 

Stock  books  offer  an  excellent  opportunity  to 
involve  staff  and  therefore  to  delegate,  but 
adequate  training  must  precede  hiving-off 
work.  Once  this  training  has  been  done  it  is 
important  to  trust  staff  with  ordering  goods 
and  to  encourage  them  to  take  on  more  and 
more  routine  and  non-routine  tasks. 

Stock  books  are  part  of  the  wider  field  of 
stock  control  which  in  the  end  hinges  on 
market  knowledge.  Your  counter  staff 
become  closely  involved  with  market  trends: 
they  are  often  themselves  users  of  the 
products  they  are  selling.  For  them,  the  stock 
book  can  give  hard  facts  rather  than  vague 
impressions  of  how  popular  certain  lines  might 
be.  How  many  times  have  we  heard  the 
comment:  "Oh  yes,  we  sell  a  lot  of  these", 
when  in  truth  a  lot  is  but  a  few? 

Stock  books  enable  you  to  allocate  stock- 
checks  between  staff,  with  each  being 
responsible  for  different  sections  of  the  front- 
of-shop  and  the  dispensary. 

A  drawback  of  the  stock  book  system  is 
that  it  is  not  normally  able  to  provide  daily 
stock  figures,  but  one  might  ask  how  often 
these  are  necessary. 

Compared  with  other  systems  the  stock 
book  is  a  low-cost  system  of  stock  control. 
This  is  especially  so  when  books  are  supplied 
free  by  manufacturers  and  others.  However, 
it  can  pay  to  devise  a  style  of  book  tailor-made 
for  one's  own  needs.  The  usual  format  is,  of 
course,  to  have  the  products  listed  down  the 
side  of  the  page,  with  columns  headed  with  the 
dates  for  the  counting  to  be  done.  Other 
columns  show  what  has  been  received 
between  the  checking  dates  and  what  has 
been  ordered.  And  generally,  minimum  and 
maximum  amounts  of  stock  to  hold  for  each 
product  should  also  be  shown. 

Great  care  is  needed  when  entering  these 
minimum  and  maximum  figures.  Frequent 
review  is  essential  in  the  light  of  sales  and 
expected  sales.  Remember  history  is  not 
necessarily  a  safe  guide  to  the  future.  For 
example,  the  introduction  of  a  new 
competitive  product  can  mean  that  sales  of  a 
previous  best-seller  will  plummet.  Here  the 
use  of  a  stock  book  acts  as  a  corrective  to  any 
tendency  to  automatically  reorder:  it  is  an 
illustration  that  there  is  still  no  substitute  for 
common  sense  and  human  judgment  in  stock 
control. 


The  stock 
book  story 

In  the  second  of  his  series  on  the 
principles  of  stock  control,  Eric 
Jensen,  B.  Com,  MRPharmS, 
examines  how  community 
pharmacies  can  make  effective  use 
of  a  business  stock  book 

When  staff  check  stock  they  should  not 
confine  their  attention  merely  to  numbers. 
The  condition  of  the  stock  and  any  "best 
before"  and  expiry  dates  should  also  be  noted 
for  action. 

A  key  ratio  in  assessing  the  efficiency  of 
management  of  a  pharmacy  is  the  relationship 
between  average  stock-holding  and  sales  per 
year  at  cost  price.  While  an  overall  picture  is 
helpful,  analysed  data  are  much  more 
revealing.  Unless  we  know  how  individual 
ranges  and  some  single  items  are  performing 
we  can  be  seriously  misled.  In  one  pharmacy 
with  a  fairly  average  overall  stockturn  I  found 
that  one  range  of  cosmetics  was  turning  over 
once  in  two  and  a  half  years .  A  stock  book  can 
help  you  avoid  such  financial  gaffes. 

Just  about  every  pharmacy  carries  a 
number  of  service  items  which  are  un- 
economic except  in  their  indirect  contribution 
to  goodwill.  The  items,  sometimes  held  in 
ones  or  twos,  tend  to  be  asked  for 
infrequently,  but  are  urgent  when  they  are 
required.  Other  items  in  the  classification 


might  not  be  of  medical  importance,  but  are 
kept  in  stock  for  one  particular  customer.  An 
example  would  be  some  cosmetic  rarely  asked 
for  and  not  quickly  obtainable.  Service  items 
could  well  be  allotted  a  stock  book  or  sheet  of 
their  own  with,  where  appropriate,  the  name 
of  the  customer  concerned. 

Not  all  staff  take  well  to  the  latest  state-of- 
the-art  stock  control  systems:  simplicity  in  use 
is  therefore  a  valuable  feature  of  the  stock 
book.  The  ability  to  read,  write,  and  count  is 
the  basic  necessity,  and  elementary  use  of  the 
book  should  be  within  the  scope  of  any  junior. 
Nevertheless,  how  far  delegation  can  be 
expanded  into  authorising  staff  to  place  orders 
will  depend  upon  training.  Once  a  senior 
assistant  has  reached  high  competence  he  or 
she  can  train  the  juniors.  Enlightened 
employers  will  doubtless  encourage  staff  to 
attend  the  appropriate  NPA  courses  and  will 
take  part  in  the  training  process  themselves. 

No  single  stock-control  system  can  offer 
perfection,  so  a  combination  of  systems  is 
advisable  to  provide  crucial  cross-checking 
opportunities.  A  computer-linked  cash- 
register  can  provide  a  theoretical  stock  figure 
to  be  compared  with  the  physically  noted 
figure  in  the  stock  book.  Any  discrepancy 
demands  immediate  action,  especially  if  the 
difference  is  large.  Stock  book  checks  should 
be  carried  out  frequently  and  must  be 
supplemented  by  the  annual  or  more  regular 
valuations  by  professional  valuers. 

How  often  each  section  of  stock  is  counted 
will  depend  on  the  nature  of  the  goods. 
Seasonal  lines  will  not  normally  require  checks 
out  of  season,  while  during  the  season  the 
periods  between  checks  will  be  short. 

Assessment 

The  value  of  any  stock  control  system  can  be 
worked  out  by  a  cost-benefit  analysis.  The  two 
questions  to  be  asked  are  "how  much  does 
the  system  cost,  directly  in  cash,  and 
indirectly  in  time  and  effort?"  and  "how 
much,  directly  and  indirectly,  does  the  system 
save  in  cash?" 

The  intangibles  should  not  be  overlooked 
in  weighing-up  any  system.  The  more  it 
stimulates  delegation  and  training,  thus 
relieving  the  pharmacist  for  work  only  a 
pharmacist  can  do,  the  more  desirable  it  must 
be. 

Stock  books  are  low  in  cost  and  last  a  long 
time,  and  they  can  assist  in  keeping  stocks 
down.  The  costs  of  stockholding  are  often 
underestimated  and  go  far  beyond  the  interest 
element  involved. 

Currently  every  £1,000  of  stock  held 
unnecessarily  much  be  losing  the  business 
money  at  the  rate  of  around  £200  per  year.  So 
with  the  low  average  rate  of  stockturn  in 
pharmacies  and  the  tens  of  thousands  of 
pounds  worth  of  stock  held  by  the  average 
business,  potential  savings  are  substantial. 
Realistically  many  pharmacies  must  be 
carrying  surplus  stock,  but  the  stock  book 
used  with  discrimination  could  pay  for  a  first 
class  holiday! 
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HERE  ARE  2  MILLION  REASONS 
TO  STOCK  UP  ON  ROBINSONS 


AND  HERE  ARE  3  MORE 

This  year  we  will  be  sending  out  over  2  million 
free  samples  of  Robinsons  Baby  Foods.  Carefully 
targeted  and  personally  addressed  to  reach  mothers 
at  important  stages  in  their  babies'  weaning. 

And  we've  made  our  Baby  Breakfast  range  even 
more  delicious,  so  that  Banana,  Orange  and 
Creamed  Porridge  all  outscore  the  competition 
on  taste. 


Reason  enough,  we  suggest,  to  ensure  that 
you're  well  stocked  on  Robinsons  all  year  round. 


THE  TASTE  OF  SUCCESS 


BUSMESSNEWS 


Locum  firms 

merge 

The  locum  agencies  Provincial 
Pharmacy  Locum  Services  (PPS) 
and  Green  Cross  Locums  have 
combined  to  form  a  single 
company.  The  combined  business 
will  trade  as  Provincial  Pharmacy 
Locum  Services. 

PPS  operated  mainly  in 
England  and  Wales  while  Green 
Cross  was  based  in  Edinburgh. 
However,  a  few  months  ago  PPS 
opened  an  office  in  Edinburgh  and 
found  themselves  working  closely 
with  Green  Cross. 

Susan  Williamson,  the 
proprietor  of  Green  Cross,  will 
remain  as  a  consultant/advisor; 
Mark  Koziol,  managing  director  of 
PPS,  becomes  md  of  the 
combined  company. 

The  combined  company  plans 
to  offer  an  extended  range  of 
services,  including  a  regular 
magazine,  The  Locum, 
information  seminars  and  a 
business  transfer  service  for 
pharmacists  buying  or  selling  a 
business. 

Both  companies  have  been  run 
by  working  pharmacists,  and  in 
Scotland  the  PPS  offices  will  be  at 
37  Mertoun  Place,  Edinburgh  (tel 
031-229  0900). 


AAH  extend 
Link  system 

A  computer  consumables  order 
and  delivery  service  has  been 
introduced  by  AAH  Pharma- 
ceutical's Link  Pharmacy 
Systems  and  Enterprise  Business 
Forms  of  Leicester. 

A  full  range  of  PMR  cards, 
labels,  listing  paper,  diskettes  and 
printer  ribbons  specifically  aimed 
at  the  Link  machines  are  now 
available  from  AAH  through  the 
Link  system. 

Delivery  times  range  from  two 
days  to  10  days  for  businesses 
requiring  new  artwork. 

Fax  rolls,  computer  care 
products,  terminal  and  screen 
cleaners  are  also  available  through 
Link. 


Glaxo  announce  new 
distribution  network 


Against  the  background  of  the  first 
serious  challenge  to  the  patent  for 
Zantac,  Glaxo  have  appointed  a 
network  of  distribution  agents  to 
replace  their  normal  wholesaler 
channels. 

Current  wholesale  terms  will 
be  discontinued  from  October  1 
and  existing  wholesalers  will  be 
invited  to  become  agents.  Some 
five  out  of  six  of  the 
"representative"  wholesalers 
involved  in  the  initial  negotiations 
—  believed  to  be  Unichem,  AAH, 
Medicopharma,  Hall  Forster,  L. 
Rowland  and  John  Hamilton 
Pharmaceuticals  are 
understood  to  have  accepted 
Glaxo's  terms.  However  details 
of  the  agreement  remain  under 
wraps  as  all  parties  have  signed  a 
confidentiality  document. 

Glaxo's  version  of  events  is 
that  the  move  follows  a  review  of 
distribution  as  part  of  their 
response  to  the  changing  NHS 
market  place.  "Instead  of  using 
third  party  wholesalers  Glaxo  will 
effectively  be  trading  directly  with 
customers  via  our  distribution 
agents,"  said  a  Glaxo  spokesman. 

"We  expect  to  get  more 
feedback  from  retailers,  and  will 
collect  information  such  as 
patterns  of  distribution, 
frequencies  and  quantities  of 
orders,  and  service  level 
requirements." 

The  wholesalers  acting  as 
agents  will  be  providing  a  service 
of  taking  orders  and  invoicing  on 
Glaxo's  behalf.  They  will  be  paid  a 
management  fee  based  on  their 
percentage  of  turnover  on  Glaxo 
products. 

Glaxo  have  already  sent  out 
letters  to  other  wholesalers 
inviting  them  to  discuss  becoming 
Glaxo  agents.  "There  is  not  a 
common  deal;  each  agent's 
contract  will  be  subject  to 
individual  negotiation,"  say 
Glaxo. 

One  well  known  wholesaler, 
reluctant  to  be  named,  told  C&D: 
"Sixteen  to  18  per  cent  of  our 
ethicals  turnover  is  in  Glaxo 
products   and   we   are  very 


worried.  We  do  not  even  know 
why  Glaxo  are  making  this 
change.  Perhaps  it  is  to  protect 
products  as  they  come  off 
patent." 

Glaxo  have  issued  a  statement 
saying  they  are  notifying  retail 
pharmacists  to  explain  the  reasons 
for  the  move.  The  company  says 
it  has  kept  the  PSNC  and  the  PGC 
informed  during  the  discussions 
with  the  wholesalers. 

Commenting  on  the  Glaxo 
move,  National  Association  of 
Pharmaceutical  Distributors 
director  Michael  Watts 
commented:  "Some  of  our 
members  have  a  chance  of  being 
better  off  under  this  scheme 
provided  that  the  service  charge 
remains  at  5  per  cent,  although 
they  will  lose  some  control  of  their 
businesses. 

"In  my  view  Glaxo's  real  aim 
is  to  control  the  expansion  and 
influence  of  AAH  and  Unichem. 
The  scheme  will  in  fact  have  the 
opposite  effect  as  a  number  of 
wholesalers  will  not  be  able  to 
afford  to  participate  and  will  cease 
to  trade.  The  two  nationals  will 
then  absorb  their  business. 

"The  Monopolies  and 
Mergers  Commission  have  been 
preventing  AAH  and  Unichem 
growing  larger  by  acquisition  as 
they  believed  it  was  against  the 
public  interest.  The  imposition  of 
the  Glaxo  scheme  will  effectively 
override  that  policy." 

Meanwhile  the  company  has 
issued  patent  infringement 
proceeding  in  the  US  against 
Genpharm  Pharmaceuticals  Inc,  a 
Canadian  generics  company.  The 
tussle  hinges  on  the  distinction 
between  the  unstable,  liquid  Form 
One  of  ranitidine,  on  which 
Glaxo's  patent  runs  out  in  1995, 
and  the  stable  Form  Two  which 
the  company  has  patented  up  to 
2002.  Genpharma  are  trying  to 
establish  the  invalidity  of  the 
separate  patent  on  Form  Two. 

One  City  analyst  told  C&D 
that  there  is  no  precedent  to  say 
different  forms  of  a  single 
compound  can  be  patented 


separately. 

Glaxo  are  believed  to  have 
been  preparing  for  such  an  attack 
on  the  exclusivity  of  Zantac  for 
years  and  are  expected  to  draw 
out  proceedings  for  as  long  as 
possible.  Analysts  do  not  expect 
the  court  action  to  affect  Glaxo's 
share  price  significantly  as  they 
have  already  assumed  some  loss 
due  to  generic  manufacturing. 

Glaxo  have  moved  to  protect 
their  patent  at  a  very  early  stage. 
Genpharm's  product  has  not  yet 
been  approved  by  the  FDA, 
though  an  application  has  been 
filed. 

Scholl  step 
forward 

Preliminary  results  for  Scholl 
indicate  their  transformation  into 
a  focused  healthcare  group  is 
bearing  fruit.  Turnover  for  the 
company  is  up  17.6  per  cent  to 
£145.8m  while  pre-tax  profits 
have  risen  some  14.5  per  cent  to 
£14. 2m  on  a  like-with-like  basis. 

Sales  up  17.5pc  to  £148m 
Pre-tax  profit  down  39pc  to  £1 4.2m 
Earnings  per  share  up  51.4pc  to  10.9p 
Final  dividend  3.5p 

The  group  has  reduced  its 
borrowings  from  £55m  to  £13m; 
gearing  is  14  per  cent  compared  to 
60  per  cent  a  year  ago. 

Earnings  per  share  are  up 
from  7.2p  (before  exceptional 
items)  to  10. 9p  on  a  like-with-like 
basis. 

Following  disposals  the  group 
is  now  focusing  on  personal 
healthcare  products.  The 
company  has  applied  to  the  Stock 
Exchange  to  be  reclassified  from 
the  retail  to  the  health  and 
households  section  of  the  listing  to 
reflect  this  change. 

Scholl' s  chairman  Gordon 
Stevens  said:  "1991  will  not  bean 
easy  year,  but  nevertheless  I  look 
forward  to  the  future  with 
confidence." 

The  group  has  announced  a 
final  dividend  of  3.5p,  making  a 
total  of  6. Op  for  the  year. 

Judy  Hutcheson  has  been 
appointed  as  new  financial 
director,  replacing  Bill  Bingham. 
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Sants  and  Numark  part 
company  after  two  years 


Sants  Pharmaceutical  Distributors 
have  withdrawn  from  Numark 
after  just  over  two  years.  The 
company  plans  to  return  to 
operating  as  a  wholly  independent 
wholesaler  in  its  West  Midlands 
catchment  area. 

Commenting  on  the  move 
Sants'  chairman  and  chief 
executive  Gerald  Brooks  told 
C&D:  "Sants  intend  to  continue 
to  develop  its  own  'service  and 
savings'  concept,  operating  as  a 
full-line  distributor  of  pharmacy 
products  and  counter  products  at 
very  competitive  prices.  I 
emphasise  it  was  an  amicable 
decision." 


Fototronic  in 
gadget  bags 

The  Fototronic  Group  have 
launched  a  joint  venture  company 
to  market  photographic  bags  in 
the  UK  and  selected  European 
and  world  markets.  The  new 
company,  Fototronic  Products, 
has  been  formed  jointly  with 
Fotima  International,  worldwide 
manufacturer  of  gadget  bags. 

Trading  in  the  Fotima 
products,  will  operate  from 
Fototronic 's  head  offices  in 
Wimborne,  Dorset. 

Fotima  founder  and  president 
Leon  Young  commented: 
"Johnsons  Photopia  have  been 
the  distributors  for  Fotima 
products  in  the  UK  for  the  last  10 
years.  However  I  have  been 
looking  at  the  opportunities  that 
will  arise  from  having  a  UK  base  in 
1992,  for  some  time". 

Fotima  will  be  launching  a 
consumer  range  of  photographic 
bags  in  the  Autumn.  Fototronic 
Group  managing  director  Nigel 
McNaught  said:  "We  are 
delighted  to  have  the  opportunity 
of  broadening  our  activities  into 
the  consumer  product  field . ' ' 

John  Oliver  has  been 
appointed  marketing  director  of 
the  new  company.  Fototronic 
Group.  Tel:  0202  877311. 


Numark 's  managing  director 
Terry  Norris  said:  "We  had  a 
very  amicable  relationship  with 
Sants  but  their  management  have 
decided  to  continue  purely  as  an 
independent,  not  as  part  of  a 
group  organisation. 

'  'They  will  be  ploughing  their 
own  furrow  and  we  wish  them 
every  success.  As  far  as  Numark 
is  concerned  we  have  announced 
our  trading  strategy  and  we  are 
working  with  our  Numark 
members  to  bring  our  policy 
about." 

The  two  organisations  parted 
company  on  March  31 ,  the  end  of 
the  Numark  financial  year. 


COMING  EVENTS 


PPRU  in  the 
SouthWest 

The  newly  established  Pharmacy 
Practice  Research  Unit  at  the 
University  of  Bath  is  holding  a 
series  of  evening  lectures. 

The  dates  and  venues  are: 
April  17,  Cheltenham  General 
Hospital  (speaker  Mike  Hadley, 
Hadley-Hutt);  April  18,  Derriford 
Hospital,  Plymouth  (Martin 
Gibson,  Exmouth);  April  23, 
Frenchay  Hospital,  Bristol  (Dr 
Angela  Alexander,  Oxford  RHA); 
May  2,  Musgrove  Park  Hospital, 
Taunton  (Mike  Chapman, 
Taunton). 

Further  details  from  chairman 
of  the  steering  committee,  Prof  J. 
Rees  0225  826826. 


College  day 
at  Warwick 

The  CoDege  of  Pharmacy  Practice 
is  holding  a  College  day  on  April  24 
at  the  University  of  Warwick  .  The 
meeting  starts  at  2pm  with  a 
seminar  on  quality  of  service  and 
workshops    on    FHSA  and 


The  stockmarket  has  continued  to  reach  new  highs  thanks  to  a 
belief  that  the  economic  recession  has  bottomed  out,  with 
recovery  possible  after  this  Summer.  Hopes  of  a  further  cut  in 
interest  rates  ahead  of  the  May  local  elections  coupled  with  a 
strong  rise  in  New  York  equities  have  also  provided  a  fillip  to 
share  prices  at  home. 

Health  and  household  stocks  have  continued  to  enjoy  the 
limelight  with  the  sector  outperforming  the  market  thanks  to  a 
surge  in  Glaxo 's  shares;  the  company  has  attracted  great 
interest  from  American  investors  in  recent  weeks,  pushing 
shares  to  a  new  peak.  As  a  result  of  the  buying,  US  ownership 
of  its  shares  has  gone  up  by  1  per  cent  to  1 7  per  cent . 

However,  in  the  past  week  the  shares  have  seen  a  mild 
correction  due  to  profit-taking  and  concern  over  the  future  of 
Zantac's  patents.  The  company  has  started  a  US  legal  action  in 
an  attempt  to  protect  the  patent  of  the  ulcer  treatment,  which 
accounts  for  the  bulk  of  its  profits. 

Fisons  and  Smithkline  Beecham,  meanwhile,  have  seen  a 
good  run  on  the  back  of  recommendations  from  leading 
stockbrokers.  Smith  New  Court  has  just  published  a  60-page 
report  on  Fisons  and  says  that  the  group's  growth  rate  is  likely 
to  outstrip  that  of  the  vast  majority  of  its  domestic  and 
international  counterparts. 

However,  there  are  also  rumours  that  the  company  is  again 
about  to  come  under  pressure  to  end  peat  farming,  part  of  its 
horticulture  activities. 

Smithkline  Beecham  shares  have  been  buoyed  by  a 
recommendation  from  Barclays  de  Zoete  Wedd.  Last  Friday, 
the  company  held  a  meeting  with  LIS  institutions  and  analysts  to 
provide  them  with  a  business  strategy  update.  A  similar 
meeting  with  UK  investors  was  held  earlier  this  week. 

An  upbeat  presentation  from  Smith  &  Nephew  about  10 
days  ago  has  also  spurred  some  interest  in  the  company's 
shares.  Kleinwort  Benson  recently  hosted  an  institutional 
meeting  for  the  company  —  a  move  which  has  led  to  some 
optimism  about  its  prospects.  Nevertheless,  some  brokers  are 
bracing  themselves  for  difficult  first  quarter  figures  from  the 
group  next  month. 

Medeva,  the  fast  growing  generic  medicines  group,  is 
expected  to  report  sharply  higher  profits  for  last  year.  The 
results  were  due  last  Thursday  (11  April)  with  the  market 
looking  for  profits  of  about  £4m  before  tax. 


community  pharmacy.  The  annual 
address  will  be  given  by  Professor 
Peter  Noyce,  followed  by  the 
annual  meeting.  Details  from 
Angela  Wingard  on  0203  692400. 

Monday,  April  15 

Southampton  Branch,  RPSGB. 

The  Abbey  Hotel,  Romsey,  7.30  for 
8pm.  Annual  meeting  pharmaceutical 
trivial  pursuit. 

Tuesday,  April  16 

Hull  Branch,  RPSGB.  PGMC,  Hull 
Royal  Infirmary  at  7.30pm. 
"Epilepsy"  By  DrH.  Heggarty,  York 
District  Hospital. 

Wednesday,  April  17 

Ayrshire    Branch,  RPSGB. 

Piersland  House  Hotel,  Troon  at  8pm. 
Annual  meeting. 

Exeter  Branch,  RPSGB  Heavitree 
Health  Centre,  8pm  (buffet).  Annual 
meeting  and  discussion  attended  by 
John  Davies,  Council  member. 
Scottish  Borders  Branch, 
RPSGB.  Education  Centre.  Borders 


General  Hospital.  8pm.  Annual 
meeting. 

Thursday,  April  IS 

Bath  Branch,  RPSGB.  School  of 
Pharmacy.  University  of  Bath.  8pm. 
Annual  meeting. 

Bedfordshire  Branch,  RPSGB. 

Coach  and  Horses,  Barton  le  Clay  at 
8pm.  Annual  meeting. 
Dundee  and  Eastern  Scottish 
Branch,  RPSGB.  Lecture  Theatre 
2,  Ninewells  Medical  School  7.45pm. 
AGM  and  lecture. 

South   Staffordshire  Branch, 
RPSGB.  Civic  Hall.  Lichfield.  7.30  for 
8pm.  Annual  meeting. 
Weald  of  Kent  branch,  RPSGB. 

PGMC,  Kent  &  Sussex  Hospital, 
7.4f>pm.  "Protazoal  diseases"  by  Dr 
A.  Freedman. 

West  Metropolitan  Branch, 
RPSGB.  St  Mary's  Hospital. 
Paddington,  7.30pm  (buffet).  Gordon 
Geddes.  PSNC,  on  the  NHS  and 
Community  Care  Act.  Joint  meeting 
with  West  London  Branch,  NPA. 
Wirral  Branch,  RPSGB.  Wirral 
PGMC,  Clatterbndge  Hospital  at  8pm. 
Annual  meeting. 
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APPOINTMENTS 


TUTORS 


THE  POST  QUALIFICATION  EDUCATION  BOARD  FOR 
NATIONAL  HEALTH  SERVICE  PHARMACISTS  IN  SCOTLAND 

COMMUNITY  PHARMACY 
LOCAL  POSTGRADUATE  TUTORS 

Highland  and  Grampian 
Tayside  and  Fife 
Lothian  and  Borders 
Greater  Glasgow  and  Argyll  &  Clyde 
Ayrshire  and  Arran 
Lanarkshire 

Enthusiastic  individuals  with  an  interest  in  developing 
post  qualification  education  and  training  for  Community 
Pharmacists  are  required  to  organise  courses  in  the  above 
areas  on  a  part-time  basis. 

Tutors  will  be  responsible  for  organising  15-40  hours  of 
evening  and/or  Sunday  courses,  for  which  they  will  be  paid 
at  a  rate  of  £225  per  5  hours. 

Previous  experience  of  course  organisation  and  tutor- 
ing would  be  advantageous  but  is  not  essential.  Support 
and  training  will  be  provided. 

For  further  information  on  these  positions 
and  an  application  form  (Ref  55/91)  please  contact  : 
Mr  John  A  Cromarty,  Director  of  Post  Qualification 
Education,  The  Department  of  Pharmacy,  University 
of  Strathclyde,  204  George  Street,  Glasgow  G1  1XW 
Tel:  041-552  4400  Ext.  4273/74. 

Closing  date  for  applications: 
26th  April  1991. 

UNIVERSITY    •  OF 

STRATHCLYDE 


AN  EQUAL  OPPORTUNITIES  EMPLOYER 


AGENTS 


AGENTS  REQUIRED 

AHAVA 

The  most  beautiful  range  of  dead  sea  skincare  products 
recently  launched  —  extensive  PR  &  Media  Advertising 
to  come. 

Please  contact  Nina:  081-455  2113  or  write  to: 
PO  Box  2233  London  NWT1  6PF 


Lagap 

Pharmaceuticals  Ltd 
COMPANY 

This  independent,  friendly  pharmaceutical  company, 
marketing  a  range  of  branded  medicines  and  generics  to 
retail  pharmacists  and  hospitals  in  the  UK,  is  seeking  to 
expand  its  account  management  team. 
Due  to  its  continued  growth,  a  need  has  arisen  to  recruit  two 
ambitious  professional  sales  people  with  pharmaceutical  or 
FMCG  experience. 

POSITION 

2  KEY  ACCOUNT  MANAGERS 

(North  &  South) 

Reporting  to  the  National  Sales  Manager,  the  successful 
candidates  will  be  responsible  for  developing  existing 
business  and  generating  new  business  in  the  retail  and 
wholesale  sectors. 

OPPORTUNITY 

Success  in  these  positions  will  certainly  lead  lo 
promotion  into  regional  management. 

REWARDS 

ATTRACTIVE  SALARY  -  BONUS  SCHEME 
CAR  +  BENEFITS 

Apply  in  writing,  enclosing  CV  or  details  of  experience,  to: 
Personnel  Department 
Lagap  Pharmaceuticals  Ltd 
Woolmer  Way 

Bordon,  Hanls  GU35  9QE      Tel:  0420  478301 


PRODUCTS  &  SERVICES 


|  Simply  the  best 


PMR  Pharmacy  Computerised 
Labelling  Systems, 

Full  Demonstration,  Trial, 
Installation  &  Training 

PHONE  051  298  2233 

fo>  furlhei  details 
PARK  SYSTEMS  LTD 
6  Vulcan  Street,  Liverpool  L3  7BG 
Fax:  051  298  1689 

Suppliers  of  PMR  Software  lo  Boots 
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LABELLING  SYSTEMS 


SALES  MANAGER 

HERBAL  MEDICINE  &  HEALTH  CARE 

Potter's,  the  country's  leading  manufacturer  of  herbal 
medicines  and  health  foods  since  1812,  wishes  to  recruit 
a  mature,  experienced  Sales  Manager 

Ideally,  candidates  should  have  several  years  experience 
in  dealing  with  health  care  and  pharmaceutical  retail  and 
wholesale  accounts  at  a  senior  level  A  strong  marketing 
and  sales  promotion  background  is  also  desirable. 
Based  in  the  North  West,  the  successful  applicant  will  be 
expected  to  develop  existing  accounts  and  actively  seek 
new  business  throughout  the  UK  He/she  will  also  control 
a  small  sales  force. 

We  are  seeking  a  well-motivated  individual  who  can  make 
a  real  contribution  to  the  development  of  branded  and 
own-label  business. 

In  return,  we're  offering  an  attractive  salary,  company  car 
and  BUPA  membership,  together  with  other  fringe 
benefits 

Interested?  Please  send  full  c. v.  together  with  details 
of  current  salary  to:  Mr  D  J  Hampson,  Ref  CD/1/SM, 
Sales  Director,  Potter's  (Herbal  Supplies)  Ltd.,  Leyland 
Mill  Lane,  Wigan  WN1  2SB 


Potter's 


Just  a  few  of  the 
hundreds  of  places 
where  the  Alchemist 
2000  PMR  system  is 
pointing  the  way  to 

success- 


Telephone 
(0772)622839 
Fax  622879 


Barrhead 

Hudderstteld 

Gosport 

Newlonmearns 

Preston 

London  E2.  etc 

Farnworth 

Paisley 

Birmingham 

Covenl  Garden 

Leigb 

St  Helens 

Darwen 

Soulhall 

Halifax 

Sheplon  Mallei 

Pyrlord 

Orpington 

Willesden  Green 

Walsall 

Sudbury 

Edgeley 

Skegness 

Edgeware 

lulon 

Liverpool 

Alsager 

Clydebank 

Woking 

Bornley 

New  Cross 

Longsight 

Torguay 

Norlhwich 

Atherton 

Newport 

Newcastle 

Stalybridge 

Aberdeen 

Blackpool 

Glasgow 

Winchester 

Wilhmglon 

Blackborn 

Ipswich 

Newcastle  (Staffs) 

Rolherham 

Stockport 

Huiy 

Eastham 

Saltley 

Northwood 

Brigbouse 

Isle  of  Wight 

Thornby 

Shoreham 

Peterborough 

Glossop 

Barlmnia 

Bargoed 

Dagenham 

Bootle 

Erskine 

John  Richardion 
Computers  Ud  n 


If  Pharmacists  have  chosen  to  hyy 
4500  of  our  JRC  System®  already,  We 
believe  there's  np  point  in  telling  you 
who  Is  No.l  in  Pharmacy  computers! 

Thank  you  for  choosing  us! 

PHARMACY, 


FREEPOST,  PRESTON  PR5  6BR 


Every  RICHARDSON  System 
carries  a  2-month  money-back 
Guaranteel  Ash  for  our  FREE 

Tel  (0772)  323?63  I  <k"">"«ti»tion  "deotap*  no»l_ 


SHOPFITTINGS 


PRODUCTS  &  SERVICES 


£29 

.50  per  week 
could  save  your  business. 

This  is  the  affordable  cost  of  Pharmac  y  s  foremost  EPoS  system 
from  Fairscan,  that  could  save  you  lost  profit 

save  you  overbuying  , 
save  you  lost  sales 
save  you  loss  from  theft, 
save  you  overinvesting  in  stock 
In  fact  could  save  you  more  than  it 
costs!  Fairscan  Business  Master  EPoS 
systems  can  now  supply  the  answer 
whether  you  are  a  small  indepen- 
dent pharmacy  or  multiple  group. 
There's  no  better  time  to  save  your 
business...  contact 
Fairscan  on  0703  283222 

14a  High  St.  Lyndhurst  Hants  S043  7BD 


5  ''□  3 1  8 8 5"0 0  9  5  1  1 

BUSINESS 

MASTER 


This  cost  is  tor  a  single  till  pharmacy,  over 
five  years  using  the  Fairscan  Rental  Plan. 
Subject  to  Status. 
Other  options  will  vary  this  figure 


TO  ADVERTISE  IN  THIS 
SECTION  PLEASE  PHONE 
MATTHEW  CORSE  ON 
0732  364422 


EXDkUM 

—STOREFITTERS- 


0626  •  834077 

COMPREHENSIVE  DESIGN,  MANUFACTURE  AND 
INSTALLATION  SERVICE  FOR  THE  RETAIL  PHARMACY 

KING  CHARLES  BUSINESS  PARK,  OLD  NEWTON  ROAD,  HEATHFIELD,  DEVON, TQ126UT 


EL:  0803874095 
FAX: 0803874096 


SHOPFITTING 
and  DESIGN 

SPECIALISTS  IN  DESIGN, 
MANUFACTURE  AND 
INSTALLATION  OF 
SHOPFITTINGS  AND 
DISPENSARY  UNITS 
FORTHE  RETAIL 
PHARMACIST 


'UNIT  1  COVENTRY  FARM  ESTATE.  NEWTOWN  ROAD,  TORQUAY.  DEVON  TQ2  7HX 
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Temazepam  prime  target  in 
drugs  raid: 


Further  evidence  of  the  extent  to 
which  temazepam  capsules  have 
become  sought  after  by  drug 
addicts  has  been  brought  to 
C&D 's  attention. 

Mr  J. A.  Patel,  owner  of 
Dumlers  Chemist,  in  Garratt 
Lane,  London  SW18  has  suffered 
three  break-ins  in  the  past  three 
months  and  temazepam  capsules 
were  the  only  item  taken;  not 
even  cash  went  missing. 

Mr  Patel  contacted  C&D  after 
reading  about  the  spate  of  raids  in 
Plymouth  (C&D  last  week,  p576). 
A  police  spokesman  had  said 
problems  with  heroin  supplies 
may  mean  thieves  turning  instead 
to  benzodiazepines. 

Mr  Patel  is  wondering 
whether  the  same  situation  is 


occurring  in  the  capital  to  explain 
his  current  situation.  The  thieves 
gain  entry  to  his  shop  by  breaking 
a  window  and  seem  to  know 
exactly  where  to  look  for  the 
temazepam,  he  says,  despite  the 
fact  that  they  have  been  hidden. 

On  one  occasion,  the  shop  did 
not  appear  to  have  been  disturbed 
and  the  police  concluded  it  was 
just  a  case  of  a  broken  window, 
says  Mr  Patel.  It  was  only  when 
the  pharmacy  manager  arrived  for 
work  the  next  morning  that  he 
discovered  the  entire  stock  of 
temazepam  was  missing. 

Mr  Patel  confesses  that 
shutters  seem  to  be  the  only 
answer.  He  would  like  to  hear 
from  pharmacists  who  have 
experienced  similar  problems. 


Sarah  Insole  is  the  new  president  of 
the  National  Association  of  Women 
Pharmacists.  Mrs  Insole,  a 
community  pharmacist  from  the 
Isle  of  Wight,  received  her  chain 
from  immediate  past  president, 
Peggy  Baker,  at  the  NAWP 
weekend  school  at  Loughborough 
University  on  April  5-7.  Vice- 
president  is  Mrs  Ma>y  Gwillim- 
Darid,  secretary  Dr  Cherrie 
Tempole  and  treasurer  Mrs  Estclle 
Leigh 


CPP  Harris 
awards 


Pharmacists  interested  in  applying 
for  the  College  of  Pharmacy 
Practice's  John  M.  Harris  awards 
should  note  the  following  closing 
dates. 

Applications  for  the  research 
award,  maximum  £1,500,  should 
be  made  by  June  1 .  Preference 
will  be  given  for  practice  research 
or  academic  work  in  clinical 
pharmacy,  pharmacology  or 
therapeutics. 

Applications  for  the 
conference  travel  awards,  up  to 
£250,  should  be  made  by 
September  1. 

The  fund  is  still  open  for 
contributions;  donations  should  be 
sent  to  Professor  Michael 
Simmonds  at  the  School  of 
Pharmacy,  Brunswick  Square, 
London. 

Further  details  about  the 
awards  may  be  obtained  from 
Barbara  Blatherwick  at  the  CPP. 
Tel  0203  692400. 


APPOINTMENTS 


Numark  Mangement  Ltd  have 
appointed  Trevor  Davies  as 
marketing  manager/director 
designate.  He  joins  them  from  VG 
Distributors. 

The  ©rridge  Group  Ltd  have  appointed 
Brian  Cheesman  as  managing 
director  of  Bournemouth-based 
George  Orridge  (Southern)  Ltd. 
This  is  in  preparation  for  the 
retirment  in  1992  or  Tony  Hayter, 
who  will  continue  as  an  active 
director  until  then. 


Nutriela  NV  have  appointed  Graham 
Hind  as  managing  director  of 
Nutricia  Dietary  Products  Ltd.  He 
joined  the  company  in  1990  as 
sales  and  marketing  director. 
Medicopharma  UK  have  appointed 
Sally  Taylor  as  hospital  sales 
manager,  based  at  Macarthy 
Medical  Hospital  Distribution  at 
Harold  Hill.  She  joins  from 
Vestric,  where  she  was  field  sales 
manager. 

Neutrogena  Corporation  have 
appointed  Charles  Coleman  as 
brand  manager  of  Neutrogena  UK 
Ltd.  He  will  be  responsible  for 
Neutrogena  facial  cleansers, 
haircare  and  bodycare. 
Following  its  decision  to  withdraw 
from  Numark,  Sants  have  made  a 
number  of  appointments  to 
develop  their  "Service  and 
Savings"  concept.  Stephen 
Edwards  becomes  sales  and 
marketing  manager;  Julie  Brooks 
is  the  new  purchasing  supervisor 
in  the  counter  products  division; 
Christopher  Smith  has  been 
appointed  business  development 
executive,  while  David  Smith  and 
Geoff  Robinson  are  the  new  sales 
executives. 


Speaking  in  Spain... 


C&D  contributor  and  Liverpool 
Local  Pharmaceutical  Committee 
honourary  secretary  Jeremy 
Clitherow  is  off  to  Spain. 

Jeremy  has  been  invited  to 
speak  at  an  international  seminar 
"Pharmacy,  AIDS,  and  drug 
addiction" ,  which  is  being  held  in 
San  Sebastian  on  April  26  and  27. 

He  is  one  of  several 
pharmacists    and  pharmacy 


assistants  who  have  been  invited 
to  speak.  The  aim  of  the  seminar 
is  to  provide  a  forum  for  debate 
about  the  problems  of  AIDS  and 
drug  addiction,  and  the  possible 
role  of  the  pharmacist  in  relation  to 
these  problems. 

Contact  Jeremy  Clitherow, 
FRPharmS,  at  31 5  East  Prescot 
Road,  Liverpool  L14  2DD.  Tel: 
051-288  3262. 


DEATH 


Mike  Quill,  production  manager  at 
Henleys  of  Hornsey  Ltd,  on 
March  19.  Mrs  P.G.  Taylor, 
managing  director,  writes:  It  is 
with  great  sorrow  I  have  to 
announce  the  sudden  death  of 
Mick  Quill  who,  as  our  production 
manager  since  February  1975, 
was  well  known  to  many  of  our 
customers  and  suppliers. 

"Mick  had  been  in  poor  health 


for  some  time  but  had  just 
returned  to  light  office  duties 
when  he  suffered  a  fatal  heart 
attack.  He  was  much  loved  and  a 
popular  member  of  our  team,  and 
will  be  sadly  missed  by  us  all. " 
■  Debbie  Alford,  who  had  been 
deputising  for  Mick,  now  takes 
over  as  production  manageress, 
and  Lisa  Hutton  becomes  sales 
office  manageress. 
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WILKINSON  SWORD  RETRACTOR 


HAIRCARE 


HOUSEHOLD 


PAROZONE  ORIGINAL  BLEACH 


12  FOR  THE  PRICE  OF  1 1 


12  x  750ml 

P.M.  72p  P.O.R.  37% 


RETAIL  KIT 
AVAILABLE  AT 
YOUR  NEAREST 
BRANCH 


COMFORT 
REGULAR 

16x1  litre 

P.G.  92p  P.O.R.  12.2% 


10.99 


VANISH  CARPET  SHAMPOO 


10%  EXTRA  FREE 


6  x  440ml 

P.G.  1.35  P.O.R.  30.5% 


OFFERS  AVAILABLE  15th  APRIL  -  3rd  MAY  1991 

ALL  OFFERS  SUBJECT  TO  AVAILABILITY  &  VAT  WHERE  APPLICABLE 
NOT  AVAILABLE  AT  OUR  STAINES  BRANCH  -  WHOLESALERS  NOT  SUPPLIED 

FOR  FURTHER  DETAILS  CONTACT  FREEFONE  0800  181349 
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New  research  update 


Chewing  stimulates  saliva 
to  aid  remineralisation 


Ca++  PCX 


Ca++  P<X 


Ca++  PO< 


Remineralisation  -  Net  inflow  of  Ca+ '  PCu    into  the  enamt 


Ca++  PO* 


Ca++  PO4 


Ca++  PO* 


Demineralisation  -  Net  outflow  of  Ca++  PCV"  from  the  enam 


After  eating,  elevated  acid  exposure  can  cause  an 
outflow  of  calcium  and  phosphate  from  the  tooth  enamel, 
which  may  lead  to  demineralisation  and  decay.  It  is  well 
documented  that  saliva  has  an  important  role  to  play  in 
helping  to  prevent  this  process.1 2 '  A  recently  published 
study  demonstrated  that  the  chewing  of  sugar-free  gum 
for  20  minutes  after  eating  stimulates  saliva  to  promote 
remineralisation  of  experimental  caries-like  lesions.4 

Now  a  new  research  study  using  experimental  caries-like 
lesions  has  shown  that  the  chewing  of  sucrose-sweetened 
gum  for  20  minutes  after  meals  and  snacks  significantly 
increased  the  mineral  content  of  the  lesions,  compared 
to  when  gum  was  not  chewed.5 


While  research  on  sucrose-sweetened  gum  continues, 
you  can  recommend  with  confidence  the  chewing  of 
sugar-free  gum  for  20  minutes  after  eating  to  help  your 
patients  in  the  fight  against  tooth  decay. 

So  consider  Wrigley's  Extra  and  Orbit  sugar-free  gums  as 
valuable  adjuncts  to  thorough  brushing  with  fluoride 
toothpaste,  a  sensible  diet  and  regular  check-ups  in 
maintaining  good  dental  health. 


WRI6LEY 

DENTAL  PROGRAMMES 


The  Wngley  Company  Ltd.  Estover.  Plymouth,  Devon,  PL6  7PR 
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